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Abstract

This article aims to examine the dynamics of sarcasm language use by students of the Faculty of Social Sciences at the
State Islamic University of North Sumatra (UINSU) in their interactions on Instagram social media. The urgency of this
research arises from the observation that sarcasm, although often used as a communication tool, frequently leads to
misinterpretations and interpersonal conflicts in the digital context that lacks non-verbal cues. This study adopts a
qualitative case study approach with a constructivist paradigm, using thematic analysis techniques to interpret data
obtained through in-depth interviews and observation of social media activities. Data validity testing was conducted
through source triangulation to ensure the reliability of the findings. The research results indicate that students have
significantly varied understandings of sarcasm, which is often misinterpreted as serious communication, leading to
undesired emotional reactions. In the segment "Social Cognition: Student Poll on Sarcastic Comments on Instagram," it
was found that although students could identify sarcasm, emotional reactions to sarcasm varied, indicating a need for
higher digital literacy to effectively manage and process information in social interactions. The discussion in this article
emphasizes that sarcasm on social media, while being a dynamic expression tool, requires deep contextual understanding
to avoid misinterpretation. Therefore, enhancing media literacy is crucial to help students understand communication
nuances and reduce the risk of misunderstandings in digital interactions. This study highlights the importance of effective
digital literacy education, which not only enhances students' communication skills but also prepares them to navigate the
complex and often ambiguous digital ecosystem.
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INTRODUCTION

The use of sarcasm as a complex and multifaceted linguistic expression generates various
interpretations and reactions in the context of digital communication [1], [2]. In the current digital era, social
media platforms like Instagram not only function as tools for sharing information and personal experiences but
also as arenas for social interaction where various forms of language, such as sarcasm, are often used to
convey satire, humor, or social criticism [3], [4], [5], [6].

Given the complexity and prevalence of sarcasm usage on social media, this study underscores the
importance of understanding how students perceive and use sarcasm. This research is crucial because
inappropriate use of sarcasm can lead to misunderstandings and interpersonal conflicts, especially in an
anonymous and diverse environment like Instagram. Students, as part of the younger generation actively using
social media, play a key role in shaping communication dynamics within the networked society. Therefore, a
deep understanding of how they interpret and respond to sarcasm is essential [7], [8].

From a theoretical perspective, this research integrates Network Society theory and media ecology to
analyze the dynamics of sarcasm use on social media. Network Society theory, proposed by Manuel Castells,
aids in understanding how social structures and information technologies influence and shape individual
communication methods in society [9]. Meanwhile, the media ecology concept extends this understanding by
emphasizing the influence of the media environment on communicative processes and how media shapes
human perception and interaction [10].

According to the media ecology perspective, Instagram is not just a platform for communication but
an environment that influences and is shaped by its communicative practices. In this ecosystem, sarcasm can
function as either a defense or attack mechanism, depending on intent, context, and audience perception. This
consideration adds a layer of complexity in understanding how messages are conveyed and received,
challenging users to consider the social and emotional implications of their interactions [11], [12], [13].

Sarcasm on social media is often widely used but not always correctly understood by the recipient.
Alongside digital technology advancements, human interaction becomes faster and more efficient [14], but
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this also brings new challenges in interpreting communicated messages. Social media, particularly Instagram,
becomes a vital arena for exchanging ideas and personal expressions, but it can also become a ground for
social conflict if messages are not conveyed or received appropriately [15].

In an increasingly fragmented and pluralistic society, students' use of sarcastic language not only
reflects linguistic intelligence but often signifies a critical stance towards social, political, or cultural
phenomena. This underscores the importance of understanding the context and nuances of the language used
in sarcasm, which depends not only on the words spoken but also on the broader social and cultural context in
which those words are articulated.

The relative anonymity offered by social media can increase opportunities to use sarcasm without
considering the direct consequences of such expressions. This demands a higher interpretive ability from the
recipient, who must be able to assess whether a statement is serious or merely satirical. Therefore, digital
literacy is not just about understanding how to use digital platforms but also about understanding and
interpreting the content shared within those contexts.

The urgency of this research focuses on the importance of enhancing media literacy among students
to address the challenges of navigating the complex digital ecosystem and understanding the implications of
using sarcastic language on social media platforms like Instagram. In a networked society that emphasizes
rapid and superficial interactions, a deep understanding of the social and psychological nuances of sarcasm
becomes critical, as its use often carries a high risk of misinterpretation, exacerbating interpersonal conflicts,
or triggering broader misunderstandings. Therefore, this study aims to equip students with adequate digital
literacy skills, enabling them to communicate more wisely and effectively in digital spaces, thereby reducing
the risk of misinterpretation and enhancing the effectiveness of their interpersonal communication.
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LITERATURE REVIEW

The media ecology theory developed by Marshall McLuhan states that media technology not only
changes how we view the world and interact but also shapes our thought processes and socialization.
McLuhan, with his phrase "the medium is the message," emphasizes that the intrinsic characteristics of the
medium are more important than the content it conveys [16]. According to him, each medium has a significant
impact on social structure and individual interaction by creating new communication environments that
influence how we communicate, think, and behave in society.

The Network Society theory developed by Manuel Castells [17] outlines how the information and
communication technology revolution in the late 20th and early 21st centuries transformed traditional social
and economic structures into networked societies. In this society, nodes and connections formed by the rapid
flow of electronic information become the core of social, economic, and political organization, with the ability
to manage information being key to generating wealth and driving innovation, reflecting a fundamental shift in
the dynamics of power and societal structures.

According to Gibbs et al. [18] who examined how sarcasm is interpreted in online text
communication, without the presence of non-verbal cues, sarcasm is often easily misunderstood, which can
trigger misunderstandings and interpersonal conflicts.

Skovholt, Grgnning, and Kankaanranta [19] explored emotional expression on social media, such as
LinkedIn, and found that sarcasm, although not frequent, can provoke strong and varied reactions depending
on the context and relationships between individuals.

Utz, Tanis, and Vermeulen [20] discussed how Instagram, as a visual-based platform, changes social
interaction and how individuals express themselves. This media facilitates unique forms of interaction and
alters the way individuals build and maintain social relationships, including in the use of figurative language
such as sarcasm.

Lastly, based on Manuel Castells' Network Society theory, Van Dijck [21] evaluated how digital
social networks affect social norms and practices, demonstrating how technologies like Instagram can
reinforce social networks while influencing communication structures and social interactions.

RESEARCH METHODOLOGY

This research is designed as a qualitative study adopting a case study approach with a constructivist
paradigm, focusing on the use of sarcastic language by students [22], [23]. The research aims to deeply
understand and interpret how students comprehend and use sarcasm in their interactions on Instagram.
Through the constructivist paradigm, this study recognizes that reality is a social construct shaped by
individual experiences and interactions, in this case, students.

The research was conducted over one month at Campus 4 UINSU Tuntungan, where students
frequently access and interact via Instagram. Data sources in this study include primary data obtained through
data collection techniques such as interviews, observations, and documentation. Secondary data were also
collected through literature studies and relevant online materials to support and strengthen the analysis of
primary data [24]. The total number of informants in this study was 10, selected through purposive sampling
techniques, with specific criteria relevant to the research needs, such as the frequency of Instagram use and the
tendency to use sarcasm. The informants are as follows:

Name (Initials) | Gender Age
KN M 21
AGN M 21
CR F 22
K F 20
MAAL M 23
FP M 23
AM F 22
SR M 20
NSAM M 19

Table 1. Research Informants
The data collection techniques involved in-depth interviews to gain a broader understanding of the
informants' perceptions and experiences with sarcasm. Observations were conducted to directly monitor how
sarcasm is used in daily interactions on Instagram, and documentation was used to collect written or visual
evidence of these interactions. Data analysis was carried out using thematic analysis techniques, which
identify, analyze, and report patterns (themes) within the data. Virginia Braun and Victoria Clarke are experts

Jurnal lImu Komunikasi Dan Media Sosial (JKOMDIS) Vol.04 No. 02 Edisi Mei - Agustus 2024 614



. . . ISSN :2807-6087
Jurnal IImu Komunikasi Dan Media Sosial (JKOMDIS)

Vol. 4 No. 2 Edisi Mei - Agustus 2024 Hal. 612-623
DOl : https://doi.org/10.47233/jkomdis.v4i2.1918

)

JKMOMDIS

often associated with this thematic analysis technique, providing a framework for identifying themes emerging
from data narratives [25].

The validity of the data in this research was tested using source triangulation methods, where data
obtained through interviews, observations, and documentation were cross-checked to ensure the accuracy and
depth of the analysis [26], [27]. Triangulation helps verify the validity of the constructed data interpretations,
thus enhancing the credibility of the research findings. Through this approach, this study aims to provide a
comprehensive and reflective overview of the dynamics of sarcasm use among FIS UINSU students on social
media.

RESULT AND DISCUSSION
STUDENTS UNDERSTANDING OF SARCASTIC LANGUAGE ON INSTAGRAM

The understanding of sarcasm among students on Instagram has become a relevant topic amid the
increasing digital social interactions, especially among students of the Faculty of Social Sciences at UINSU.
Sarcasm, as a form of expression often used to convey subtle or sometimes harsh criticism, requires deep
contextual understanding to avoid misinterpretation. Although sarcasm can serve as an effective
communication tool or even entertainment, the risk of misinterpretation is quite high, particularly in text-based
communication without nonverbal cues [28].

This study analyzes how students perceive and respond to the use of sarcasm in comments on
Instagram. Based on interviews with several respondents, it was revealed that there is variation in
understanding what sarcasm is and how to respond to it. Factors such as the context of the comment, the
relationship between users, and the nuances of language play significant roles in how sarcasm is received and
interpreted. Misinterpreting sarcastic comments as serious often leads to unwanted emotional reactions,
highlighting the importance of higher digital literacy among students for more effective navigation in digital
social communication. The table is as follows:

Category Understanding of Sarcasm Misinterpretation as Serious Comment

Many students understand sarcasm as a
language used to insult or criticize, often with
negative connotations. Others understand that
sarcasm can be an ironic way of giving
compliments.

Generally, students often misinterpret
sarcasm as a serious comment, especially
when the context is unclear or they do not
know the commenter.

Awareness of
Sarcasm

Several respondents stated difficulty in
distinguishing ~ sarcasm  from  serious

Some students actively interpret sarcastic

. comments as serious because they feel the
Interpretation

comments, mainly due to lack of context or
clear understanding of the writer’s intent.

language implies serious intent and might
hurt someone’s feelings.

Some students feel that sarcasm can be hurtful

Misinterpreting sarcasm often triggers

Emotional
Reaction

strong emotional reactions, where students
feel offended or disappointed by
comments they consider serious.

and impolite, showing that they react
emotionally to the use of sarcasm.

Tabel 2. Student Understanding

Various student responses reveal diverse understandings of sarcasm, often seen as a form of
communication containing negative elements. The first respondent, for instance, acknowledges their ability to
differentiate sarcasm but has experienced difficulties in determining whether a comment is sarcastic or serious.
This indicates that even with awareness of sarcasm, there is still ambiguity in accurate reception and
interpretation in social media contexts [29].

The second respondent underscores similar difficulties in distinguishing sarcasm, exacerbated by the
fact that many others also face the same challenges. This reinforces that sarcasm, while commonly used, is
often misunderstood or misinterpreted by the broader social media user community. This comment highlights
the importance of media literacy education to interpret language nuances more effectively [30].

Another respondent expressed uncertainty about what sarcasm is, associating it with negative
expressions aimed at hurting or insulting others. This indicates a negative stigma attached to the use of
sarcasm, often seen as an impolite or even malicious form of communication, highlighting a gap in
understanding that may affect social interactions [31].

A student opined that sarcasm can sometimes mean an ironic way of giving compliments, providing a
concrete example of how sarcasm can be confusing. This experience emphasizes that sarcasm is often multi-
interpretative and context-specific, demanding a deep understanding of the situation and interpersonal
relationships involved.
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Another student's experience of frequently mistaking sarcasm for serious comments shows that
without clear context, sarcasm is easily misinterpreted, underscoring the importance of context in digital
communication.

A respondent noted that sarcasm is sometimes difficult to distinguish, particularly because it is
challenging to know the actual intent of the commenter. This illustrates how anonymity and the absence of
nonverbal cues in digital communication can increase the risk of misinterpretation, highlighting the need for
more careful interpretation in social media interactions.

Some students described sarcasm as a form of mockery or derision, identifying sarcasm as a
communicative strategy aimed at irony. This experience illustrates how sarcasm can be used as a complex
social expression tool, showing the power of words in shaping social dynamics [32].

A student stated that sarcasm is often used when literal answers do not make sense, indicating a
tendency to use sarcasm in situations where reality is too absurd or ironic to be expressed directly. This
suggests the adaptation of sarcasm as a form of social criticism or cultural commentary [33].

Another experience mentioned that mistaking sarcasm can have negative consequences, such as
damaging social relationships or causing serious misunderstandings. This underscores the social consequences
of misinterpreting sarcasm, emphasizing the importance of clarity and mutual understanding in
communication.

Finally, the common experience of misinterpreting sarcasm as serious among students highlights the
challenges they face in distinguishing comments meant to be light-hearted from those that are hurtful. This
reveals how complex and challenging navigating social interactions on social media can be, especially when
sarcasm is involved.

SOCIAL COGNITION: STUDENT POLL ON SARCASTIC COMMENTS ON INSTAGRAM

In the current digital era, social media has become a rich interaction space filled with nuances of
communication, including the use of sarcasm, which often serves as a tool for self-expression. Sarcasm is
frequently used both for humor and criticism, bringing significant implications for online social dynamics. The
subchapter "Social Cognition: Student Poll on Sarcastic Comments on Instagram™ focuses on how students of
the Faculty of Social Sciences at UINSU understand and respond to sarcasm in comments on the platform.
Through this research, we delve deeper into the emotional reactions and social perceptions related to the use of
sarcastic language [34], [35].

A survey method was chosen to collect responses to comments considered sarcastic by the students.
Thematic analysis of the obtained data aims to understand the influence of sarcasm on individuals and their
social interactions in a digital environment. It is expected that the results of this poll will provide insights into
how interactions on social media, particularly sarcasm, affect students' social lives and emotional awareness in
the context of online communication.

3 L chachms chachaOa
A vl -

MMAKAMNM DUIT HASIL FRDOD ISRAEL

Details

Category Number of Cases
The majority of comments were identified as
Identification of Sarcasm sarcastic by respondents.
Emotional Reaction Some respondents considered the comments to be
Not Sarcasm (4) - ;
serious rather than sarcastic.

Sarcasm (6)

A small number of respondents were not
emotionally affected
Some respondents experienced slight emotional

Not Emotional (3)

Impact on Social Life Slightly Emotional (2)
Identification of Sarcasm responses. -
The majority felt emotional towards the
Emotional (4 comments, ranging from mild to highly
emotional.

Most respondents felt that such comments could

Influential (7) have a significant impact on social life.

Emotional Reaction

Impact on Social Life Slightly or Not Influential | Some felt that the comments had little or no
3) impact on social life.
Awareness of Commentators | Awareness Present (6) Most commentators were considered aware of
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their statements and their impacts.
Some were perceived as not considering or being
No Awareness (4) insensitive to the impact of their comments.

Tabel 3. Analysis of Sarcasm Comments on the @fuji_ann Account

The context of sarcasm usage on social media, particularly on Instagram, among students of the
Faculty of Social Sciences at UINSU shows significant variation in interpretation and reactions to comments
such as "eating pro-Israel money." This comment, found on the @fuji_ann account, sparked an in-depth
discussion about the boundaries between sarcasm and seriousness. Some respondents interpreted this comment
as sarcasm, viewing the use of capital letters and the context of the sentence as indicators of a sarcastic style.
However, others perceived it as serious criticism, highlighting how emotional pressure and associated negative
connotations could affect their perceptions.

The emotional responses resulting from this interaction varied, ranging from neutral to highly
emotional reactions. Respondents who felt unaffected emotionally tended to view the comment as part of the
normal dynamics of social media, where sarcasm is often used as a communication tool. Conversely, those
who experienced emotional responses showed a tendency to reflect more deeply on the implications of the
comment, both personally and within a broader social context. This demonstrates how individual context and
personal experiences can influence the interpretation of the same message [36].

The impact of comments on social life was also a key topic in this discussion. The majority of
respondents believed that such comments could have a significant impact on the reputation and social image
of the targeted individual. This view is supported by the experiences of some respondents who have witnessed
or experienced social consequences from sarcastic or critical comments on social media. They acknowledged
that even comments intended as jokes could be interpreted negatively and trigger unintended social
consequences [37].

Regarding commentator awareness, opinions were divided between those who believed that

commentators were aware of the potential impact of their words and those who felt that commentators might
not consider the long-term effects of their comments. Some respondents emphasized the importance of
understanding the context before responding, suggesting that this awareness is crucial to prevent
misinterpretation and excessive reactions.
The analysis reveals the complexity of interpreting and reacting to sarcasm on social media, which depends
not only on the words used but also on the social context and personal experiences of users. This underscores
the need for a more nuanced approach to understanding digital communication dynamics, where a single
expression can have multiple meanings and consequences depending on who reads it and in what situation.

Yy 170"
Cocok nya kau si yg masuk rsj soainya otak kau
rada rada ni. Suka kali kau urusin idup org vg

bukanmn urusan kau.

ea

:

Category Number of Cases Details

A Sarcasm (5) The majority of respondents identified the comments as
Identification of )
Sarcasm sarcastic. _ _
Not Sarcasm (5) Others viewed it as a serious attack rather than sarcasm.
Not Emotional (2) Some respondents were not emotionally affected.
. . Slightly ~ Emotional | These respondents experienced slight emotions in reaction to
Emotional Reaction
(3) the comment.
Emotional (5) The majority of respondents felt very emotional, reflecting a
greater impact.
Influential (7) The majority felt that the comments could significantly

affect reputation and social interactions.
Slightly ~ or  Not | Some felt that the comments had minimal or no impact.
Influential (3)

Impact on Social Life

Awareness  Present | Most respondents believed that commentators were aware of
Awareness of | (6) the impact of their statements.

Commentators No Awareness (4) Others felt that commentators were unaware of or did not
consider the impact of their comments.

Table 4. Analysis of Sarcastic Comments on the @yolo_ineee Account
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Viewed within the context of social media, the use of sarcasm often carries diverse implications for
users' understanding and social dynamics. A case study conducted with students from the Faculty of Social
Sciences at UINSU demonstrates that the interpretation of sarcasm is not always uniform and can be
influenced by the context and personal experiences of individuals. Sarcastic comments such as "a suitable
place for you would be a mental hospital because your brain seems a bit off. You really enjoy meddling in
other people's affairs that aren't your business" on the @yolo_ineee account, for example, were perceived by
some respondents as sarcastic in a mocking tone, while others viewed it as a form of invective or personal
attack.

The emotional reactions elicited by such comments varied. Some respondents reported being
unaffected emotionally, suggesting they could detach from the impact of the words or perhaps understood the
context of the sarcasm used. On the other hand, some felt highly provoked emotionally, considering that the
comment was not only inappropriate but also potentially damaging to an individual's reputation and personal
image on social media. This reaction is often intensified by personal experiences with cyberbullying or similar
attacks on digital platforms [38].

The impact on social life was also a significant point in this analysis. Respondents indicated that such
comments could have a substantial effect on how an individual is perceived within their social environment.
Harsh and disrespectful comments, even when sarcastic, can generate prolonged negative perceptions,
affecting social interactions and possibly closing doors to social and professional opportunities [39].

Regarding commentator awareness, opinions were divided. Some respondents suggested that
commentators might not fully realize the impact of the words they use, especially in negative contexts that
may arise. Meanwhile, others believed that commentators were fully aware of what they were conveying and
the potential reactions that could ensue, highlighting the complexity of understanding and intent behind
sarcasm on social media.

Overall, this study emphasizes the importance of a deeper understanding of the nuances of
communication on social media. Recommendations include the need for improved digital literacy, which not
only educates users on how to communicate effectively but also on how to receive and process information in
a more critical and reflective manner, thus preventing miscommunication and unnecessary conflicts [40].

-’ﬂ% :"_1-;::'::"1:"\:&1—:”'! il ma bu perii imni
Number of .
Category Cases Details
Sarcasm (4) Some respondents considered the comment to be sarcastic,
e . referring to the use of language that could be perceived as mockery
Identification of or irony.

Sarcasm Not Sarcasm (6) | Others viewed it as an expression of feelings or a direct insult

rather than sarcasm.

Not  Emotional | Some respondents did not feel emotionally affected, viewing the

(3) comment as part of normal social media interactions.
Emotional Reaction Sligh'gly Thes_e res_pondents experienced slight emotions, usually discomfort
Emotional (4) or mild disturbance from the tone of the comment.
Emotional (3) Some felt more emotional, responding to the comment as
something rude or offensive.
Influential (6) The majority believed that such comments could have an impact,

especially if received negatively by the targeted individual or by

Impact o Social the broader community.

Life Slightly or Not | Some respondents viewed the comment as having minimal impact,
Influential (4) or believed its effect depended on how the individual received it.
Awareness Most respondents felt that commentators were aware of what they
Present (5) were saying and possibly the impact of their comments.

Awareness of - -

Commentators No  Awareness Othe_r respondents felt that commentators mlgh_t not fully reall_ze
(5) the impact of their words or did not consider the potential

reactions.

Tabel 5. Analysis of Sarcastic Comments on the @marissyaichareal Account

Jurnal lImu Komunikasi Dan Media Sosial (JKOMDIS) Vol.04 No. 02 Edisi Mei - Agustus 2024 618



ISSN :2807-6087

Vol. 4 No. 2 Edisi Mei - Agustus 2024 Hal. 612-623

' Jurnal llmu Komunikasi Dan Media Sosial (JKOMDIS)
" DOl : https://doi.org/10.47233/jkomdis.v4i2.1918

JKOMDI

In the study titled "Analysis of Sarcasm in Social Media Language on Instagram (Case Study of
Students from the Faculty of Social Sciences, UINSU)," we examine students' reactions to comments made on
the Instagram account @marissyaichareal. The comment "Semakin llfeel sama bu peri ini" elicited a range of
interpretations and reactions, highlighting the complexity of sarcasm and its impact on individuals within the
context of social media. Students showed significant differences in identifying whether the comment was
sarcastic or merely an expression of irritation, with nearly half of the respondents viewing it as sarcasm, while
others considered it a serious expression of emotion.

From an emotional perspective, some students felt that the comment triggered varying emotional
responses, ranging from unaffected to fairly disturbed. Some believed that the use of the term "lIfeel" in the
context of the comment could be interpreted as mockery, evoking emotions because it seemed direct and
personal. This indicates that the content used in sarcasm on social media can have strong emotional resonance,
depending on the specific words used and their context [41].

Regarding the impact on social life, the majority of students argued that such comments could affect
how an individual is perceived within a broader social sphere. However, some contended that the impact
depends on how the recipient of the comment perceives it—whether they view it as constructive criticism or as
a hurtful personal attack. This highlights the importance of context and personal perception in interpreting
messages conveyed through social media [42].

Awareness of commentators was also a significant point of discussion. While some students believed
that commentators were aware of the potential impact of their words, others assessed that there might be a lack
of understanding regarding how those words could be received by others. This suggests a gap between the
commentator’s intent and the recipient’s interpretation, which can expand the space for misunderstandings and
conflicts in digital social interactions.

Overall, this analysis explores how sarcasm is used and received in social dialogue on Instagram,
demonstrating that the language employed in comments not only reflects individual norms and values but also
influences social interaction dynamics. Through these interview transcripts, it becomes clear that a deep
understanding of the nuances of verbal and nonverbal communication on social media is essential for effective
navigation within the increasingly complex digital ecosystem [43].

nandicant
wanita si butuh sanjungan san gila hormat haha

Number of

Category Details

Cases

Some respondents identified the comment as sarcasm, interpreting

|dentification  of | Sarcasm (3) it as a form of mockery or derision towards stereotypical behavior.

Sarcasm — - - - - —
The majority viewed it as a serious statement or social critique,
Not Sarcasm (7)
rather than sarcasm.
Not  Emotional | Some respondents were not emotionally affected, perceiving the
(4) comment as a typical viewpoint.
Emotional Reaction | Slightly These respondents experienced slight emotions, generally feeling
Emotional (3) discomfort or objection to the tone of the comment.
Others felt significantly impacted, viewing the comment as painful

Emotional (3) or offensive.

Most felt that the comment could affect public perception and

Impact on  Social | Influential (7) social interactions, especially regarding how women are viewed.

Life Slightly or Not | Some thought the impact was minimal or dependent on the
Influential (3) individual's reception of the comment.
Some respondents believed that the commentator was fully aware
Awareness . . . .
of the impact of their words, using the platform to express social
Present (4) I .
Awareness of criticism or personal views.
Commentators Others felt that the commentator might not be aware of the
No  Awareness o . . . . .
(6) negative impressions or emotional impact their comments might
cause.

Table 6. Analysis of Sarcastic Comments on the @marissyaichareal Account
Research on reactions to comments on social media, particularly those containing elements of
sarcasm, reveals various interpretations and complex emotional responses. Students from the Faculty of Social
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Sciences at UINSU provided their perspectives on the comment "wanita sibutuh sanjungan dan gila hormat
haha" found on the Instagram account @marissyaichareal. The analysis shows significant differences in
opinion regarding whether the comment is sarcasm or a direct insult. Some students consider it sarcasm
containing mild mockery, while others view it as a serious and degrading expression.

From an emotional perspective, student reactions to the comment ranged from non-emotional to
highly emotional. The comment, perceived either as sarcasm or an insult, tends to trigger emotional responses
due to its touch on sensitive issues concerning gender roles and social expectations of women. Some
informants felt that the comment was not only inappropriate but also affected how others perceive women in
general, indicating a broader social impact of the words used on social media.

The aspect of commentator awareness was also a point of debate among students. Some argued that
the commentator was aware of the effects of their words and might have had a specific intention behind their
use, whether to attract attention or as a form of social critique. On the other hand, others suggested that the
commentator might not fully realize the negative impact of their comments, possibly due to ignorance or a
lack of empathy regarding gender issues.

The impact of the comment on the social life of the targeted individual was also a significant concern.
Many students assessed that such comments could affect an individual’s reputation on social media,
potentially impacting their real-world social interactions. Negative comments, especially when viewed by a
wide social network, can damage one’s public image and influence how others interact with them.

Overall, this study underscores the importance of understanding the context and consequences of
communication on social media. Sarcasm, when used carelessly, can lead to misunderstandings and strong
emotional reactions. This highlights the need for better digital literacy, equipping social media users with the
ability to understand and navigate the complexities of online interactions more wisely [44].

andaraa.rahma
ketekny item &

BEaala

Number of

Category Details
Cases
Sebagian responden menganggap komentar sebagai sarkasme,
Identification of Sarkasme (5) biasanya karena penggunaan emotikon tertawa atau konteksnya
Sarcasm yang mencakup ejekan ringan.
Tidak Sarkasme Sebagian lainnya memandangnya sebagai hujatan atau kritik
(5) langsung, bukan sarkasme, menganggapnya serius dan menghina.
Not Emotional | Some respondents are not emotionally affected, seeing the comment
(3) as part of normal online interaction dynamics.
. . Slight Emotion | These respondents feel slight emotion, usually discomfort or unease
Emotional Reaction .
(4) with the tone or content of the comment.

Some respondents are significantly affected, perceiving the

Emotional (3) comment as hurtful or offensive, especially due to body shaming.

The majority feel that such comments can impact one's reputation

Impact on Social Influential (7) and social image, particularly in negative contexts like body
Life shaming.
Slight or Not Some believe the impact depends on individual reception and social
Influential (3) context, with some viewing it merely as a joke.
Most respondents believe the commenter is fully aware of the
Awareness (6) impact of their words, using sarcasm or criticism as a
Awareness of communication or expression tool.
Commentators Some respondents feel that the commenter might not fully realize

No Av(\i?)reness the negative impact of their comments or might not seriously
consider the consequences.

Tabel 7. Analysis of Sarcastic Comments on @Fuji_an Account
The study titled "Analysis of Sarcasm Language Use on Instagram Social Media (Case Study of
Social Sciences Students at UINSU)" explores student perceptions and reactions to the comment "keteknya
item™ on the Instagram account @Fuji_an. This comment has triggered various interpretations and emotional
reactions, highlighting the complexity of social interactions in digital spaces and their implications for social
dynamics and mental health.
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Firstly, some respondents perceive the comment as sarcasm, often due to the use of laughing
emoticons indicating a playful tone. However, this comment is also viewed as body shaming by most students,
indicating a divergent understanding of what constitutes humor versus insult. Respondents who view it as
body shaming express discomfort and negative emotions, reflecting the serious psychological impact of
seemingly light-hearted words.

Emotionally, many students report that the comment evokes feelings of annoyance and insecurity,
particularly among those sensitive to body image issues. The comment not only causes personal distress but is
also considered potentially harmful to how others perceive the individual targeted by the comment, which can
damage their reputation and social image within the broader community.

Additionally, regarding the commentator's awareness, there is a division in viewpoints; some are
convinced that the commentator is fully aware of the impact of their words and uses sarcasm as a tool for
criticism or insult. Meanwhile, other respondents feel that the commentator may not fully understand the
effects of their words or views it as inconsequential social interaction, indicating a lack of empathy or social
awareness [45].

This research underscores the importance of understanding the nuances of communication on social
media and the need for better digital literacy education that encourages users to critically consider the
consequences of their online language. It also highlights the need for platforms like Instagram to develop more
effective tools and policies for managing and moderating potentially harmful or offensive content, thereby
creating a safer and more inclusive space for all users [46].

In the context of this study, the analysis of sarcasm language use by students of the Faculty of Social
Sciences at UINSU on Instagram reveals the dynamic aspects of communication in the digital era. Manuel
Castells' Network Society theory provides a useful framework for understanding how digital networks
influence social structures and interpersonal interactions. Students, as part of this networked society, are
connected in a vast digital web, with Instagram being a significant field of interaction. Within this network,
sarcasm serves as a communicative tool reflecting complex social relationships and often ambiguity [47].

The use of sarcasm on Instagram by students reflects their adaptation to the diverse media ecology,
where social media acts as an extension of daily interactions. Neil Postman's concept of media ecology
emphasizes how media affects human perception, understanding, and interaction with the world. On
Instagram, this visual platform not only conveys messages directly but also the social context in which
sarcasm operates. Students use sarcasm to negotiate their social identities, demonstrate intelligence, criticality,
or even resistance to dominant norms and values [48].

Sarcasm often appears in text or images containing irony or insinuation, which requires deep
contextual understanding for accurate interpretation. In the Network Society, where information moves rapidly
and context is often incomplete, the potential for misinterpretation increases. This can lead to tension or
misunderstanding among students, as undetected or misinterpreted sarcasm may be perceived as aggressive or
negative communication [49].

In this complex media ecology, students learn and continually adjust to new, unwritten
communication rules. They develop the ability to 'read' language nuances and interpret sarcasm in relation to
their knowledge of the sender and broader context. This ability becomes crucial in building and maintaining
harmonious social relationships in a fast-paced digital environment [50].

This study also highlights the crucial role of digital literacy in helping students effectively use
Instagram as a communication and expression tool. In the Network Society, the ability to navigate digital
media, understand various forms and styles of communication such as sarcasm, and use them appropriately
becomes a valuable skill.

Media ecology also brings to light the importance of prudence in language use. In a fast-paced and
extensive communication ecosystem, messages conveyed through sarcasm can spread widely and be received
in various ways, depending on the recipient's perspective. This demands a higher level of user awareness about
how their messages might be received by a heterogeneous audience [51].

The use of sarcastic language on Instagram by students of the Faculty of Social Sciences at UINSU
reflects the complex interaction between individuals and technology within the context of network society and
media ecology. This study delves into how students navigate and adjust communication codes in the network
society to maintain social relevance and influence within the ever-changing media ecosystem.

The novelty of this research lies in its application of Network Society and media ecology theories to
understand the use of sarcastic language in the context of Instagram social media by students. Most previous
research has focused on the impact of social media on individual behavior from a psychological or pure
communication perspective without considering the broader network dynamics and media ecology. This study
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enriches that understanding by examining how students, as part of the networked society, actively use sarcasm
not only as a form of expression but also as a tool for navigating complex social interactions supported by
digital technology. This opens new perspectives in digital communication studies, highlighting how
technological and social contexts interact to shape communicative practices.

CONCLUSION

Through the above exposition, the use of sarcastic language on Instagram by students of the Faculty
of Social Sciences at UINSU highlights how it impacts communication dynamics and social interactions
within the framework of Network Society Theory and Media Ecology. This analysis reveals that digital
networks and media, as communicative environments, play a crucial role in how students perceive and
respond to sarcasm, often triggering misinterpretations and conflicts due to the absence of nonverbal cues in
textual communication. The study underscores the importance of digital literacy, urging students to develop a
higher awareness and deeper understanding of the context and intent behind messages to reduce the risk of
misunderstandings and enhance the effectiveness of social interactions on social media.

REFERENCE

[1] R. Gora and L. R. M. Girsang, “Sarkasme figur politik di media sosial,” Bricol. J. Magister lImu Komun., vol. 8, no. 2, 2022,
doi: 10.30813/bricolage.v8i2.3223.

[2] R. Amelinda, J. Jumriani, and A. Andriani, “Fenomena Sarkasme Komunikasi: Analisis Gaya Komunikasi Selebgram di Media
Sosial,” Palita J. Soc. Relig. Res., vol. 8, no. 2, 2023, doi: 10.24256/pal.v8i2.4893.

[3] V. U. Pratiwi, “Sarkasme Pada Meme di Media Sosial Instagram,” GERAM, vol. 10, no. 1, 2022, doi:
10.25299/geram.2022.vol10(1).9360.

[4] U. Ulfatun, “Analisis Penggunaan Gaya Bahasa Sarkasme Netizen di Media Sosial Instagram,” J. Onoma Pendidikan, Bahasa,
dan Sastra, vol. 7, no. 2, 2021, doi: 10.30605/onoma.v7i2.1255.

[5] A. Fauziyah, A. N. Fauziyah, P.- Purwanti, and I.- Wahyuni, “Bahasa Sarkasme Warganet dalam Kolom Komentar pada Akun
Instagram @tasyafarasya : Kajian Pragmatik,” llmu Budaya J. Bahasa, Sastra, Seni dan Budaya, vol. 7, no. 3, 2023.

[6] H. Sazali and F. Rozi, “Belanja Online dan Jebakan Budaya Hidup Digital pada Masyarakat Milenial,” J. SIMBOLIKA Res.
Learn. Commun. Study, vol. 6, no. 2, pp. 85-95, 2020, doi: 10.31289/simbollika.v6i2.3556.

[7] F. Nurrahmi and H. M. Syam, “Perilaku Informasi Mahasiswa dan Hoaks di Media Sosial,” Commun. J. llmu Komun., vol. 4,
no. 2, 2020, doi: 10.15575/cjik.v4i2.9215.

[8] A. A. Al Aziz, “Hubungan Antara Intensitas Penggunaan Media Sosial dan Tingkat Depresi pada Mahasiswa,” Acta Psychol.,
vol. 2, no. 2, 2020, doi: 10.21831/ap.v2i2.35100.

[9] S. Suryadi, “PERANAN PERKEMBANGAN TEKNOLOGI INFORMASI DAN KOMUNIKASI DALAM KEGIATAN

PEMBELAJARAN DAN PERKEMBANGAN DUNIA PENDIDIKAN,” J. Inform., wvol. 3, no. 3, 2019, doi:
10.36987/informatika.v3i3.219.

[10] M. Castells, The Rise of the Network Society. 2011.

[11] B. Nugraha and M. F. Akbar, “PERILAKU KOMUNIKASI PENGGUNA AKTIF INSTAGRAM,” J. Manaj. Komun., vol. 2,
no. 2, 2019, doi: 10.24198/jmk.v2i2.21330.

[12] S. S. P. Yenti Afnidar and D. Mulyana, “Pengaruh Konten Media Sosial Instagram terhadap Gaya Komunikasi,” Bandung
Conf. Ser. Public Relations, vol. 2, no. 2, 2022, doi: 10.29313/bcspr.v2i2.3143.

[13] P. A. Tarwiyati and A. Sabardila, “BAHASA SARKASME WARGANET DALAM BERKOMENTAR PADA AKUN

INSTAGRAM @ANIESBASWEDAN,” Literasi J. Bhs. dan Sastra Indones. serta Pembelajarannya, vol. 4, no. 2, 2020, doi:
10.25157/literasi.v4i2.3550.

[14] M. A. Dalimunthe, R. Djuniardi, and D. Siswanda, “PENGARUH MEDIA SOSIAL TERHADAP PERUBAHAN POLA
KOMUNIKASI,” J. Huk. Islam dan Hum., vol. 3, no. 1, pp. 67-76, 2024.

[15] T. A. Pratama, “Eksplorasi Naratif Media: Analisis Framing CNN Indonesia Terhadap Pelanggan Aset Kripto,” JKOMDIS J.
IImu Komun. Dan Media Sos., vol. 4, no. 2, pp. 350-355, 2024, doi: 10.47233/jkomdis.v4i2.1618.

[16] M. McLuhan, “Understanding media: The extensions of man,” 1994.

[17] K. Kumar and M. Castells, “The Information Age: Economy, Society and Culture. Volume I. The Rise of the Network
Society,” Br. J. Sociol., vol. 48, no. 3, 1997, doi: 10.2307/591145.

[18] R. W. Gibbs, “Psycholinguistic comments on metaphor identification,” Language and Literature, vol. 11, no. 1. 2002. doi:
10.1177/096394700201100108.

[19] K. Skovholt, A. Grenning, and A. Kankaanranta, “The communicative functions of emoticons in workplace e-mails::-),” J.
Comput. Commun., vol. 19, no. 4, 2014, doi: 10.1111/jcc4.12063.

[20] S. Utz, M. Tanis, and I. Vermeulen, “It is all about being popular: The effects of need for popularity on social network site
use,” Cyberpsychology, Behav. Soc. Netw., vol. 15, no. 1, 2012, doi: 10.1089/cyber.2010.0651.

[21] C. Branham, “Book Review: The Culture of Connectivity: A Critical History of Social Media,” J. Bus. Tech. Commun., vol.
31, no. 2, 2017, doi: 10.1177/1050651916685501.

[22] W. A. Edmonds and T. D. Kennedy, An Applied Guide to Research Designs: Quantitative, Qualitative, and Mixed Methods.
2020. doi: 10.4135/9781071802779.

[23] J. W. Creswell and D. J. Creswell, Research design - international student edition: Qualitative, quantitative, and mixed
methods approaches. 2022.

[24] E. Weyant, “Research Design: Qualitative, Quantitative, and Mixed Methods Approaches, 5th Edition,” J. Electron. Resour.
Med. Libr., vol. 19, no. 1-2, 2022, doi: 10.1080/15424065.2022.2046231.

[25] V. Braun and V. Clarke, “Conceptual and Design Thinking for Thematic Analysis,” Qual. Psychol., vol. 9, no. 1, 2021, doi:
10.1037/qup0000196.

Jurnal lImu Komunikasi Dan Media Sosial (JKOMDIS) Vol.04 No. 02 Edisi Mei - Agustus 2024 622



. . . ISSN :2807-6087
Jurnal IImu Komunikasi Dan Media Sosial (JKOMDIS)

Vol. 4 No. 2 Edisi Mei - Agustus 2024 Hal. 612-623
" DOl : https://doi.org/10.47233/jkomdis.v4i2.1918

JKOMDI

[26] U. Flick, Doing Triangulation and Mixed Methods. 2020. doi: 10.4135/9781529716634.

[27] N. Harahap, Penelitian Kualitatif. 2020.

[28] T. M. Milyane, W. O. N. Yani, and W. Winangsih, “KOMUNIKASI EFEKTIF MELALUI MEDIA SOSIAL TENTANG

PENYEBARAN INFORMASI COVID-19,” J. Pengabdi. Masy. Pemberdayaan, Inov. dan Perubahan, vol. 2, no. 2, 2022, doi:
10.59818/jpm.v2i2.165.

[29] F. Muhammad Ghani and S. Indra Astuti, “Hubungan Antara Komentar Negatif di Media Sosial Instagram dengan
Pembentukan Personal Branding,” Bandung Conf. Ser. Public Relations, vol. 3, no. 2, 2023, doi: 10.29313/bcspr.v3i2.9450.

[30] Tasya Caroline and Nur Halimah, “Pengaruh Pemakaian Bahasa Sarkasme di Media Sosial: Bullying di Instagram,” J.
Pendidik. dan Sastra Ingg., vol. 2, no. 3, 2022, doi: 10.55606/jupensi.v2i3.654.

[31] A. Nurhayati, G. Gusni, R. Rahmatia, and N. R. Adil, “PENGARUH BAHASA SARKASME TERHADAP PERILAKU
MAHASISWA DI LINGKUNGAN KAMPUS,” Afeksi J. Penelit. dan Eval. Pendidik., vol. 4, no. 6, 2023, doi: 10.35672/afeksi.v4i6.189.

[32] Nuralifa, R. A. Rahim, and D. Muhdina, “Penggunaan Bahasa pada Media Sosial (Medsos): Studi Kajian Pragmatik,” Gema
Wiralodra, vol. 12, no. 2, 2021.

[33] Min Adlina, Mulyadi, and Eddy Setia, “Bahasa Sarkasme dalam Tulisan Demonstrasi Mahasiswa terhadap DPR : Tinjauan
Pragmatik,” Talent. Conf. Ser. Local Wisdom, Soc. Arts, vol. 3, no. 3, 2020, doi: 10.32734/lwsa.v3i2.892.

[34] L. Song and J. Wang, “Investigation and Research on Public Cognition and Attitude Towards ‘Metaverse’ in Digital Age,” in
Frontiers in Artificial Intelligence and Applications, 2023. doi: 10.3233/FAIA230033.

[35] 1. F. Deni, “IIM : Indonesian Journal of Multidisciplinary Studi Korelasi Pesan Tayangan Vidio Blog Youtube Tasya Farasya
Terhadap Minat Penggunaan Make-Up pada Remaja Perempuan,” vol. 1, pp. 870-878, 2023.

[36] E. Aprilia Hastuti, E. Widianti, and Y. A. Aryani, “Pengaruh Penggunaan Media Sosial Twitter Terhadap Kesehatan Mental
Emosional Pada Remaja,” J. Keperawatan ’Aisyiyah, vol. 10, no. 1, 2023, doi: 10.33867/jka.v10i1.353.

[37] A. Laksmini, “Pengaruh body shaming terhadap kepercayaan diri mahasiswa uir di media sosial,” 2022.

[38] C. K. Yemima, “DAMPAK CYBERBULLYING PADA TINGKAT EMOSIONAL REMAJA,” Bimbing. dan konseling, vol.
01, 2016.

[39] I. D. G. S. A. Yadnya and D. Warastuti, “Dampak Penggunaan Media Sosial terhadap Perilaku Konsumtif dan Persepsi Diri
Remaja di Jakarta: Studi Mengenai Interaksi Online, Pengaruh Endorsement, dan Dampak Psikologis,” J. Psikol. dan Konseling West Sci.,
vol. 1, no. 05, 2023, doi: 10.58812/jpkws.v1i05.852.

[40] A. W. Rahmaniar and M. T. Lestari, “Strategi Komunikasi Dalam Sosialisasi Literasi Digital Melalui Media Sosial Instagram
Kementerian Komunikasi dan Informatika,” e-Proceeding Manag., vol. 6, no. 1, 2019.

[41] D. Mustomi and A. Puspasari, “PENGARUH MEDIA SOSIAL TERHADAP PERILAKU KONSUMTIF MAHASISWA,”
CERMIN J. Penelit., vol. 4, no. 1, 2020, doi: 10.36841/cermin_unars.v4i1.496.

[42] M. T. Herliyana, A. R. Shaligat, C. Sani, M. Nastain, and N. H. Marhaeni, “Pengaruh Gadget Terhadap Kehidupan Sosial
Mahasiswa Di Fakultas [lmu Komunikasi Dan Multi Media Universitas Mercubuana Yogyakarta 2021,” JKOMDIS J. limu Komun. Dan
Media Sos., vol. 3, no. 1, 2023, doi: 10.47233/jkomdis.v3i1.467.

[43] S. Rohmabh, “Interaksi sosial mahasiswa di media sosial instagram,” Skripsi, 2018.

[44] R. Putra Perssela, R. Mahendra, and W. Rahmadianti, “PEMANFAATAN MEDIA SOSIAL UNTUK EFEKTIVITAS
KOMUNIKASL” J. lIm. Mhs. Kuliah Kerja Nyata, vol. 2, no. 3, 2022, doi: 10.36085/jimakukerta.v2i3.4525.

[45] S. A. Haque, G. Ramadhan, and A. Matulessy, “Interaksi sosial dengan adiksi media sosial pada mahasiswa,” J. Fenom., vol.
30, no. 1, 2021.

[46] T. Mutiah, L. Albar, Fitriyanto, and A.Rafiq, “Etika Komunikasi Dalam Menggunakan Media Sosial,” Glob. Komunika, vol. 1,
no. 1, 2019.

[47] S. Suciati, N. A. Rizqina, and A. Mukhlisuddin, “Students’ Motivation and Expectation in Joining English Education
Department at IAIN Kudus,” E-Structural, vol. 2, no. 2, 2020, doi: 10.33633/es.v2i2.3250.

[48] S. Steven and M. A. Pribadi, “Ekologi Media pada Generasi Z (Studi Kasus Penggunaan Instagram Mahasiswa Universitas di
Jakarta Barat),” Koneksi, vol. 6, no. 1, 2022, doi: 10.24912/kn.v6i1.10674.

[49] H. Hidayah and F. Nurrahmi, “Instagram Addiction and Selfie Among Young Adolescent,” Ultim. J. llmu Komun., vol. 11, no.
2, 2019, doi: 10.31937/ultimacomm.v11i2.1291.

[50] A. Alinurdin, “Etika Penggunaan Internet (Digital Etiquette) di Lingkungan Mahasiswa,” J. Pendidik. Kewarganegaraan, vol.
6, no. 2, 2019, doi: 10.32493/jpkn.v6i2.y2019.p123-142.

[51] M. Ratana, “945-Article Text-1599-1-10-20220824,” Stud. Komun. Dan Media, vol. 22 No.l, 2018.

Jurnal lImu Komunikasi Dan Media Sosial (JKOMDIS) Vol.04 No. 02 Edisi Mei - Agustus 2024 623



