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Lampiran 1. Kuesioner Penelitian Self Efficacy dan Strategi Pemasaran
serta Kinerja

Responden yang terhormat,

Pernyataan di bawah ini hanya semata-mata digunakan untuk data penelitian
dalam rangka penyusunan skripsi atas nama DEWI SAFITRI mahasiswa Fakultas
Ekonomi dan Bisnis Islam Universitas Islam Negeri Sumatera Utara. Saya
mengharapkan kesediaan Bapak/lbu untuk mengisi kuesioner sesuai dengan

penilaian karyawan miliki.

Saya mengucapkan terima kasih atas kerja sama dan bantuan dari Bapak/lbu
yang telah bersedia meluangkan waktu untuk mengisi angket kuesioner penelitian

ini.

Identitas Responden
Jenis Kelamin
Usia

Kuesioner ini terdiri dari berbagai pernyataan yang mungkin sesuai dengan
pengalaman Saudara/i dalam menghadapi pekerjaan. Terdapat empat pilihan
jawaban yang disediakan untuk setiap pernyataan yaitu :

STS : Sangat tidak setuju (1)
TS : Tidak setuju (2)

CS : Cukup setuju (3)

S . Setuju (4)

SS : Sangat setuju (5)

Selanjutnya, Saudara/i diminta untuk menjawab dengan cara memberi
tanda cek list (\) pada salah satu kolom yang paling sesuai dengan pengalaman
Saudara/i selama satu minggu belakangan ini. Tidak ada jawaban yang benar
ataupun salah, karena itu isilah sesuai dengan keadaan diri Saudara/i yang
sesungguhnya, yaitu berdasarkan jawaban pertama yang terlintas dalam pikiran
Saudara/i.



I. SELF EFFICACY

No PERNYATAAN STS| TS | CS SS
Level
Selalu merasa mampu menyelesaikan
1 . .
pekerjaan dengan baik
9 Selalu merasa yakin mampu menyelesaikan
pekerjaan yang sulit
3 Selalu merasa mampu menetapkan tujuan
secara efektif dalam menyelesaikan pekerjaan
Generality
4 Merasa memiliki kompetensi kerja yang
cukup baik
5 Merasa sangat mengharapkan orang lain
dalam menyelesaikan pekerjaan
5 Selalu merasa mampu berinteraksi dengan
baik dengan rekan kerja
Strenght
7 Selalu yakin mampu menyelesaikan seluruh
tanggung jawab perusahaan.
8 Merasa mampu berinteraksi dengan atasan
dengan baik
Selalu mengontrol diri dalam
9 |mempertahankan tanggungjawab dalam
pencapaian tujuan
Il. STRATEGI PEMASARAN
No Pernyataan STS | TS | CS SS

Pemilihan Pasar

1.

Target pemasaran perusahaan adalah
masyarakat yang memiliki usia 20 tahun
hingga 40 tahun.




Saya selalu mampu menetapkan produk
asuransi mana yang sesuai dengan

2 kebutuhan  calon  nasabah  sebelum
melakukan kunjungan
Asuransi syariah lebih cocok ditawarkan
3. | kepada calon nasabah yang telah mengerti
pentingnya asuransi
Pengembangan Produk
PT. Asuransi Sinarmas mengembangkan
4. . X
produk asuransi dengan produk syariah
Saya berusaha menemukan cara-cara baru
5. |yang lebih efektif agar penjualan polis
menuju ke arah yang lebih maksimal
Saya berupaya menyusun strategi-strategi
5 sebelum menemui calon nasabah agar

nasabah menjadi tertarik terhadap produk
yang ditawarkan

Sistem Distribusi

Agen asuransi PT. Sinarmas sangat baik

7. | dalam  melakukan  promosi  kepada
masyarakat
Saya berupaya semaksimal mungkin sebagai
8. | fasilitator pendistribusian  produk dan
kelengkapan berkas nasabah
Saya selalu Dbersedia ketika nasabah
9. | meminta bantuan pengajuan klaim kepada

perusahaan

Komunikasi Pemasaran

10.

Penyampaian produk asuransi syariah
dilakukan oleh agen dengan pengalaman
pemasaran yang baik

11.

Saya mampu menjelaskan informasi dengan
baik -~ kepada calon - nasabah  mengenai
manfaat dan produk asuransi

12.

Saya mampu memberikan solusi kepada
calon nasabah dalam pembelian produk
asuransi yang sesuai dengan nasabah




KINERJA

No

PERNYATAAN

STS

TS

CS

SS

Prestasi Kerja

1 |Saya memiliki mutu pekerjaan yang baik
5 Saya mampu mengerjakan tugas sesuai dengan
jumlah yang ditentukan
3 Kinerja saya sama baiknya saat bekerja
dengan rekan kerja saya
Keahlian
Saya terampil dalam berusaha menjadi agen
4 |yang tepat dalam melayani setiap ada
komplain dari nasabah
5 Tugas yang saya selesaikan sesuai keahlian
yang saya miliki
6 Saya memberikan pelayanan kepada nasabah
dengan totalitas
Perilaku
7 Saya selalu teliti dalam melaksanakan tugas
pekerjaan
8 |Saya selalu bersikap jujur
9 Saya selalu berpakaian rapi dalam setiap

kunjungan menemui calon nasabah

Kepemimpinan

10

Saya mampu memimpin rekan kerja dengan
baik

11

Rekan kerja saya menerima langkah yang saya
ambil

12

Saya tidak perlu banyak instruksi untuk
memulai pekerjaan




Lampiran 2. Tabulasi Data Self Efficacy (X1)
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Self Efficacy (X;)

Item | Jumlah

ltem

ltem

ltem

ltem

ltem

ltem

ltem

ltem

No

R-01
R-02
R-03
R-04
R-05
R-06
R-07
R-08
R-09
R-10
R-11
R-12
R-13
R-14
R-15
R-16
R-17
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R-19
R-20
R-21
R-22
R-23
R-24
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32

30
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R-35
R-36
R-37
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R-39
R-40
R-41
R-42
R-43
R-44
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R-46
R-47
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56
56

57

47

47

55
46

48
54
55
50
49

48
55
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43
45
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Lampiran 4. Tabulasi Data Kinerja (Y)

Jumlah

o1

48

56

48

56

51

50
50
50
50
51

45

48
48

50
53
56

48
50
48
48

54
57

Iltem 12

Iltem 11

Item 10

ltem 9

Item 8

ltem 7

Kinerja (Y)

Item 6

Iltem 5

Iltem 4

Item 3

ltem 2

Item 1

No
R-01
R-02
R-03
R-04
R-05
R-06
R-07
R-08
R-09
R-10
R-11
R-12
R-13
R-14
R-15
R-16
R-17
R-18
R-19
R-20
R-21
R-22
R-23




53
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48
50
54
48

53
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49

49

52

55
54

43

44
48

49

49

52

55
54
43

44
48

R-24
R-25
R-26
R-27
R-28
R-29
R-30
R-31
R-32
R-33
R-34
R-35
R-36
R-37
R-38
R-39
R-40
R-41
R-42
R-43
R-44
R-45
R-46
R-47
R-48




Lampiran 5. Hasil Output SPSS 24.0

Descriptive Statistics

Mean Std. Deviation N
lteml 4,2083 54415 48
ltem2 4,2292 ,51528 48
ltem3 4,2083 ,45934 48
ltem4 4,2083 ,45934 48
ltem5 4,2292 42474 48
ltem6 4,1875 ,49060 48
Item7 4,0833 ,53924 48
ltem8 4,0625 47964 48
Item9 4,2083 ,54415 48
Jumlah 33,4167 2,81964 48
Reliability Statistics
Cronbach's
Alpha Based on
Cronbach's Standardized
Alpha ltems N of ltems
,804 ,917 10
Correlations
Ilteml | Item2 | Item3 | Item4 | Item5 | Item6 | Item7 | Item8 | Item9 | Jumlah
lteml Pearson " " " " " " «| 1.000" "
Correlatio 1| ,433 | 504 | 589 | ,433 | ,408 | ,520 | ,520 TR 774
n
Sig. (2-
h ,002| ,000| ,000| ,002| ,004| ,000( ,000| ,000 ,000
tailed)
Sum of
Squares
and 13’9% 5,708 | 5,917| 6,917 | 4,708 | 5,125| 7,167 | 6,375 13’9% 55,833
Cross-
products
eco"a”anc 206| 21| ,126| ,147| ,100| ,200| ,152| ,136| ,296| 1,188
N 48 48 48 48 48 48 48 48 48 48
Itemz Pearson *k *k *k * Kk Kk Kk *k
Correlatio | ,433 1| ,423 | 513 ,338 | ,416 | ,389 ,027 | ,433 ,621
n
Sig. (2-
h ,002 ,003| ,000| ,019( ,003| ,006| ,856| ,002 ,000
tailed)
Sum of
Squares 1247
and 5,708 ’9 4,708 | 5,708 | 3,479| 4,937 | 5,083| ,312]| 5,708| 42,417
Cross-
products




Covarianc

. 121| ,2e6| ,100| ,121| ,074| ,205| ,108| ,007| ,2121| 902
N 48 48 48 48 48 48 48 48 48 48
|tem3 Pearson Kk *k *k *k *k *k Kk Kk
Correlatio ,504 423 1| ,496 ,513 ,484 , 186 | ,423 ,504 ,687
n
Sig. (2-
( ,000| 003 ,000| ,000| ,000| ,205| ,003| ,000| 000
tailed)
Sum of
Squares
and 5,917 | 4,708| 9,917 | 4,917| 4,708 5,125| 2,167 | 4,375| 5,917 | 41,833
Cross-
products
eCO"a”a”C 126| ,100| ,211| ,105| ,100| ,109| ,046| ,003| ,126| 890
N 48 48 48 48 48 48 48 48 48 48
|tem4 Pearson *k *k *k * *k * *k *% *k
Correlatio | ,589”| ,513"| 496 1| 205" ,389"| ,358"| ,4237| 5897 ,704
n
Sig. (2-
. ,000| ,000| 000 ,042| 006| ,013| ,003| ,000| 000
tailed)
Sum of
Squares
and 6,917 | 5,708 4,917| 9,917| 2,708 | 4,125| 4,167 | 4,375| 6,917 | 42,833
Cross-
products
(e:o"a”a”" 147| 21| 05| ,211| ,058| ,088| ,089| ,003| ,147| 011
N 48 48 48 48 48 48 48 48 48 48
|tem5 Pearson Kk * Kk * Kk Kk Kk Kk Kk
Correlatio | ,4337| ,338"| ,5137| ,295 1| ,708"| 565" | 5557 | ,433"| ,754
n
Sig. (2-
. ,002| ,019| ,000| ,042 ,000| ,000| ,000| ,002| 000
tailed)
Sum of
Squares
and 4,708 | 3,479 4,708| 2,708| 8,479| 6,937 | 6,083 | 5,313 | 4,708| 42,417
Cross-
products
go"a”anc 100| ,074| ,00| ,0s8| ,180| ,148| ,129| ,113| ,100| 902
N 48 48 48 48 48 48 48 48 48 48
|tem6 Pearson *k *k *k *k Kk *k Kk *k *k
Correlatio | ,408” | ,416”| 484" | 3897 | ,708 1| 503" 582" 408" | 773
n
Sig. (2-
{ ,004| ,003| ,000| ,006| ,000 ,000| ,000| ,004| 000
tailed)
Sum of
Squares 1131
and 5,125| 4,937 | 5,125 | 4,125 6,937 | 73| 6,250 | 6,438 | 5,125 50,250
Cross-
products
go"a”anc 109| ,105| ,109| ,088| ,148| ,241| ,133| ,137| ,109| 1,069
N 48 48 48 48 48 48 48 48 48 48




ltem7 Pearson
Correlatio
n
Sig. (2-
tailed)
Sum of
Squares
and
Cross-
products
Covarianc
e
N

3

,520

,000

7,167

,152
48

3

,389

,006

5,083

,108
48

,186

,205

2,167

,046
48

358"

,013

4,167

,089
48

ok

,565

,000

6,083

,129
48

3

,503

,000

6,250

,133
48

13,66

,291
48

ok

,638

,000

7,750

,165
48

*k

,520

,000

7,167

,152
48

ok

,732

,000

52,333

1,113
48

ltem8 Pearson
Correlatio
n
Sig. (2-
tailed)
Sum of
Squares
and
Cross-
products
Covarianc
e
N

3

,520

,000

6,375

,136
48

,027

,856

,312

,007
48

ok

423

,003

4,375

,093
48

ok

423

,003

4,375

,093
48

>k

,555

,000

5,313

,113
48

,582

,000

6,438

,137
48

,638

,000

7,750

,165
48

10,81

,230
48

*k

,520

,000

6,375

,136
48

, 720

,000

45,750

,973
48

Item9 Pearson
Correlatio
n
Sig. (2-
tailed)
Sum of
Squares
and
Cross-
products
Covarianc
e
N

*

1,000°

,000

13,91

,296
48

3

433

,002

5,708

121
48

ke

,504

,000

5,917

,126
48

ke

,589

,000

6,917

,147
48

e

433

,002

4,708

,100
48

3

,408

,004

5,125

,109
48

3

,520

,000

7,167

,152
48

e

,520

,000

6,375

,136
48

13,91

,296
48

3

774

,000

55,833

1,188
48

Jumla Pearson
h Correlatio
n

Sig. (2-
tailed)
Sum of
Squares
and
Cross-
products
Covarianc
e

N

3

J74

,000

55,83

1,188
48

3

,621

,000

42,41

,902
48

ok

,687

,000

41,83

,890
48

ok

, 704

,000

42,83

911
48

ok

, 754

,000

42,41

,902
48

3

773

,000

50,25

1,069
48

3

, 732

,000

52,33

1,113
48

ok

,720

,000

45,75

,973
48

3

J74

,000

55,83

1,188
48

373,66

7,950
48

**_Correlation is significant at the 0.01 level (2-tailed).
*, Correlation is significant at the 0.05 level (2-tailed).




Descriptive Statistics

Mean Std. Deviation
ltem1 4,1042 ,55504 48
ltem2 4,3542 ,52550 48
ltem3 3,8542 ,87494 48
ltem4 4,1042 ,59213 48
ltem5 4,0417 , 71335 48
ltem6 4,3125 ,51183 48
ltem7 4,2708 ,57388 48
ltem8 4,1667 ,55862 48
ltem9 4,1458 ,50485 48
ltem10 4,0000 46127 48
ltem11 4,1250 ,56962 48
ltem12 4,2708 ,60983 48
Jumlah 49,7500 4,43631 48

Reliability Statistics

Cronbach's
Alpha

N of Items

, 754

13




Correlations

lteml Item2 ltem3 ltem4 ltem5 Item6 ltem7 Item8 ltem9 Item10 ltem11 Item12 | Jumlah

lteml  Pearson 1| 381"  a70"| a19”| e3a”| as2”| 3777 a92”| ss2"| 416"  e31"| 481" 840"

Correlation

f’;ﬁeg ,007 ,001 ,003 ,000 ,001 ,008 ,000 ,000 ,003 ,000 ,001 ,000

Sum of

Squares 9 229 0,729| 6,479 2| 6 646 6 2 000 9,3 646| 97,250

and Cross. | 1447 5, 10,7 479 11,7 437| 5,64 7167 7,271| 5, 375| 7,64 7,25

products

Covariance ,308 111 228 ,138 251 137 ,120 152 ,155 ,106 ,199 ,163 2,069

N 48 48 48 48 48 48 48 48 48 48 48 48 48
Item?2 Pearson o - o -

Correlation ,381 1 115 ,016 073| 371 663 ,085 ,042 ,000 ,062 225 ,386

gﬁeg 007 a37|  o16| 620 009| 000| e8| 778| 1,000 675 123 007

Sum of

Squares

5,229 | 12,979 2,479 229 1,292 4,688| 9,396| 1,167 521 ,000 875 3,396 42,250

and Cross-

products

Covariance 111 276 ,053 ,005 ,027 ,100 ,200 ,025 ,011 ,000 ,019 ,072 ,899

N 48 48 48 48 48 48 48 48 48 48 48 48 48
ltem3  Pearson 470" 115 1| 53| 6927 151 ,038| ,138| ,290°| 158 294°|  235| 560"

Correlation

il'ﬁ’eéf ,001 437 ,299 ,000 304 ,798 ,350 ,046 283 ,043 ,108 ,000

Sum of

Squares 10,72 2,47 7 729 | 20,292 1 167 21 7 102,2

and Cross. | 10:729 479 35979| 3,729 20,29 3,188 ,896| 3,16 6,0 3,000 6,875| 5,896| 102,250

products

Covariance 228 ,053 766 ,079 432 ,068 ,019 ,067 ,128 ,064 ,146 125 2,176

N 48 48 48 48 48 48 48 48 48 48 48 48 48
ltem4  Pearson 419" 016 153 1| 241|031 66| 268| ,3047| 623" 339°| 038| 464"

Correlation

tse:ﬁ]eg ,003 916 ,299 ,008 836 ,260 ,066 ,036 ,000 ,018 797 ,001




Sum of

Squares 6,479 229 3,729 16,479| 4,792 438| 2646| 4,167| 4,271| 8,000 5375| ,646| 57,250

and Cross-

products

Covariance 138|  ,005 o79| 51| 02| ,009| 56| ,089| 001| 170 114| 014 1,218

N 48 48 48 48 48 48 48 48 48 48 48 48 48
ltem5  Pearson 634" 073|927 241 1| -o036| -080| 356 | ,5747| 323 5117 3657 662"

Correlation

f‘a'ﬁ*ég' 000| ,620 000| 098 8o6| 588| ,013| ,000| 025 000| 011 ,000

Sum of

Squares 11,792 1,202| 20,292 4,792| 23,917 25| -1,542 7 7 7 7.4

o Cros. 79 29 0,29 792| 239 .625| -15 6,667| 9,708| 5,000 9,750| 7,458| 98,500

products

Covariance 251| 027 432 102|  s09| -013| -033| 42| 207| 106 207| 159 2,096

N 48 48 48 48 48 48 48 48 48 48 48 48 48
ltem6  Pearson 482" | 371" 51|  031| -036 1| 430" 409”| 314°| 000| 374°| 4057 494"

Correlation

gﬁég' 001| 009 304| ,836| 806 002| ,004| ,030| 1,000 009| ,004 ,000

Sum of

Squares

6,437 | 4,688 3,188| ,438| -625| 12,313| 5,938| 5500 3,813 000 5125| 5,938| 52,750

and Cross-

products

Covariance 137|100 o68| 009| -013| 262| 26| 17| 081| 000 109|126 1,122

N 48 48 48 48 48 48 48 48 48 48 48 48 48
ltem7 . Pearson 3777 663" 038| 166 -080| 430" 1| 821"\ 1s5| 161|285 | 272| 470"

Correlation

tsaliglléd(f- ,008| ,000 798| 260| 588| 002 026| 204|275 050| 061 ,001

Sum of

Squares

e | 5646| 9,39 896| 2646| -1542| 5,938| 15479| 4,833| 2104| 2000| 4375| 4479| 56,250

products

Covariance 120 200 o19| 06| -033| 26| 329| ,103| 045 043 093|  ,095 1,197

N 48 48 48 48 48 48 48 48 48 48 48 48 48
ltem8  Pearson 492" 085 1138 268 ,356"| ,4097| 321 1| 7427 4137 8697 864" 764"

Correlation




Sig. (2-

ailed) 000 568 350 ,066| ,013| 004 026 000| 004 ,000| 000 ,000
Sum of
Squares
e | 7167 1167| 3167| 4167| 6667| 5500 4833| 14667| 9,833 5000| 13,000 13,833| 89,000
products
Covariance 152 025 o067 ,089| 42| 17| 03| 312 209| 106 277 204 1,804
N 48 48 48 48 48 48 48 48 48 48 48 48 48
ltem9  Pearson 552" 042 200" 04| 5747 3147| 155| 742" 1| e40”| 823"| 6207 786"
Correlation
tsa'ﬁ‘eéf 000| 778 046 ,036| 000 ,030| ,294| 000 ,000 ,000[ 000 ,000
Sum of
Squares 2 2 6,0 2 9,708| 3 2,104| 9 979 000 25| 9,104| 82,750
i Cress. | 72ma| B2 021 4271 97 813 2,104| 9,833| 11,979| 7, 11,125| 9,104| 82,75
products
Covariance 155 011 128 ,001| ,207| 081| ,045| 209| ,255| 149 237 1904|1761
N 48 48 48 48 48 48 48 48 48 48 48 48 48
ltem10  Pearson 416"| 00| 58| 6237 ,3237| 000 61| ,413"| 640" 1| 486" 227  s61”
Correlation
fgﬁeg ,003| 1,000 283 000 ,025| 1,000 ,275| ,004| 000 000 121 ,000
Sum of
Squares
i oo | 5000 000| 3000| 8000 5000( 000{ 2000| 5000 7,000 10,000( 6000| 3,000| 54,000
products
Covariance 106 000 o064 70| 06| 000| 043| 08| 49| 213 128| 064 1,149
N 48 48 48 48 48 48 48 48 48 48 48 48 48
ltem1l  Pearson 631" 062| 2047| 339"| 511" ,374"| 285"| ,869"| ,823"| 486" 1| 819" 846"
Correlation
tsa'ﬁeg 000 675 043 018 ,000] ,009| ,050| ,000[ ,000[ 000 ,000 ,000
Sum of
Squares
e | 9375| 875| 6875| 5375| 9,750( 5125 4375| 13,000( 11,125 6,000 15250| 13,375| 100,500
products
Covariance 199 019 146 14| 207|009 093|277 237|128 324| 285 2,138
N 48 48 48 48 48 48 48 48 48 48 48 48 48




ltem12  Pearson 481" 225 235| 038| .365| 4057 272| 864a| 6297 227| 819" 1| 725"
Correlation
tsa'l?eéf oo1| 123 108| 797|011 00a| 061| 000| 000| 121 000 000
Sum of
Squares
e | 7646 3396 5896| 646| 7.458| 5938| 4479| 13,833 9,104 3000 13375 17,479| 92,250
products
Covariance 163|072 125|  014| 1s9| 126| o ,005| 204| ,194| 064 285 372 1,963
N 48 48 48 48 48 48 48 48 48 48 48 48 48
Jumlah Pearson o« - ox - x ox ok ox o x ok *x
cononton | 8407|386 5607 | 464" | e62"| 4947| ,470"| ,7647| ,786"| 561 846" | 725 1
gﬁeg 000| 007 o000| ,001| ,000| ,000| ,001| 000 000 000 000| ,000
Sum of
asgc‘j“grejss_ 97,250 | 42,250 102,250 | 57,250 | 98,500 52,750 | 56,250 | 89,000| 82,750 | 54,000 100,500| 92,250| 925,000
products
Covariance| 2.069| .899| 2,176| 1,218 2,096| 1,122 1,197| 1,894| 1,761| 1,149| 2138| 1,963| 19,681
N 48 48 48 48 48 48 48 48 48 48 48 48 48

**_Correlation is significant at the 0.01 level (2-tailed).
*, Correlation is significant at the 0.05 level (2-tailed).




Descriptive Statistics

Mean Std. Deviation
lteml 4,3125 ,51183 48
Item?2 4,2708 ,57388 48
Item3 4,1667 ,55862 48
ltem4 4,1458 ,50485 48
Item5 4,0000 46127 48
Item6 4,1250 ,56962 48
Item7 4,2708 ,60983 48
Item8 4,2708 ,60983 48
Iltem9 4,2083 ,41041 48
Iltem10 4,1667 ,37662 48
ltem11 4,0208 ,63546 48
ltem12 4,4167 ,49822 48
Jumlah 50,3750 3,55878 48

Reliability Statistics

Cronbach's
Alpha

N of Items

, 740

13




Correlations

lteml ltem2 ltem3 ltem4 ltem5 Item6 Item7 Item8 | Item9 | Item10 | ltem11 | Item12 Jumlah

lteml  Pearson 1| 430"| ,400"| 314°| .000| ,3747| ,405"| ,405"| -013| -055| 10| -021 530"

Correlation

tsa'ﬁ’eé)z 002| ,004| 03| 1000| ,009| ,004| ,004| ,0932| ,700| 455| 888 ,000

Sum of

gfgges and 12,313| 5938| 5500| 3,813 000 5125| 5938| 5938| -125| -500| 1,687| -250| 45375

products

Covariance 262| ,126| ,117| ,081| ,000| 09| ,126| .126| -003| -011| ,036| -005 ,965

N 48 48 48 48 48 48 48 48| 48 48 48 48 48
ltem2  Pearson 430" 1| 3217 1ss| 61| 285 | 272 272|-3357| -213| .159| -105 408"

Correlation

25’65)2 002 026| 204 275| 0s0| 061| 061| 020| 46| 280| 476 004

Sum of

Squares and 5938 | 15479| 4,833| 2,104| 2000| 4375| 4479| 4479 | 2,167 2,729 -1.417 39,125

Cross- 3,708

products

Covariance 126| 329| ,103| ,045| ,043| ,093| ,095| ,005| -079| -046| 058| -030 832

N 48 48 48 48 48 48 48 48| a8 48 48 48 48
ltem3  Pearson 409" | 3217 1| 742°| a13"| 869”| s864”| 864”| -155| 067| .050| 204 888"

Correlation

tsa'ﬁ’eé)z 004| 026 000| ,004| ,000| ,000| ,000| ,204| ,649| 736| 165 ,000

Sum of

Squares and 5500| 4,833| 14,667| 9,833| 5,000 13,000| 13,833 | 13,833 | 67| ,833| 2667 83,000

Cross- 1,667

products

Covariance 117| 103|312 209| 06| 277| 294| 294| -035| 014| 018 057 1,766

N 48 48 48 48 48 48 48 48| a8 48 48 48 48
ltemd  Pearson 314°| 155 742" 1| 640"| 823°| .629°| 620" .056| -019| -076| 007 751"

Correlation

Sig. (2- 030| 204|000 000| ,000| ,000| ,000| ,707| ,000| ,608| 962 ,000

tailed)




Sum of
Squares and

e 3,813| 2,104| 9,833| 11,979| 7.000| 11,125| 9,104| 9,104| 42| -167| -1,146| 083| 63,375
products
Covariance 081| ,045| 209| 255| 49| 237| 94| 94| o012| -004| -024| 002 1,348
N 48 48 48 48 48 48 48 48| 48 48 48 48 48
ltem5  Pearson o000| 61| ,4137| 640" 1| 486" 227 227| 112 000| -073| -185 441"
Correlation
il'ﬁ’eé)z 1000 275| 004| 000 o0o| 21| 21| a447| 1000| 624| 208 002
Sum of
g‘ﬁc‘ges and ,000| 2,000| 5,000[ 7,000 10,000 6,000| 3,000| 3000|1000 ,000| -1,000| -2,000| 34,000
products
Covariance 000| ,043| 06| ,149| 213| 128 ,064| ,064| ,021| ,000| -021| -043 723
N 48 48 48 48 48 48 48 48| 48 48 48 48 48
ltem6  Pearson 374" 285 | 8697| 823" 486" 1| s819”| 819"| -124| 000| 051| 037 858"
Correlation
tsa'ﬁ’eé)z 009| ,050| ,000| ,000| 000 000| ,000| ,441| 1000| ,728| 800 ,000
Sum of
Squares and | 663333333332- |\ oo0 | 153600 11.125| 6,000| 15,.250| 13,375| 13,375 | 00| 875 500 81,750
Cross- 5,125 1,250
products
Covariance 109| ,003| 277| ,237| .128| 324| 285| 285| -027| 000| ,019| 011 1,739
N 48 48 48 48 48 48 48 48| a8 48 48 48 48
ltem7  Pearson 4057 272 8647 ,6207| 227 ,819" 1| 1,000"| -230| -o015| ,150| 181 854"
Correlation
gﬁ’eé)z 004| 061| ,000| ,000| 21| 000 000| ,15| ,917| 309| 219 ,000
Sum of
Squares and 5938 | 4,479 13,833 9,104| 3,000| 13,375| 17,479 17,479 | -167| 2,729 2583 87,125
Cross- 2,708
products
Covariance 126| ,005| 204| ,1904| 064| ,285| 372| 372| -058| -004| 058| 055 1,854
N 48 48 48 48 48 48 48 48| a8 48 48 48 48
ltemg  Pearson 405" 272| 8e4”| 6297 227| ,819”| 1,000 1| -230| -015 50| 181 854"

Correlation




Sig. (2-

o) 004| 061| ,000| ,000| 21| .,000| 000 115|  917| 309| 219 ,000
Sum of
Squares and 5938 4,479| 13,833| 9,104| 3,000 13,375| 17,479 | 17,479 | -167| 2,729| 2583 87,125
Cross- 2,708
products
Covariance 126| ,005| 294| 94| 064| 285| 372| 372| -058| -004| 058| 055 1,854
N 48 48 48 48 48 48 48 48| 48 48 48 48 48
ltemd  Pearson .013| -335| -155| 086| .112| -114| -230| -230 1| 3217 -o099| 399" 330
Correlation
;‘ﬁeé)z 932| 020 20a| 707| a47|  aa1| 15| 115 026| 505 005 825
Sum of
gfgges and -125| -3,708| -1,667| 542 1,000 -1,250| -2,708| -2,708| 7,917| 2,333| -1,208| 3,833 2,250
products
Covariance .003| -o079| -03s| ,012| ,021| -027| -o0s58| -0s58| ,168| .050| -026| 082 048
N 48 48 48 48 48 48 48 48| 48 48 48 48 48
ltem10  Pearson .055| -213| 067| -019| 000| 000| -015| -015| 321" 1| o7a| 529" 390
Correlation
tsa'ﬁeé)z 709| 46| 49| ,900| 1,000| 1,000| ,017| ,917| ,026 617| ,000 195
Sum of
g?g:sr_es and -500| -2,167 667| -167| 000 ,000| -167| -167|2333| 6667 ,833| 4667| 12,000
products
Covariance .011| -o046| ,014| -004| ,000| ,000| -004| -004| ,050| ,142| ,018| 099 255
N 48 48 48 48 48 48 48 48| 48 48 48 48 48
ltem1l  Pearson A10| 159 50| -076| -073| ,051| 50| ,150| -099| 074 1| 24 298°
Correlation
;‘ﬁeé)z 455| 280| ,736| .608| .624| ,728| 309| 309| ,505| 617 ,099 ,040
Sum of
Squares and 1,687| 2,729 ,833| -1,146| -1,000| ,875| 2729| 2,729 | ,833| 18,979| 3,583 31,625
Cross- 1,208
products
Covariance 036| o0s58| 018 -024| -021| ,019| .,058| ,058| -026| 018| .404| 076 673
N 48 48 48 48 48 48 48 48| 48 48 48 48 48




ltem12 Pearson

! -021| -105 204 007 | -185 ,037 181 181 ,3997 | ,529” 241 1 342

Correlation

tsa'ﬁ’eé)z 888| 476| 65| 962| 208 .800| ,219| 219| ,005| ,000| 099 017

Sum of

g?c‘g?s and -250| -1,417| 2667| ,083| 2000 500| 2583| 2,583|3,833| 4667| 3583 11,667| 28500

products

Covariance 005 -030| ,057| ,002| -043| 011| ,055| ,055| ,082| ,099| .076| 248 ,606

N 48 48 48 48 48 48 48 48| 48 48 48 48 48
Jumiah  Pearson 530" | ,408”| ,888"| ,7517| 4417| .858"| 8547 .854”| ,033| 190 208 | ,342° 1

Correlation

2ﬁ’eé)2 000 ,004| 000 ,000| ,002| 000 ,00| ,000| ,825| 95| ,040| 017

Sum of

g?g:g?sa”d 45,375 39,125 | 83,000 | 63,375 34,000 | 81,750 | 87,125 87,125 | 2,250 | 12,000 | 31,625 | 28,500| 595,250

products

Covariance 965| 832| 1,766| 1,348 ,723| 1,739| 1,854 1.854| ,048| 255| 673| 606 12,665

N 48 48 48 48 48 48 48 48| 48 48 48 48 48

**_Correlation is significant at the 0.01 level (2-tailed).

*. Correlation is significant at the 0.05 level (2-tailed).




Model Summary”

Adjusted R Std. Error of the
Model R R Square Square Estimate Durbin-Watson
1 ,816° ,665 ,651 2,10357 1,869
a. Predictors: (Constant), StrategiPemasaran, SelfEfficacy
b. Dependent Variable: Kinerja
ANOVA®
Model Sum of Squares df Mean Square F Sig.
1 Regression 396,125 2 198,063 44,760 ,000°
Residual 199,125 45 4,425
Total 595,250 47
a. Dependent Variable: Kinerja
b. Predictors: (Constant), StrategiPemasaran, SelfEfficacy
Coefficients®
Standardized
Unstandardized Coefficients Coefficients
Model B Std. Error Beta t Sig.
1 (Constant) 16,972 3,898 4,355 ,000
SelfEfficacy ,072 ,146 ,057 ,493 ,624
StrategiPemasaran ,623 ,093 A77 6,728 ,000

a. Dependent Variable: Kinerja




Frequency

Histogram

Dependent Variable: Kinerja

10

5_

N\

N

5]

-2 -1 0 | 2 3
Regression Standardized Residual
One-Sample Kolmogorov-Smirnov Test

Unstandardized

Residual

N 48

Normal Parameters®® Mean ,0000000

Std. Deviation 2,05832402

Most Extreme Differences Absolute ,113

Positive ,113

Negative -,104

Test Statistic ,113

,163°

Asymp. Sig. (2-tailed)

a. Test distribution is Normal.
b. Calculated from data.

c. Lilliefors Significance Correction.

Mean = 7,77E-16
Std. Dev.'= 0,978
N =48



Mormal P-P Plot of Regression Standardized Residual

Expected Cum Prob

Dependent Variable: Kinerja

0,4-

0,24

a0
a0

] T I
02 04 0.6 0,8

Observed Cum Prob

Coefficients®

Collinearity Statistics

Model Tolerance VIF
1 SelfEfficacy ,558 1,793
StrategiPemasaran ,558 1,793

a. Dependent Variable: Kinerja

1,0



ANOVA®

Model Sum of Squares df Mean Square F Sig.

1 Regression 396,125 2 198,063 44,760 ,000
Residual 199,125 45 4,425
Total 595,250 47

a. Dependent Variable: Kinerja

b. Predictors: (Constant), StrategiPemasaran, SelfEfficacy




