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If anyone says that PAN was born by Amien Rais, has a strong 

inner relationship with Muhammadiyah, that's fine, because the 

PAN mass base is indeed a Muhammadiah's citizen, even if there 

is no other sympathizer. At the time of its formation, in Indonesia 

in general, and North Sumatra specifically recruited PAN 

stewardship of Muhammadiyah in the regions. Because at that 

time there were no guidelines stipulating that Muhammadiyah 

management should not be a PAN administrator at the same time. 

Therefore, in the development of the party wing to the regions, we 



Muhammadiyah administrators in the area automatically as the 

PAN Management. This may be the reasons political observers 

say that PAN is strong in national politics, because of the support 

of Muhammadiyah. 98
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DPW PAN of North Sumatra in principle does not want to be left 

behind with other parties. Especially in terms of broadcasting 

information to the public, PAN of North Sumatra continues and 

seriously exploits the existence of the growing media today. For 

PAN of North Sumatra, the utilization of the media, whether 

printed or electronic, is absolutely urgent in raising this party. 

Particularly in North Sumatra, PAN uses mass media, and we 

also come down to the regions to come to the constituents, both 

personally and to our target groups. For example, we have 

teenage groups built; there are groups of our guided traders in 

some areas. In essence, the DPW PAN of North Sumatra even has 

a bulletin that we shared and distributed to the constituents. It is 

conducted on an ongoing basis, whether in times of elections or 



the owner or beyond. The purpose of doing so, not just for 

imagery so that the people of PAN say somebody care or the 

people of PAN are populists. But DPW PAN did so, to maintain 

an emotional bond with the constituents at the grassroots. 101

Pemilukada





Harian Waspada, Harian Analisa



so that the public realizes that PAN not only acts for the 

individual, but also for the benefit of the people. In general, the 

media used are newspapers. Through newspapers, we try to 

inform the things related to the populist policy that PAN has done 

so far. For example, PAN social activities such as providing 

compensation to the affected community, mass circumcision, free 

medical treatment, social service, environmental care and so on. 

Even not only the nature of social activities, advocacy activities 

against government policies that are not impartial to the people, 

or say that harm the people, we also spread through the media. In 

addition, PAN North Sumatra disseminates development ideas 

through mass media. It is done continuously in order to raise 

public awareness. Not only because we want to close the election 

so that PAN can support the community, because we have an 

interest in the people not because they want to vote. PAN is great 

because there are people who support the struggle of PAN. It is 

very realized, so anything related to the interests of the people 

become an obligation for PAN to fight for it. 103



Matahariku.

In order to disseminate information relating to the activities of 

DPW PAN of North Sumatra especially to the constituents 

located in villages that are difficult to reach the mass media, then 

we also cooperate with PAN officials in the twigs. We have also 

built intensive communication with influential figures in the 

villages that have not yet entered the newspapers. Even to 

facilitate the socialization of PAN, PAN has issued a bulletin. The 

goal is to reach out to constituents in the regions, especially those 

in remote areas. So, it is the cadre's duty to distribute to the 



related areas. For example, if there are cadres who descend to 

their elect, usually each of them bring the bulletin to be 

distributed to the community. That is one of our considerations to 

continue to maintain the publication of PAN bulletin of North 

Sumatra. For financing operations, it is charged to the donation 

of cadres. 104

DPW PAN of North Sumatra is not unwilling to use television and 

radio. Because we realize that messages conveyed through 

electronic media, such as television and radio have advantages, 

especially when viewed from the side of the broad reach, and 

information submitted quickly and simultaneously cover all areas 

that can reach. The pictorial, voiced and moving television surely 

this can stimulate the public appeal. But the DPW PAN of North 

Sumatra has considered it, that in addition to the high cost, North 

Sumatra residents who watch TVRI North Sumatra also only at 

certain moments. Even in some areas in North Sumatra, TVRI 

cannot be watched again. That is, if used TVRI, while TVRI is 

limited range. However, the activities of DPW PAN of North 

Sumatra that are social and others, we are still trying to be 

broadcast through TVRI and private radio. The ads are only 

certain times only, for example in the month of Ramadan before 



breaking the fast. The ads although are not political, but are still 

105
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DPW PAN of North Sumatra since the beginning of the 

declaration is not behind in using the media. We are well aware 

that the media is the information funnel. Through them, people 

will know more about what we do and do not do. On that basis, 

we made a printed bulletin with a good look, and the bulletin still 

exists today. Perhaps later can be traced and taken at the office 

of DPW North Sumatra Jl. Wahid Hasyim. The purpose of DPW 

PAN to maintain the existence or the publisher of the bulletin is 

for our emotional bond with the constituents, or the community 

closer. So the PAN officials or the legislative members (DPRD) of 

North Sumatra, if there are activities to the area or recess, they 

are required to bring it, and share it to the community. 114







According to the custom, before the cadres come to the area, they 

first design when the meetings will be held and with whom they 

will meet. Indeed there are meetings that are spontaneous, for 

example meet suddenly with the unplanned society. In the 

electoral area there are people who suddenly convey aspirations, 

it is still we absorbed to be used as study materials in the party. 

But our tendency if you want to go down to the area, it is done in 

a planned manner. The themes discussed in the meeting are 

usually obvious. If I say for example to go to the elect, I first 

schedule when it will go down, then with who will communicate 

and what I have to say. Form, there are formal there are not 

formal. If the formal nature, we meet with the authorities such as 

village heads, community leaders and others. If that is not formal, 

suddenly meet with the people in the mosque, installs and so 

forth. We certainly do not recognize all societies, or leaders and 

village leaders. Still, we introduce ourselves, though sometimes 

people are familiar but to keep our hospitality, we keep 

when it comes down to the elect. After the introduction, it only 

begins to discuss important matters, until later the local 



community receives the ideas conveyed, even our efforts how they 

can be sure and can support the party's program. 115

Komunikasi Antarpersonal 
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I am in North Sumatra; the main thing that I strive for is the 

aspirations of the people of North Sumatra. So at every 

opportunity, I continue to build an emotional connection with 

society, and continue to build interpersonal communication. 

Especially now there has been hand phone, sometimes there are 

people who tezt, there is a call, I still serve as long as not 

interfere with the work. Even at the time of recess or beyond that, 

we continue to descend especially to their respective electoral 

area. There we meet people, capturing their aspirations. 

Sometimes we hang out at a coffee shop, or a place where people 

It became a common practice that every PAN committee did. We 

not only build communications with the people in the lead up to 

the election but we do that outside the election, because we need 

the society not because want the elections, but we need them at 

any time. I feel this interpersonal communication needs to be 

done continuously, because we know what will be done for the 

people, and we know the strategic steps to win the hearts of this 

society. Because I, for example, I became a DPRD member of 

North Sumatra for two periods and came from different electoral 

area. My first period was 11 from North Sumatra, Binjai Langkat, 

and my second period was 6 from North Sumatera Tabagsel. The 

main strategy that I did was to communicate with the local 

people, and not only with the Muhammadiyah, but all the people 

in my electoral area and not at the time of the election. I have 



already the members of DPRD, it is advisable to be diligent to 

meet their constituents in their respective electoral areas. 118

For example, the effort I made to keep that emotional bond, I still 

make a relationship visit. Then, the communication I built, not 

only with the Muhammadiyah people. For me, all the citizens 

should be able to we aspirate nets. As in Simalungun for example, 

there are mixed communities. Some are Muslims, Christians, even 

Buddhists. Then, if being on a visit to the electoral area, I try to 



 their aspirations, 

suggestions and opinions. Sometimes we encounter the village 

heads or the community leaders, because they have influence in 

their respective regions. It is through the village head or 

community leaders that we try to capture the aspirations of the 

local community. In addition, interpersonal communication is 

also done when attending social events. For example, if in 

Simalungun there is a customary party, and it's from various 

layers of clan. The term, the communication we do is not formal 

nature. Even from electoral area, there are people who call, and 

SMS. It's still served, though perhaps the SMS reply can 

sometimes be replied in a while. Because I certainly have other 

activities, related to the duties as members of parliament. I 

personally think that this kind of communication should be done 

continuously by the cadres because we can get closer and 

stronger emotional connection. 119
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If there are problems in electoral area, we always expect that the 

cadres immediately go down, especially for the elected DPRD 

members in the electoral area. Each cadre is recommended to 

come to the electoral area, hoping to hear the aspirations of the 

people. It is through these aspirations that the people are helped. 

For cadres as well, it is advisable to listen to suggestions, inputs 

and things PAN should do as their aspiration party. So in the 

various occasions of internal meetings, we as a whole discuss the 



findings in their respective districts. It is a strategic and tactical 

step in strengthening the existence of PAN in the community. The 

people, on the other hand, feel very happy when they see PAN 

cadres coming to their area. Because for the community, it is an 

opportunity for dialogue, discussing the various problems they 

face. For example, there are people who communicate that access 

to transfers can be smooth. That is, the community expressed the 

aspiration that the road that has not been on the asphalt so that 

the asphalt. For farmers, for example, when they come and hold 

communication, they hope that irrigation will be built, so it is 

easy to irrigate their fields. Concretely, to respond to the 

aspirations of the community, the party continues to encourage 

diligent cadres to come to the community. 121



Usually PAN of North Sumatra deliberate and brews the names 

of candidates in accordance with their respective regions. For 



example is if there is a surname and the origin of Mandailing, he 

is placed in that electoral area. The aim is to attract the 

sympathizers of the society, and then the public attention is high, 

because the concerned is the descendant of the region. Or the 

adjustment is arranged, because it is expected to more easily 

build interpersonal relationships with local communities. 

Therefore, if in the area there is a surname majority, then placed 

a cadre surnamed. Clearly, the placement of cadres always 

considers the area. In addition, also see the popularity. If the 

cadres are already popular, placement as a candidate is not too 

difficult. In essence, the placement of cadres is attempted in order 

to attract the attention, sympathy and empathy of the community, 

so that it can boost the acquisition of PAN votes. 122



In principle, when the PAN cadres come down to the community 

or say to their own electoral areas, the DPW committee always 

reminds them to say what they are. Do not let people to be lied, 

because once people are lied, then forever they will not believe 

anymore. So whatever is conveyed, convey the facts accordingly 

because going down to the electoral area or to the community, is 

not just for imaging to be considered good, populist, care and so 

forth. Even if it is considered as imagery but it keeps on guard 

not to pollute the party. Because one cadre is wrong, all his party 

will have the hits too. So as PAN cadres need to keep that good 

name, so it is advisable to convey honestly to the community, 

what has been done and what can be helped for the good of 

society. 123







I am a native person here, and I work everyday as an employee of 

the garden. I am not a PAN administrator, but I am an ordinary 

person. I am less interested in these parties, because for me the 

important thing is ones can work well, can the money and the 

family can be fed. Nevertheless, I still follow this politics though 

not seriously, because it is also necessary to add the  knowledge. 

Although I am only a garden employee, but taking part in politics 

is also important. Moreover, I sympathize first. I am sympathizers 

of PAN. My interest in PAN is they want to go down to the 

regions, for example to this village. They want to join the 

community. Sometimes they want to help too. To my knowledge, 

they have been to the village twice. Meet the community, 

sometimes gathered in the village hall. They ask about the 

development of the society, the grievances of the society. So what 

I want all the people in the party are like that. They do not come 

when the new elections comes. The palm trees are plastered with 

pictures. There will be new elections told to the community, will 

help them to provide jobs, and all sorts but after that, it never 

happens again. But I see, PAN members though maybe everything 



is not like that, but I see them diligently come to the community. 

So please all the people in the party are like that too.

I work as a private employee, sir. I am not involved with politics. 

But if you ask about PAN's behavior in this Labusel, I think it is 

different from other parties. Moreover, this Labusel if I am not 

mistaken, there are 11 members of parliament from PAN. If I 

notice, this is supported financially, besides that he is friendly, 

sociable and everyone here knows him. That is what makes the 

community sympathize him. In addition to the legislative 

candidates come to the community diligently. That continues until 

now, even though they are already the members of the DPRD. 

This may be because the background of the legislative candidate 

used to be mediocre person. This is actually what makes people 

sympathetic. Because they are friends from the past and now they 

do not break the relationship. Many legislative candidates do like 

that, if he has become a member of parliament, he has no desire 

to visit the village. My hope is the 11 members of PAN, can give a 

change for the better, so that Labusel is more advanced in the 

future. I also hope that the PAN cadres who are already members 

of the DPRD, still diligently go down to the villages. 126    



I am as the chairman of PAN Labusel, suggest to all board 

members, whether they are the members of DPRD and who have 

not, to be diligent to visit the community. I convey special to those 

who have been elected to be a member of the council, if you want 

elected one more period, must be diligent to pick up direct votes 

to the public. How, from now build the relationship, establish 

communication with the community. Then I convey to all cadres 

to maintain the emotional connection that has been established, 

by visiting the electoral area to capture the aspirations of the 

people, so we may know what will be done for them. If the people 

are happy, certainly in the coming elections it will be easier to 

direct it. That is my recommendation to the cadres. Because I 

believe, interpersonal communication built from now, will be a 

strong social capital to build PANS in the future. However, I also 

acknowledge that not all interpersonal communication is done to 

produce the optimal results. Sometimes the society, some are 

already apathetic, do not believe in the members of the council. 

By convincing the apathetic attitude of society is PAN 

continuously pursues by going directly to society. 127



Every year we continue to make a relationship with the 

characters. For example, stay in touch with the house of UMSU 

rector, the chairman of PW Muhammadiyah, Prof. Ya'kub 

Matondang and other PAN elders such as Haji Hanif Ray, Drs. 

H. Mulyadi, H. Azwir Sofyan. They have influence, and expected 

from their influence, the public will also be loyal to the PAN 

especially the citizens. In addition to the Muhammadiyah figures, 

we also gather with other mass organizations. Our goal is to 

know their views on PAN, and we also ask for input and support 

from them, so we know the tactical strategy steps that must be 

pursued forward. We also stay in touch, because the characters 

are respected people. Their statements can have an impact on 

society. Therefore, every in touch with the character, the activity 



was exposed to the media. We need to establish communication 

with community leaders, because they also have a strong 

influence in the community and they also have a responsibility to 

build North Sumatra. So we hope, from the relationship that will 

be established a synergy relationship in building North Sumatra. 

Ulema

khittah

The family relationship with PAN has been established for a long 

time. Besides the hospitality to the Da'wah building, as long as I 

came to stay in the house, including to my house. For me, it is a 

very good thing, because the relationship is in addition to 



fraternity, as well as various information about what each person 

can do for the good things. They stay in touch not in the 

framework of political missions, but usually they come to 

relationship visit because they consider me as an elder in 

Muhammadiyah. In every friendship, I do not forget to advise 

them to manage the party according to their khittah. PAN used to 

be known as a reform party. It does not like corruption, collusion 

and nepotism. So in the future PAN will be the nest of them. I 

hope to attract the sympathizers of society, the party cadres must 

be diligent to come to the community, stay in touch with them, as 

well as for the smoothness of Muhammadiyah they also must be 

keep showing the real work. My hope which is similar to other 

people's expectations, for PAN is to remain a populist party, and 

a clean party free from corruption, collusion and nepotism. 129



In the ongoing relationship, and small dialogues with friends in 

PAN, I always advise the PAN administrators to open space and 

place for any cadres who want to enter PAN. Because all this 

time, I see this PAN both nationally and regionally especially in 

North Sumatra, has not been able to intensively socialize with the 

masses outside Muhammadiyah. So PAN should have to get out of 

the Muhammadiyahan zone, penetrating into other layers of 

society. For example is Al Washliyah, people all know that Al 

Washliyah organization is only occupied by two major parties, 

namely Golkar and PPP. Should, PAN must also have entered 

into Al Washliyah so that his mass spread. In the same 

relationship I also often conveyed to the PAN committee to build 

imagery to Al-Washliyah congregations, so that the sympathetic 

community also increased. Especially when viewed from the 

vision of his mission, PAN is a nationalist party. So as a 

nationalist party, must dare to take nationalist measures as well. 

Mass recruitment outside Muhammadiyah is a form of 

nationalism. So I suggest that for PAN imagery that has been 

better, it must be brave to get out from recruiting outside 

Muhammadiyah. But in general I see that PAN is a solid party, 

cares about people and has a good movement, because of the 



support of Muhammadiyah organization and other wing 

organizations. 130

To strengthen the PAN's political imagery in North Sumatra, 

PAN has begun to move out of the Muhammadiyahan zone and 

into another layer of mass. It has been done since the leadership 

of Ibrahim Sakti, then Kamaluddin Harahap. PAN is expected to 

not focus on one group, such as Muhammadiyah. But it also has 

to start thinking of other ways to enter in other community 

organizations, such as Al Washliyah, NU and so on. Its cadres 

and leaders should also look at the rainbow, be cross-

organizational, cross-figure and even if necessary perform 

political recruitment from colorful organizations. As what has 

conducted in Tobasa, Tarutung, and other minority places of 

Islam. If for example PAN relies on Muhammadiyah people 

alone, then it will not be able to develop in that place. So PAN 

must build imagery in different ways according to the situation 

and condition of the area where PAN is located. 131





I often hear information that the party people are coming to this 

village. I do not know what the activity is. People say there's a 

party who visit here. But I'm lazy to take part in it and I'm not too 

open with it because the people of this party are clever enough in 

giving the promises. They want to come when they want to. If they 

want to be selected, then they will come. They convey the 

promises and so on. Only the good things sto be elected, but when 

they have been elected, they do not remember their promises. So 

when I came to this village, I just ignore it. It is better I do my 

work. My job is juts like this, nothing changes. I've also heard 

there that PAN makes a relationship at home residents. But I also 

am lazy to participate it. Because I think it is the same. I'm also 

I'm mediocre. If there is an election, we will decide it later. If the 

parties. Just look at it alone sir, the road to our place is not 

cleaned up until now, whereas they promised that after they are 

elected. But promises are just a promise. 132



O ye who believe, do not betray Allah and the Messenger 

(Muhammad) and (also) do not betray the trusts entrusted to you, while you 

know.

And if you fear the betrayal of a party, then return the covenant to them in 

an honest way. Allah does not love those who betray.
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It's a natural thing I think, there is a support and some are not 

supportive. I see people who do not support it because they see 

what the party is doing only for the personal interest of the party. 

In addition, I see that there is a wrong view in society who still 

sees this PAN as a party that struggles for the interests of 

Muhammadiyah people. The view is actually very wrong. 

Because PAN was born as an open party, not just fight for the 

interests of Muhammadiyah people, but for the people of North 

Sumatra. Even PAN is seriously concerned and advocates against 

the interests of the community. Differences of these views 

automatically become one of the factors that cause the fluctuative 

acquisition of PAN of North Sumatra. 
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Originally I was not a party member. I am a regular non-party 

community. In 2009 I joined the branch manager of PAN. My 

initial interest in this party, in 2009 there is a PAN activity in this 

village to plant the mangroves. At that time I was offered the 

village chief, and then I joined. We were 30 people then and 

guided by PAN. There were also candidates who participated. 

Every two weeks, there must be a meeting. While distributing the 

mangrove seeds, we got directions. Eventually, so I was 

interested in the activity and I finally joined PAN. Such activities 

are great benefits, because the community feels helped the 

economy. At that time, the planting of one mangrove seed was 

valued Rp 2500. 139







Sumatra is making advertisements in newspapers. The purpose of 

the advertisement is generally to inform and persuade the public 

to be willing to follow what is desired in the advertisement. For 

example, PAN advertised and asked for voting PAN. For this 

advertising, PAN never hires Harian Waspada in a full page to 

load PAN picture in it. At that time, Sutrisno Bachir was as the 

Chairman of the DPP PAN. The advertisement is the same as 

advertisement is very important, despite the fact the people have 

already known about PAN. However, in order to establish a good 

mission, PAN still makes the advertisement that is expected to 

Besides the party advertisements, there are also some PAN 

members who create their own advertisements, for example, some 

members who expressed his congratulations and success, 

congratulations on duty, or condolences, and so on. Even if it is 



private, the emblem as a member of PAN is never separated from 

those advertisements. 140
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Iklan dan Politik: Menjaring Suara dalam Pemilihan Umum



In the politics of information era, the political image of a 

character built through various printed and electronic media as if 

a spell to decide a political choice. Through the electronic spell, 

 political attitudes, perceptions, and views are 

shaped and even manipulated. It is also been washed away in the 

passion of the political elites to construct the self-image, 

regardless it is relation with the actual fact. Politics now has 

become the political image, which celebrates the image rather 

than political competence. 142
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PAN Realizes that political advertisement is very important in 

order to support the success of this party program. The 

advertisement but there are also other activities that should be 

supported by advertisement, as well as a grand campaign 

activities conducted by DPW PAN of North Sumatra. Of course 

these activities need a lot of people. Besides we instruct from 

DPD to the sub-branch, of course it is advertised through mass 

media. Usually, if there is a grand campaign, which was attended 

by national campaigner and also the Chairman of DPP PAN, it 

certainly made its advertisement. The content of their 

advertisement appeals to the cadres and sympathizers in order to 

attend. During this time, the advertisement may influence the 

PAN cadres and sympathizers from different regions. They come 

in the grand campaigns. Actually, they were there driven by the 

functionaries of PAN in the area or at each branch, but they also 

attend by their own wish.  Usually they are PAN sympathizers 
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We do realize that t

as long as it does not break the rules of the party. If a cadre visits 

his election, then he gives money to the people who are 

considered meritorious to help him in his electoral area or 

provide assistance in the form of money to the community in his 

electoral area, it is fine. It is forbidden, when the political contest 



is taking place, then he splits the money for him to be chosen. 

Things like that should not be in PAN. We from the DPW PAN of 

North Sumatra, advocate making policies and programs that pro 

people, because it will be more felt by the people than to give 

money 50 thousand. So we are now, continue to make 

improvements to the work programs. For example, from past 

managers, if both programs continue, if less well evaluated and 

taken into consideration. So in essence, we are PAN officials, 

focusing on the formulation of a pro-people working program. 146
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KTA berdantunan.



We have a KTA program sponsor. The purpose of this program is 

to provide compensation for the miserable PAN members, such as 

one of the dead families, or one of the members having an 

accident and disability. To those who experienced it was given 

assistance of 1 million. Provision of compensation for one of the 

deceased family members was given directly by DPW PAN of 

North Sumatera at the location of misfortune on the third night 

and witnessed by the pilgrims who attended the takziyah event. As 

for members who are disabled by accident, given directly to the 

house concerned. Even those who have an accident then are 

treated in the Muhammadiyah hospital, if indeed they are one of 

the KTA members, they will be given free treatment.

Second



tempe



better the past than now





aderization must be well managed. What is good in 

the past, it needs to be developed in the future according to the 

demands of development. I think, this PAN is a cadre party. So to 

support the development of this PAN, inevitably have to do the 

caderizations. The recruitment of potential cadres must be a 

necessity. The results of the cadre are expected to bring cadres 

who are committed and loyal in supporting the party's struggle. 

The loyalty and idealism of the cadre is sometimes what has begun 

to erode now. But to overcome it, the quadrant must go on. The 

caderization is like the breath of organization. The cadres will be 

prepared to lead this party in the future. Due to the cadre is a 

party product, then the product must be packaged good, so if the 

cadre is good, his party will also be good. 148
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Menuntaskan Reformasi

Sosiolinguistik Perkenalan Awal 





Politik Tanpa Gaduh



The succession of leadership in PAN does not only to meet the needs 

of the party's constitution in order to change the leadership. But the 

succession of leadership in PAN is a gathering place for cadres, supporters 

and sympathizers. Politics Without Fight) is a 

jargon that must be carried together. That is the proof, that PAN cadres 

must uphold the values of politeness and unity. In this PAN is expected no 

noise, because political tapa rowdy, will provide a good assessment in the 

eyes of the community. This rowdy politics also shows to all Indonesians 

that PAN is a party that holds the principle of kinship, where every cadre 

and candidate leaders come with the same goal, which is equally to solve 

community problems. 150
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In determining the legislative candidates of PAN, it is conducted 

through a selective manner. Some considerations in the 

determination of candidates, for example we consider his 

figuring, his management in the party till his area, or from where 

the candidate comes from. It was all done by PAN in order to 

succeed the vote in the legislative elections. The more PAN votes 

of course also the more seats and the stronger in fighting for the 

aspirations of the people. Hopefully, with the determination of 

candidates in this way, the more smooth the process of cadres in 

socialization to the community; it is easier to convince the people 

and the easier it will also attract the sympathy of the community. 
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During this time, there is also a program of PAN which is more 

familiarly called the 5-Si program: First, the consolidation 

program. The goal is to strengthen the party's network structure. 

For examples are holding Regional Meetings (Musda), Branch 

Meetings (Muscab) Twig Meetings (Musran), and consolidation 

of organizational arrangements to the village and the 

environment. Second is the Cadreization program. The aim is to 

strengthen and confirm the militancy of PAN cadres, throughout 

the governance structure. The cadreization is needed to see 

concretely the number of PAN cadres in quality. The 

Cadreization is conducted through the Basic Command Cadres 

Training (LKAD), the Exercise of Cadence Cadre (LKAM) and 

the Training of Primary Congress Cadre (LKAU). The 

cadreization is conducted based on PAN stewardship structure, 

starting from twig to regional level. The third is the attribution 

program. The aim is to procure planks, marks and member data 

collection at all levels. The attribution is conducted by the 

member recruitment which is proved through the ownership of 



PAN Card Members (KTA). The fourth is socialization program. 

This socialization program is aimed at PAN imagery at all levels. 

The imagery which is conducted through socialization is done 

through mass media. The mass media here is through 

newspapers, television, radio and social media such as facebook, 

instagram and twitter. The Fifth is action program, which is a 

real action program performed by the committee and PAN cadres 

in all districts/towns. The action program is conducted as a form 

of awareness of PAN cadres to help the less fortunate people, 

such as mass circumcision, cooperation and care about poverty 

in the existing PAN barn. 158
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Individuals and Parties - Changes in Processes of Political Mobilization 
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The strength of PAN in this area is supported by legislative 

candidates who are financially and are also local community 



leaders with strong influence. Those who are members of DPRD 

from PAN are influential people. They are business owners. They 

are known to be close to the community. This is what makes many 

PAN members who are members of the DPRD. In addition, PAN 

in Labusel is led by the regent. So the strengthening of the role is 

increasingly seen by the community. So the success of PAN in this 

area is inseparable from the regional power which by chance the 

Regent came from PAN Labusel. 160

There is no specific strategy to increase the acquisition of PAN 

seats in Labusel from 1 seat to 11 seats. The model that PAN did 

to imitate itself in the midst of the society is through a touching 

program. For example, PAN helps the poor, giving scholarships 

to underprivileged children to continue their education. Besides 

that, PAN Labusel management continues to come to the 

community to build PAN imagery. PAN attended the people's 

houses in order to maintain the constituents so that they did not 

run away from PAN. Then, PAN administrators at Labusel 

conducted PAN imagery through strengthening the leadersip, 

family strength, empowering family networks, utilizing the 

services of community leaders. The imagery was for religious 



activities. To strengthen PAN's image, its candidates were 

deliberately chosen from the influential public figures. 161
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According to my experience and perspective, the decrease of PAN 

seats in Medan city is caused by three things. First, the 

socialization of PAN cadres to the constituents in electoral area 

is very small. Second, the popularity of PAN still relies on the 

character of Amien Rais, meanwhile the cadres are also actually 

required to show more of their figuring, especially in each 

electoral areas. This is what I think is less done by the cadres, 

especially the legislative candidates. This has a significant effect 



on people's choice in the 2004 General Election. It is also 

recognized that competition among the parties in Medan City is 

getting tougher. Third, organically, PAN is more preoccupied 

with interstate conflict because, as a new political party, PAN 

more complete the stewardship structure to be formed from DPC, 

DPRT to rayon and sub rayon. Because busy taking care of it, 

then pay less attention to what should be done. That is, the

approach to the community is less done, whereas the constituents 

need to be taken care of. 162
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I was elected as a member of Labuhan Batu Selatan parliament. 

As long as I became legislative candidates from PAN, I diligently 

went down to the community. I feel that we are not just making 

enough photos in baleho or slogans on banners. It means imaging 

is not enough, but it must be proven in real-life activities. I went 

to the community with the help of the successful team, went to the 

residents' houses, stayed in touch, asked them to discuss and 

asked about their aspirations. The meeting's activities are simple 

but it produces a very strong inner bond. I with a successful team 

immediately introduced myself to the community, and it is 

sustainable from one village to another in my electoral area. In a 

personal or group gathering, I introduce the work program to the 

community, and convey my seriousness to make any changes in 

the election that I represent. In the gathering, we only do the 

activities of eating and discussing. For me, visiting citizens' 

homes is a very effective way in achieving their sympathy. It 

needs funding for that, and not just for talking, because we also 

provide some drinks. Of course it takes funds, but I am in this 



case avoiding the money politics. Not even just visiting the people 

to the houses, but in building a positive image in the community, I 

as a candidate participate in cooperation. I did it not just the 

coming of the election, but long before the election, and the 

intensity increased in the run up to the election so that people 

became more confident and familiar. 163
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