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STRATEGI BRANDING KOMUNIKASI PONDOK DALAM MENINGKATKAN SANTRI
MASUK KE PONDOK PESANTREN AT-THOYYIBAH INDONESIA LABUHAN BATU
UTARA
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NIM : 0105182176

ABSTRAK

Lembaga pesantren telah menjadi pusat kegiatan keagamaan yang siap menampung semua
kalangan dari berbagai daerah dalam rangka menuntut ilmu agama dan pembinaan moral maupun
akhlak yang menjadi prinsip bagi pembangunan bangsa yang religius Pendidikan adalah
pembelajaran pengetahuan, keterampilan, dan kebiasaan sekelompok orang yang diturunkan dari
satu generasi ke generasi berikutnya melalui pengajaran, pelatihan, atau penelitian. Islam sendiri
sudah banyak membeberkan ayat Al-Quran tentang pendidikan. Seiring dengan perkembangan
dunia pendidikan, pesantren dituntut untuk bisa menghasilkan alumni-alumni yang tidak hanya fasih
dalam hal agama, namun juga dituntut untuk bisa beradaptasi dengan lingkungan sekitar dan bisa
mengikuti perkembangan teknologi yang menguasai berbagai aktivitas dan kebutuhan masyarakat
dalam mengakses informasi, termasuk informasi dunia pendidikan yang semakin beragam.
mempromosikan pondok adalah dengan menyebarkan berbagai informasi di media sosial seperti
whatsapp, facebook, instagram, website dan juga youtube terkait pasilitas seperti sekolah, masjid,
aula, dan kegiatan yang ada di lingkup pesantren seperti proses belajar santri di sekolah maupun di
aula pondok, kegiatan menghafal di masjid, kegiatan latihan tilawah oleh alumni pondok yang juga
merupakan qori’ internasional, kegiatan menulis kaligrafi, dan kegiatan para alumni yang mengabdi
untuk pondok. Penelitian ini menggunakan penelitian Jenis riset yang dipakai yakni riset kualitatif
yang bersifat desktiptif.yang bermaksud untuk mencerita bagaimana strategi yang dilakukan pondok
pesantren dalam meningkatkan minat santri, Dan data hasil wawancara yang dilakukan peneliti yang
dikembangkan dari hasil jawaban responden meliputi strategi yang gunakan pondok pesantren,
media yang digunakan dalam mempromosikan pondok pesantren, peran ustadz/ustadzah dalam
mempromosikan pondok pesantren, dan tanggapan masyarakat dalam melihat promosi pondok
pesantren.

Kata kunci : pondok pesantren, strategi, branding, promosi



COMMUNICATION BRANDING STRATEGY IN CREASING STUDENTS
ENTERING THE AT-THOYYIBAH INDONEISA ISLAMIC BORDING
SCHOOL LABUHAN BATU UTARA

SOLEH LUBIS

NIM : 0105182176

ABSTRAK

Islamic boarding schools have become centers of religious activity that are ready to
accommodate all people from various regions in the context of studying religion and
developing morals and morals which are the principles for building a religious nation.
Education is learning knowledge, skills and habits of a group of people passed down from one
generation to the next generation through teaching, training, or research. Islam itself has
revealed many verses of the Koran about education. Along with the development of the world
of education, Islamic boarding schools are required to be able to produce alumni who are not
only fluent in religious matters, but are also required to be able to adapt to the surrounding
environment and be able to keep abreast of technological developments that control various
activities and community needs in accessing information, including world information. more
diverse education. promoting the pondok is by disseminating various information on social
media such as WhatsApp, Facebook, Instagram, websites and also YouTube regarding
facilities such as schools, mosques, halls, and activities within the scope of Islamic boarding
schools such as the learning process of students at school and in the halls of the Islamic
boarding school, memorizing activities at the mosque, recitation training activities by alumni
of the Islamic boarding school who are also international gori’, calligraphy writing activities,
and activities for alumni who serve for the Islamic boarding school. This research uses
research. The type of research used is qualitative research that is descriptive in nature. It
intends to tell how the strategies carried out by Islamic boarding schools in increasing students'
interest, and data from interviews conducted by researchers which were developed from the
results of respondents’ answers include strategies that use Islamic boarding schools, the media
used in promoting Islamic boarding schools, the role of ustadz/ustadzah in promoting Islamic
boarding schools, and the public's response to seeing the promotion of Islamic boarding
schools.

Keywords: Islamic boarding school, strategy, branding, promotion
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