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ABSTRACT

Name : Anisa Maulidya

Department : Islamic Education Management

Thesis Guide I : Prof. Dr. Tien Rafida, M.Hum

Thesis Guide II : Dr. Muhammad Fadhli, M.Pd

Title : Graduate Marketing Strategy at As-
Sunnah Islamic College in Deli
Serdang

This research aims to analyze and describe: (1) the implementation of marketing
strategies at As-Sunnah Islamic College in Deli Serdang, (2) the graduates of As-Sunnah
Islamic College in Deli Serdang, (3) the analysis of the implementation of graduate
marketing strategies at As-Sunnah Islamic College in Deli Serdang.

This study employs a descriptive qualitative approach to gain an in-depth
understanding of the graduate marketing strategies at STAI As-Sunnah. Data collection
techniques include interviews, observations, and document studies. The data analysis
technique involves data collection, data reduction, data presentation, and conclusion
drawing/verification.

The results of the research indicate: (1) STAI As-Sunnah implements an inclusive
marketing strategy with a direct approach through social media and digital platforms, as
well as an indirect approach through alumni networks, community service programs, and
social programs, (2) STAI As-Sunnah graduates possess high competitiveness,
particularly in Islamic sciences, Arabic language, and Quran memorization, supported by
strong Islamic values, (3) the graduate marketing strategies of STAI As-Sunnah include
recruitment and job placement, curriculum adjustment, partnerships with related
institutions, promotion through social media, and support from alumni and the college.

Keywords: Marketing Strategy, Graduate Marketing, College Graduates



ABSTRAK

Nama : Anisa Maulidya

Jurusan : Manajemen Pendidikan Islam

Pembimbing I  : Prof. Dr. Tien Rafida, M.Hum

Pembimbing II : Dr. Muhammad Fadhli, M.Pd

Judul : Strategi Pemasaran Lulusan di Sekolah
Tinggi Agama Islam As-Sunnah Deli
Serdang

Tujuan penelitian ini adalah untuk menganalisis dan mendeskprisikan: (1) penerapan
strategi pemasaran di Sekolah Tinggi Agama Islam As-Sunnah Deli Serdang, (2) lulusan
Sekolah Tinggi Agama Islam (STAI) As-Sunnah Deli Serdang, (3) Menganalisi
implementasi strategi pemasaran lulusan di Sekolah Tinggi Agama Islam As-Sunnah Deli
Serdang.

Penelitian ini menggunakan pendekatan kualitatif deskriptif untuk memahami secara
mendalam strategi pemasaran lulusan di STAI As-Sunnah. Teknik pengumpulan data
menggunakan wawancara, obsevasi, dan studi dokumen. Teknik analisis data dilakukan
melalui  pengumpulan data, reduksi data, penyajian data, dan penarikan
kesimpulan/verifikasi.

Hasil penelitian menunjukkan: (1) STAI As-Sunnah menerapkan strategi pemasaran
yang inklusif dengan pendekatan langsung melalui media sosial dan platform digital, serta
pendekatan tidak langsung melalui jaringan alumni, program pengabdian, dan program-
program sosial, (2) lulusan STAI As-Sunnah memiliki daya saing tinggi terutama dalam
ilmu syar'i, bahasa Arab, dan hafalan Al-Quran, serta ditopang oleh nilai-nilai keislaman
yang kuat, (3) strategi pemasaran lulusan STAI As-Sunnah mencakup rekrutmen dan
penempatan kerja, penyesuaian kurikulum perguruan tinggi, kemitraan dengan lembaga
terkait, promosi melalui media sosial, serta dukungan dari alumni dan perguruan tinggi.

Kata Kunci: Strategi Pemasaran, Pemasaran Lulusan, Lulusan Perguruan Tinggi
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