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DAFTAR LAMPIRAN 

Lampiran 1 Kuesioner Penelitian 

KUESIONER PENELITIAN 

A. Identitas Responden 

1. Nama : 

2. Usia : 

3. Pekerjaan : 

B. Petunjuk Pengisian 

 Berilah tanda ceklis ( √ ) sesuai dengan pilihan jawaban yanng ada kolom 

isian yang tersedia. Penelitian ini dapat dilakukan berdasarkan skala berikit 

ini: 

 

No Skala Jawaban Skor 

1 Sangat Setuju (SS) 5 

2 Setuju (S) 4 

3 Netral (N) 3 

4 Tidak Setuju (TS) 2 

5 Sangat Tidak Setuju (STS) 1 

 

C. Daftar Pertanyaan 

1. Variabel Gerakan Nasional Non Tunai (GNNT) 

a. Kartu ATM 

 

No Pernyataan SS S N TS STS 

1 Transaksi menggunakan kartu 

atm lebih aman karena 

menggunakan chip. 

     

2 Biaya administrasi kartu atm 

lebih murah. 

     

3 Saya sering menggunakan kartu 

atmdalam kehidupan sehari-hari 

     

 

b. Kartu Kredit 

No Pernyataan SS S N TS STS 

1 Ketersedia alat pembayaran 

kartu kredit saya temui 

dilingkungan sekitar 

     

2 Saya dapat menggunakan kartu 

kredit dengan mudah 

     

3 Saya sering menggunakan kartu      
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atmdalam kehidupan sehari-hari 

 

c. Uang Elektronik 

 

No Pernyataan SS S N TS STS 

1 Uang elektronik bermanfaat.      

2 Uang elektronik menghemat 

waktu. 

     

3 Uang elektronik memudahkan 

pembayaran. 

     

 

 

2. Variabel Social Influence 

a. Keluarga 

 

No Pernyataan SS S N TS STS 

1 Saya percaya menggunakan 

digital payment karena keluarga 

saya juga menggunakan. 

     

2 Keluarga saya menyarankan 

digital payment. 

     

3 Keluarga saya mendapatkan 

kemudahan dengan 

menggunakan digital payment. 

     

 

 

b. Teman 

 

No Pernyataan SS S N TS STS 

1 Saya percaya menggunakan 

digital payment karena teman-

teman saya juga menggunakan. 

     

2 Teman saya menyarankan digital 

payment. 

     

3 Keluarga saya mendapatkan 

kemudahan dengan 

menggunakan digital payment. 

     

 

 

c. Status 

 

No Pernyataan SS S N TS STS 

1 Saya mendapatkan informasi 

digital payment dari kelompok 

tertentu. 
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2 Orang yang saya percayai 

mendapatkan kemudahan dari 

penggunaan digital payment. 

     

3 Orang yang saya percayai 

mendapatkan manfaat dari 

penggunaan digital payment. 

     

 

3. Variabel Persepsi Kemudahan Penggunaan  

 

a. Fleksibel 

 

No Pernyataan SS S N TS STS 

1 Digital payment dapat digunakan 

dimana saja. 

     

2 Digital payment dapat digunakan 

kapan saja. 

     

3 Digital payment sangat aman 

dan nyaman. 

     

 

 

b. Mudah Dioperasikan 

 

No Pernyataan SS S N TS STS 

1 Pengoperasian digital payment 

dapat dilakukan dimana saja. 

     

2 Digital payment tidak 

menyulitkan proses transaksi. 

     

3 Digital payment memiliki 

panduan penggunaan. 

     

 

 

c. Mudah Dipelajari 

 

No Pernyataan SS S N TS STS 

1 Menggunakan aplikasi digital 

payment mudah dipelajari. 

     

2 Menggunakan digital payment 

tidak buruh skill khusus. 

     

3 Penggunaan digital payment 

butuh waktu cepat untuk 

memahaminya. 
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4. Digital Payment 

a. Persepsi Kemudahan Penggunaan 

 

No Pernyataan SS S N TS STS 

1 Saya bertransaksi menggunakan 

digital payment karena mudah 

digunakan dimana saja. 

     

2 Saya tidak merasa kesulitan 

menggunakan digital payment. 

     

3 Saya menggunakan digital 

payment karena tidak terikat oleh 

waktu. 

     

 

b. Social Influence 

 

No Pernyataan SS S N TS STS 

1 Keluarga berperan penting 

dalam pengambilan keputusan 

menggunakan digital payment. 

     

2 Teman-teman berperan penting 

dalam pengambilan keputusan 

menggunakan digital payment. 

     

3 Orang kepercayaan berperan 

penting dalam pengambilan 

keputusan menggunakan digital 

payment. 

     

 

c. Keamanan 

 

No Pernyataan SS S N TS STS 

1 Digital Payment memiliki 

kapasitas teknis yang cukup 

untuk menjamin bahwa 

informasi pribadi yang saya 

berikan tidak akan diubah oleh 

pihak ketiga. 

     

2 Digital payment memiliki 

undang-undang. 

     

3 Digital payment tidak akan 

membocorkan data nasabahnya. 
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Lampiran 2 Tabulasi Data Gerakan Nasional Non Tunai 

NO 
Gerakan Nasional Non Tunai (X1) Total X1 

X1.1 X1.2 X1.3 X1.4 X1.5 X1.6 X1.7 X1.8 X1.9 

R-01 4 3 4 3 3 4 4 4 4 33 

R-02 4 3 4 5 3 3 5 5 5 37 

R-03 4 4 3 4 3 4 4 4 4 34 

R-04 4 3 3 3 3 2 4 3 3 28 

R-05 5 5 5 5 5 5 5 5 5 45 

R-06 4 3 3 3 3 2 5 5 5 33 

R-07 5 4 3 3 3 2 4 4 3 31 

R-08 3 4 3 5 3 2 5 5 5 35 

R-09 3 3 3 2 2 2 3 4 3 25 

R-10 4 4 4 4 3 3 3 4 4 33 

R-11 4 3 5 4 4 4 3 3 3 33 

R-12 3 4 3 4 3 3 3 3 4 30 

R-13 5 4 5 5 5 5 4 4 4 41 

R-14 5 4 3 4 3 3 5 5 5 37 

R-15 5 3 4 4 4 4 4 4 4 36 

R-16 5 5 5 4 3 3 5 5 5 40 

R-17 4 4 4 4 5 5 5 5 5 41 

R-18 4 4 4 4 4 4 4 5 5 38 

R-19 5 5 3 5 3 3 4 3 5 36 

R-20 5 5 5 4 3 3 4 4 4 37 

R-21 5 5 5 5 5 5 5 5 5 45 

R-22 4 4 3 3 2 2 5 5 5 33 

R-23 4 4 5 5 4 4 5 5 5 41 

R-24 3 3 3 3 2 2 2 2 2 22 

R-25 5 3 5 4 3 3 4 3 4 34 

R-26 4 4 4 3 2 2 5 5 5 34 

R-27 4 4 4 4 2 2 5 5 5 35 

R-28 4 4 4 3 2 2 5 5 5 34 

R-29 5 5 5 3 3 3 5 5 5 39 

R-30 5 5 5 4 3 3 5 5 5 40 

R-31 4 3 4 3 3 3 4 4 4 32 

R-32 5 5 4 4 3 3 4 5 5 38 

R-33 3 4 5 4 4 4 5 5 5 39 

R-34 2 5 5 4 5 5 5 5 5 41 

R-35 5 3 4 4 4 4 3 3 4 34 

R-36 3 2 4 5 5 5 3 4 5 36 

R-37 4 3 4 4 2 2 5 5 5 34 
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R-38 5 4 5 3 5 5 5 5 5 42 

R-39 4 4 4 4 5 5 5 4 5 40 

R-40 4 2 4 3 2 2 4 5 4 30 

R-41 4 4 4 4 2 2 4 5 4 33 

R-42 4 4 4 3 2 2 5 5 5 34 

R-43 5 4 4 3 3 3 5 5 5 37 

R-44 5 4 5 4 2 2 5 5 5 37 

R-45 4 4 5 3 2 2 5 5 5 35 

R-46 4 5 4 3 2 2 5 4 4 33 

R-47 5 4 4 3 2 2 5 5 5 35 

R-48 5 4 5 3 2 2 5 4 5 35 

R-49 5 4 5 3 3 3 4 4 4 35 

R-50 4 5 4 3 3 3 4 4 4 34 

R-51 4 5 5 3 2 2 5 5 5 36 

R-52 5 5 5 4 2 2 5 5 5 38 

R-53 5 4 5 3 5 5 5 5 5 42 

R-54 3 3 4 3 2 2 4 4 4 29 

R-55 5 5 5 3 2 2 3 3 4 32 

R-56 5 5 4 3 2 2 4 4 4 33 

R-57 4 4 5 3 2 2 5 5 5 35 

R-58 4 4 4 3 2 2 4 4 5 32 

R-59 5 4 4 4 2 2 5 5 5 36 

R-60 5 5 4 4 2 2 5 5 5 37 

R-61 5 5 5 3 2 2 4 4 4 34 

R-62 4 4 4 3 2 2 4 4 5 32 

R-63 5 5 5 3 2 2 5 5 5 37 

R-64 4 4 4 4 4 4 4 4 4 36 

R-65 3 2 5 3 4 4 4 4 4 33 

R-66 4 4 4 4 4 4 4 4 4 36 

R-67 3 3 3 3 3 3 3 3 3 27 

R-68 4 4 4 4 4 4 4 4 4 36 

R-69 4 4 4 4 4 4 4 4 4 36 

R-70 4 4 4 4 4 4 4 4 4 36 

R-71 4 4 3 4 4 4 4 4 4 35 

R-72 4 4 4 4 4 4 4 4 4 36 

R-73 4 3 2 3 5 1 3 4 4 29 

R-74 5 5 5 5 4 4 5 5 5 43 

R-75 4 4 4 4 4 4 4 4 4 36 

R-76 3 4 3 2 2 2 4 4 4 28 

R-77 4 3 4 5 4 4 5 4 4 37 

R-78 4 3 2 3 4 4 5 5 5 35 
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Lampiran 3 Tabulasi Data Social Influence 

NO 
Social Influence (X2) Total X2 

X2.1 X2.2 X2.3 X2.4 X2.5 X2.6 X2.7 X2.8 X2.9 

R-01 3 3 4 4 3 4 2 2 2 27 

R-02 3 4 3 4 3 4 3 4 4 32 

R-03 4 3 4 5 4 4 4 4 4 36 

R-04 2 3 3 2 2 3 3 3 3 24 

R-05 5 5 5 5 5 5 5 5 5 45 

R-06 4 4 4 3 3 4 4 3 3 32 

R-07 4 3 3 2 2 3 4 4 4 29 

R-08 3 3 4 4 4 5 3 3 3 32 

R-09 2 2 2 3 3 3 3 3 3 24 

R-10 3 4 3 4 4 4 4 3 4 33 

R-11 3 3 3 3 2 3 2 3 3 25 

R-12 3 3 3 3 4 3 3 3 3 28 

R-13 4 4 4 4 4 4 4 4 4 36 

R-14 3 3 4 3 3 4 3 3 3 29 

R-79 4 4 4 5 5 5 5 5 4 41 

R-80 5 4 5 5 5 5 5 5 5 44 

R-81 5 5 5 5 3 3 5 4 3 38 

R-82 5 4 4 5 3 3 5 4 5 38 

R-83 5 4 5 5 5 5 4 5 5 43 

R-84 5 4 5 5 5 5 5 5 5 44 

R-85 5 4 4 5 4 4 4 4 5 39 

R-86 5 4 4 4 5 5 4 5 4 40 

R-87 5 4 4 5 3 3 5 4 5 38 

R-88 5 4 4 4 4 4 5 3 5 38 

R-89 4 5 4 4 4 4 4 5 3 37 

R-90 4 5 4 5 4 4 4 5 4 39 

R-91 4 5 5 3 2 2 4 5 5 35 

R-92 4 4 4 5 5 5 5 5 5 42 

R-93 5 5 5 3 2 2 5 5 5 37 

R-94 4 4 4 5 5 5 5 5 5 42 

R-95 5 5 5 4 3 3 5 5 5 40 

R-96 5 5 5 4 4 4 5 5 5 42 

R-97 5 5 5 5 2 2 4 4 4 36 

R-98 5 5 5 3 2 2 5 5 5 37 

R-99 5 5 5 3 2 2 4 4 5 35 

R-100 4 4 4 3 2 2 5 5 5 34 
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R-15 4 4 4 4 4 4 4 4 4 36 

R-16 3 3 4 3 3 4 3 4 4 31 

R-17 4 4 3 4 3 4 5 3 4 34 

R-18 4 4 4 4 4 4 4 4 4 36 

R-19 5 5 4 4 5 3 4 3 5 38 

R-20 4 4 4 4 4 4 4 4 3 35 

R-21 5 5 5 5 5 5 5 5 5 45 

R-22 3 3 4 4 3 4 3 3 4 31 

R-23 3 4 4 5 4 5 5 4 5 39 

R-24 2 2 2 2 2 2 4 2 2 20 

R-25 5 4 3 5 4 4 4 5 4 38 

R-26 4 3 4 3 3 4 4 3 4 32 

R-27 3 3 4 3 3 4 3 3 4 30 

R-28 4 3 4 3 3 4 3 4 4 32 

R-29 4 3 4 3 3 3 3 4 4 31 

R-30 4 3 4 4 3 4 3 4 4 33 

R-31 3 3 4 4 4 4 3 3 3 31 

R-32 4 3 4 5 4 5 3 5 5 38 

R-33 4 4 3 4 4 4 4 4 4 35 

R-34 5 5 5 5 3 5 4 3 5 40 

R-35 4 4 4 3 3 3 3 3 3 30 

R-36 4 3 5 3 4 4 3 3 3 32 

R-37 4 3 4 4 4 4 4 4 4 35 

R-38 4 2 3 5 5 5 2 2 2 30 

R-39 4 3 4 4 4 4 3 4 4 34 

R-40 4 3 4 4 4 4 4 4 4 35 

R-41 4 3 4 4 4 4 4 4 4 35 

R-42 3 3 4 3 3 4 3 3 4 30 

R-43 3 3 4 3 3 4 3 4 4 31 

R-44 4 4 4 3 3 4 4 4 4 34 

R-45 4 3 4 3 3 4 4 4 4 33 

R-46 4 3 3 3 3 4 4 4 4 32 

R-47 3 3 4 3 3 4 4 4 4 32 

R-48 4 3 4 3 3 4 4 4 4 33 

R-49 4 3 4 3 3 4 4 4 4 33 

R-50 3 3 4 3 3 4 4 4 4 32 

R-51 3 3 4 3 2 4 3 4 4 30 

R-52 3 4 4 3 3 4 4 4 4 33 

R-53 3 3 4 3 3 4 3 3 3 29 

R-54 4 4 4 3 3 4 4 4 4 34 

R-55 4 4 4 3 4 4 5 4 4 36 



100 

 

 

R-56 2 2 3 2 2 3 3 3 3 23 

R-57 4 3 4 3 3 3 4 4 4 32 

R-58 3 3 3 3 3 4 4 4 4 31 

R-59 3 2 4 3 2 4 4 4 4 30 

R-60 3 4 4 3 3 4 3 4 4 32 

R-61 3 2 4 3 3 4 4 3 3 29 

R-62 3 3 3 3 3 3 4 3 3 28 

R-63 4 3 3 4 3 4 4 4 4 33 

R-64 4 4 4 4 4 4 4 4 2 34 

R-65 2 3 3 2 2 2 3 3 3 23 

R-66 4 4 4 4 4 4 4 4 4 36 

R-67 3 3 3 2 3 3 3 3 3 26 

R-68 4 4 4 4 4 4 4 4 4 36 

R-69 4 4 4 4 4 4 4 4 4 36 

R-70 4 4 4 4 4 4 4 4 4 36 

R-71 4 4 4 4 4 4 4 4 4 36 

R-72 3 4 4 4 4 4 4 4 4 35 

R-73 3 3 3 4 4 4 4 3 3 31 

R-74 5 5 5 5 5 5 5 5 5 45 

R-75 4 4 4 4 4 4 4 4 4 36 

R-76 3 2 4 4 4 5 3 4 4 33 

R-77 2 2 2 1 2 2 2 2 2 17 

R-78 4 4 5 5 5 5 3 5 5 41 

R-79 5 5 4 5 4 5 5 4 5 42 

R-80 5 4 3 5 4 3 5 4 4 37 

R-81 5 4 4 5 4 5 5 4 4 40 

R-82 5 4 5 4 5 4 4 5 4 40 

R-83 5 4 3 4 3 5 5 4 3 36 

R-84 5 4 4 5 4 4 4 4 3 37 

R-85 5 4 5 4 4 5 4 5 4 40 

R-86 5 4 4 5 4 4 5 3 3 37 

R-87 4 4 5 4 5 5 4 4 5 40 

R-88 5 4 3 5 4 3 5 4 3 36 

R-89 5 4 5 4 4 3 5 3 5 38 

R-90 4 4 5 4 5 5 4 5 4 40 

R-91 4 3 4 4 3 5 5 4 4 36 

R-92 4 4 5 4 4 4 3 3 3 34 

R-93 4 4 5 4 3 5 4 4 4 37 

R-94 5 5 5 5 5 4 4 4 4 41 

R-95 4 3 4 4 4 4 4 4 4 35 

R-96 3 4 4 3 4 4 4 4 4 34 
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R-97 4 4 4 4 4 4 3 4 4 35 

R-98 4 3 4 4 4 4 4 4 4 35 

R-99 3 4 4 4 4 4 3 4 4 34 

R-100 5 5 5 4 4 4 5 5 5 42 

 

Lampiran 4 Tabulasi Data Persepsi Kemudahan Penggunaan 

NO 
Persepsi Kemudahan Penggunaan (X3) Total X3 

X3.1 X3.2 X3.3 X3.4 X3.5 X3.6 X3.7 X3.8 X3.9 

R-01 3 4 3 3 4 4 4 3 3 31 

R-02 5 5 4 5 5 5 4 5 5 43 

R-03 5 5 5 5 5 5 5 5 5 45 

R-04 4 4 4 2 3 4 4 3 3 31 

R-05 5 5 5 5 5 5 5 5 5 45 

R-06 5 5 5 5 4 4 4 4 3 39 

R-07 4 4 5 3 4 4 3 4 4 35 

R-08 3 3 3 4 3 4 4 5 4 33 

R-09 2 3 3 2 3 3 3 3 3 25 

R-10 4 4 4 4 4 4 4 4 4 36 

R-11 4 4 3 4 3 3 3 3 3 30 

R-12 4 4 3 3 3 3 3 3 3 29 

R-13 4 4 4 4 4 4 4 4 4 36 

R-14 5 5 5 5 4 4 4 4 3 39 

R-15 4 4 4 4 4 4 4 4 3 35 

R-16 5 5 4 5 5 3 3 4 3 37 

R-17 4 4 5 5 4 3 4 4 3 36 

R-18 4 4 4 4 4 4 4 5 4 37 

R-19 5 4 4 4 5 3 5 4 3 37 

R-20 4 4 4 4 3 4 5 4 5 37 

R-21 5 5 5 5 5 5 5 5 5 45 

R-22 5 4 4 4 5 4 4 4 3 37 

R-23 5 5 5 5 5 5 5 4 5 44 

R-24 3 3 3 2 2 2 2 2 2 21 

R-25 5 5 4 4 3 4 5 4 4 38 

R-26 4 4 4 4 4 4 4 4 4 36 

R-27 4 4 4 5 5 4 5 5 5 41 

R-28 5 5 5 5 5 5 4 4 4 42 

R-29 5 5 5 5 5 5 5 4 4 43 

R-30 5 5 5 5 5 4 4 4 4 41 

R-31 4 4 3 4 3 3 3 3 3 30 

R-32 5 5 5 5 5 5 5 5 5 45 
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R-33 4 4 4 4 4 4 4 4 4 36 

R-34 4 3 5 4 4 4 5 5 4 38 

R-35 4 4 4 3 3 3 3 4 4 32 

R-36 5 5 3 5 5 4 4 5 5 41 

R-37 4 5 4 4 4 4 5 5 5 40 

R-38 5 5 5 5 5 5 5 5 5 45 

R-39 4 4 5 4 4 4 4 4 4 37 

R-40 4 4 4 5 5 3 4 4 4 37 

R-41 5 4 4 4 4 4 4 4 4 37 

R-42 4 4 4 4 4 4 4 4 4 36 

R-43 5 4 5 4 4 4 5 5 4 40 

R-44 3 4 4 3 4 4 5 5 4 36 

R-45 4 4 5 4 5 4 4 4 4 38 

R-46 5 5 5 5 4 4 4 4 3 39 

R-47 5 5 5 5 5 4 5 5 4 43 

R-48 5 4 5 4 4 4 5 4 3 38 

R-49 4 4 4 4 4 4 4 4 4 36 

R-50 4 5 4 5 5 5 4 4 4 40 

R-51 5 5 5 5 5 5 4 4 5 43 

R-52 3 4 3 3 4 4 5 5 5 36 

R-53 4 4 4 5 5 5 5 5 5 42 

R-54 4 4 4 4 4 4 5 3 3 35 

R-55 5 4 4 3 4 4 3 4 4 35 

R-56 4 4 4 4 4 4 4 4 4 36 

R-57 4 4 4 4 4 4 4 4 4 36 

R-58 4 4 4 4 4 4 4 4 4 36 

R-59 3 3 5 3 4 4 4 4 4 34 

R-60 5 5 5 4 4 4 4 4 4 39 

R-61 3 4 4 5 5 5 5 5 5 41 

R-62 5 5 5 4 5 4 5 4 4 41 

R-63 4 5 4 4 4 4 4 4 4 37 

R-64 4 4 4 5 4 4 4 4 4 37 

R-65 4 4 4 4 4 4 4 4 4 36 

R-66 4 4 4 4 4 4 4 4 4 36 

R-67 3 3 3 3 3 3 3 3 3 27 

R-68 4 4 4 4 4 4 4 4 4 36 

R-69 4 4 4 4 4 4 4 4 4 36 

R-70 4 4 4 4 4 4 4 4 4 36 

R-71 4 4 4 4 4 4 4 4 4 36 

R-72 4 4 4 4 4 4 4 4 4 36 

R-73 3 4 5 2 4 3 5 5 5 36 
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R-74 5 5 5 5 5 5 5 5 5 45 

R-75 4 4 4 4 4 4 4 4 4 36 

R-76 5 5 3 4 4 4 3 4 3 35 

R-77 2 5 3 2 2 2 2 4 2 24 

R-78 4 5 5 5 5 5 5 5 5 44 

R-79 4 4 5 5 5 5 5 5 5 43 

R-80 5 4 3 5 4 3 5 4 4 37 

R-81 5 4 3 5 4 3 5 4 3 36 

R-82 4 3 3 4 3 3 4 4 4 32 

R-83 5 4 5 5 4 3 5 5 5 41 

R-84 5 4 3 5 4 3 5 4 4 37 

R-85 5 4 5 5 4 5 4 4 3 39 

R-86 5 4 4 5 4 4 5 4 4 39 

R-87 4 5 5 4 4 4 5 5 4 40 

R-88 5 4 5 5 4 3 3 4 4 37 

R-89 5 4 5 4 4 5 4 3 5 39 

R-90 5 4 3 5 4 3 5 4 5 38 

R-91 4 5 4 4 4 4 4 5 4 38 

R-92 5 5 5 4 5 5 5 5 5 44 

R-93 5 5 5 4 4 4 5 4 4 40 

R-94 5 5 5 5 5 5 5 5 4 44 

R-95 5 5 5 4 5 4 5 5 5 43 

R-96 5 5 5 5 5 5 5 5 4 44 

R-97 4 5 5 4 4 4 5 5 5 41 

R-98 5 5 5 5 5 5 4 4 4 42 

R-99 5 5 5 5 5 5 4 5 4 43 

R-100 5 5 5 4 4 4 5 5 5 42 

 

Lampiran 5 Tabulasi Data Digital Payment 

NO 
Digital Payment (Y) Total Y 

Y.1 Y.2 Y.3 Y.4 Y.5 Y.6 Y.7 Y.8 Y.9 

R-01 4 4 4 2 2 3 3 4 4 30 

R-02 5 5 5 3 4 3 4 5 4 38 

R-03 5 5 5 4 3 4 4 4 4 38 

R-04 2 3 3 4 3 3 4 3 3 28 

R-05 5 5 5 5 5 5 5 5 5 45 

R-06 5 4 5 3 3 3 5 5 4 37 

R-07 4 4 5 2 3 3 4 5 5 35 

R-08 3 5 5 3 3 3 3 3 4 32 

R-09 3 3 3 3 3 3 3 3 3 27 
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R-10 4 4 4 4 4 4 3 4 4 35 

R-11 3 3 3 5 4 4 4 3 4 33 

R-12 3 3 3 4 3 3 3 4 4 30 

R-13 4 4 4 4 4 4 4 4 4 36 

R-14 4 4 5 3 3 3 5 5 4 36 

R-15 4 4 4 3 3 3 4 5 5 35 

R-16 4 4 5 3 3 3 5 5 4 36 

R-17 5 4 4 5 4 4 4 3 3 36 

R-18 4 4 4 4 4 4 4 4 4 36 

R-19 5 5 4 5 4 3 4 3 5 38 

R-20 4 4 4 4 3 4 4 4 4 35 

R-21 5 5 5 5 5 5 5 5 5 45 

R-22 4 4 4 3 3 3 4 5 4 34 

R-23 5 5 5 3 4 4 4 4 4 38 

R-24 2 2 2 2 2 2 2 2 3 19 

R-25 5 4 5 5 4 5 5 3 5 41 

R-26 5 4 5 3 3 3 5 4 4 36 

R-27 4 4 4 4 4 4 4 5 5 38 

R-28 5 5 5 3 4 3 5 5 5 40 

R-29 4 4 4 3 3 3 5 5 5 36 

R-30 4 4 5 4 4 3 5 4 5 38 

R-31 4 4 4 3 3 3 3 4 3 31 

R-32 5 5 5 2 3 3 5 4 4 36 

R-33 4 4 4 4 4 4 4 4 4 36 

R-34 4 4 5 4 4 4 5 5 4 39 

R-35 3 3 3 3 4 4 4 4 4 32 

R-36 5 5 5 3 1 2 3 4 4 32 

R-37 4 5 5 2 2 3 4 4 3 32 

R-38 5 5 5 2 5 2 5 5 5 39 

R-39 4 4 4 3 3 3 4 4 4 33 

R-40 4 4 4 4 4 4 4 4 4 36 

R-41 4 5 4 3 4 4 4 4 4 36 

R-42 4 4 4 3 3 3 5 5 5 36 

R-43 4 4 4 3 3 4 5 5 5 37 

R-44 4 4 5 4 4 3 5 4 5 38 

R-45 4 4 5 4 4 3 5 5 5 39 

R-46 3 4 5 3 3 3 5 5 5 36 

R-47 4 4 5 3 3 3 5 4 5 36 

R-48 4 4 4 4 3 3 4 4 4 34 

R-49 4 4 4 3 3 3 5 5 5 36 

R-50 5 5 5 3 3 3 5 5 5 39 
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R-51 5 5 5 3 3 3 5 5 5 39 

R-52 3 5 5 4 4 4 5 5 5 40 

R-53 4 4 4 5 4 4 5 5 4 39 

R-54 4 4 4 4 3 4 5 4 4 36 

R-55 4 4 5 4 4 4 5 4 5 39 

R-56 4 4 4 3 3 3 4 4 4 33 

R-57 5 5 5 4 3 4 5 5 5 41 

R-58 4 5 4 3 3 3 5 5 4 36 

R-59 4 4 4 3 3 3 5 5 5 36 

R-60 4 4 5 3 3 3 4 5 4 35 

R-61 4 4 4 3 3 3 5 5 5 36 

R-62 4 4 4 2 2 2 5 5 5 33 

R-63 4 4 4 3 3 3 5 5 5 36 

R-64 4 4 4 4 4 4 4 4 4 36 

R-65 4 4 4 4 4 4 3 3 3 33 

R-66 4 4 4 4 4 4 4 4 4 36 

R-67 3 3 3 3 3 3 3 3 3 27 

R-68 4 4 4 4 4 4 4 4 4 36 

R-69 4 4 4 4 4 4 4 4 4 36 

R-70 4 4 4 4 4 4 4 4 4 36 

R-71 4 4 4 4 4 4 4 4 4 36 

R-72 4 4 4 4 4 4 4 4 4 36 

R-73 4 3 3 3 3 3 4 4 4 31 

R-74 4 5 5 5 5 5 5 5 5 44 

R-75 4 4 4 4 4 4 4 4 4 36 

R-76 4 4 4 2 2 2 3 4 5 30 

R-77 5 2 2 3 2 5 2 1 3 25 

R-78 5 5 5 5 3 5 5 5 5 43 

R-79 5 5 5 5 5 5 5 5 4 44 

R-80 5 4 2 5 4 5 5 4 4 38 

R-81 5 4 3 5 4 4 5 5 5 40 

R-82 5 5 4 5 4 5 4 4 5 41 

R-83 4 3 3 5 5 4 5 5 5 39 

R-84 4 5 4 5 5 4 4 4 4 39 

R-85 4 5 4 5 3 4 5 4 5 39 

R-86 5 4 4 4 5 4 5 4 4 39 

R-87 4 4 4 4 5 3 4 4 5 37 

R-88 4 4 5 5 4 4 4 5 3 38 

R-89 4 5 3 5 4 3 5 3 5 37 

R-90 5 4 5 4 4 3 4 4 4 37 

R-91 4 4 4 4 4 4 4 4 4 36 
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R-92 4 4 4 5 5 4 5 5 5 41 

R-93 4 5 5 4 4 4 4 4 4 38 

R-94 5 4 5 3 3 4 5 5 5 39 

R-95 4 4 4 3 3 4 5 5 5 37 

R-96 4 4 4 4 4 4 4 4 4 36 

R-97 4 4 4 4 4 4 5 5 5 39 

R-98 4 4 4 3 3 3 5 5 5 36 

R-99 4 4 5 3 4 4 5 5 5 39 

R-100 4 4 5 4 4 4 5 5 4 39 

 

Lampiran 6 Hasil Uji Instrumen Penelitian 

A. Uji Validitas 

1. Variabel Gerakan Nasional Non Tunai (X1) 

 

Correlations 

 X1.1 X1.2 X1.3 X1.4 X1.5 X1.6 X1.7 X1.8 X1.9 

Total_X

1 

X1.1 Pearson 

Correlation 

1 .440** .407** .193 -.018 .007 .297*

* 

.143 .273*

* 

.466** 

Sig. (2-

tailed) 
 

.000 .000 .054 .859 .944 .003 .155 .006 .000 

N 100 100 100 100 100 100 100 100 100 100 

X1.2 Pearson 

Correlation 

.440** 1 .422** .119 -.137 -.070 .335*

* 

.295*

* 

.277*

* 

.444** 

Sig. (2-

tailed) 

.000 
 

.000 .238 .174 .489 .001 .003 .005 .000 

N 100 100 100 100 100 100 100 100 100 100 

X1.3 Pearson 

Correlation 

.407** .422** 1 .167 .032 .175 .318*

* 

.275*

* 

.298*

* 

.553** 

Sig. (2-

tailed) 

.000 .000 
 

.097 .750 .081 .001 .006 .003 .000 

N 100 100 100 100 100 100 100 100 100 100 

X1.4 Pearson 

Correlation 

.193 .119 .167 1 .555*

* 

.578*

* 

.169 .101 .168 .646** 

Sig. (2-

tailed) 

.054 .238 .097 
 

.000 .000 .093 .320 .094 .000 

N 100 100 100 100 100 100 100 100 100 100 

X1.5 Pearson 

Correlation 

-.018 -.137 .032 .555*

* 

1 .913*

* 

-.003 .047 .013 .600** 
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Sig. (2-

tailed) 

.859 .174 .750 .000 
 

.000 .979 .642 .897 .000 

N 100 100 100 100 100 100 100 100 100 100 

X1.6 Pearson 

Correlation 

.007 -.070 .175 .578*

* 

.913*

* 

1 .054 .064 .051 .665** 

Sig. (2-

tailed) 

.944 .489 .081 .000 .000 
 

.597 .527 .617 .000 

N 100 100 100 100 100 100 100 100 100 100 

X1.7 Pearson 

Correlation 

.297** .335** .318** .169 -.003 .054 1 .719*

* 

.706*

* 

.608** 

Sig. (2-

tailed) 

.003 .001 .001 .093 .979 .597 
 

.000 .000 .000 

N 100 100 100 100 100 100 100 100 100 100 

X1.8 Pearson 

Correlation 

.143 .295** .275** .101 .047 .064 .719*

* 

1 .651*

* 

.562** 

Sig. (2-

tailed) 

.155 .003 .006 .320 .642 .527 .000 
 

.000 .000 

N 100 100 100 100 100 100 100 100 100 100 

X1.9 Pearson 

Correlation 

.273** .277** .298** .168 .013 .051 .706*

* 

.651*

* 

1 .581** 

Sig. (2-

tailed) 

.006 .005 .003 .094 .897 .617 .000 .000 
 

.000 

N 100 100 100 100 100 100 100 100 100 100 

Total_X1 Pearson 

Correlation 

.466** .444** .553** .646*

* 

.600*

* 

.665*

* 

.608*

* 

.562*

* 

.581*

* 

1 

Sig. (2-

tailed) 

.000 .000 .000 .000 .000 .000 .000 .000 .000 
 

N 100 100 100 100 100 100 100 100 100 100 

**. Correlation is significant at the 0.01 level (2-tailed). 
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2. Variabel Social Influence (X2) 

 

Correlations 

 X2.1 X2.2 X2.3 X2.4 X2.5 X2.6 X2.7 X2.8 X2.9 

Total_X

2 

X2.1 Pearson 

Correlation 

1 .667** .506** .682*

* 

.593*

* 

.408*

* 

.601*

* 

.514*

* 

.448*

* 

.824** 

Sig. (2-

tailed) 
 

.000 .000 .000 .000 .000 .000 .000 .000 .000 

N 100 100 100 100 100 100 100 100 100 100 

X2.2 Pearson 

Correlation 

.667** 1 .505** .564*

* 

.560*

* 

.346*

* 

.541*

* 

.463*

* 

.512*

* 

.780** 

Sig. (2-

tailed) 

.000 
 

.000 .000 .000 .000 .000 .000 .000 .000 

N 100 100 100 100 100 100 100 100 100 100 

X2.3 Pearson 

Correlation 

.506** .505** 1 .415*

* 

.511*

* 

.583*

* 

.221* .467*

* 

.525*

* 

.699** 

Sig. (2-

tailed) 

.000 .000 
 

.000 .000 .000 .027 .000 .000 .000 

N 100 100 100 100 100 100 100 100 100 100 

X2.4 Pearson 

Correlation 

.682** .564** .415** 1 .752*

* 

.628*

* 

.420*

* 

.424*

* 

.402*

* 

.808** 

Sig. (2-

tailed) 

.000 .000 .000 
 

.000 .000 .000 .000 .000 .000 

N 100 100 100 100 100 100 100 100 100 100 

X2.5 Pearson 

Correlation 

.593** .560** .511** .752*

* 

1 .502*

* 

.332*

* 

.428*

* 

.365*

* 

.768** 

Sig. (2-

tailed) 

.000 .000 .000 .000 
 

.000 .001 .000 .000 .000 

N 100 100 100 100 100 100 100 100 100 100 

X2.6 Pearson 

Correlation 

.408** .346** .583** .628*

* 

.502*

* 

1 .266*

* 

.482*

* 

.448*

* 

.691** 

Sig. (2-

tailed) 

.000 .000 .000 .000 .000 
 

.007 .000 .000 .000 

N 100 100 100 100 100 100 100 100 100 100 

X2.7 Pearson 

Correlation 

.601** .541** .221* .420*

* 

.332*

* 

.266*

* 

1 .449*

* 

.455*

* 

.647** 
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Sig. (2-

tailed) 

.000 .000 .027 .000 .001 .007 
 

.000 .000 .000 

N 100 100 100 100 100 100 100 100 100 100 

X2.8 Pearson 

Correlation 

.514** .463** .467** .424*

* 

.428*

* 

.482*

* 

.449*

* 

1 .666*

* 

.723** 

Sig. (2-

tailed) 

.000 .000 .000 .000 .000 .000 .000 
 

.000 .000 

N 100 100 100 100 100 100 100 100 100 100 

X2.9 Pearson 

Correlation 

.448** .512** .525** .402*

* 

.365*

* 

.448*

* 

.455*

* 

.666*

* 

1 .712** 

Sig. (2-

tailed) 

.000 .000 .000 .000 .000 .000 .000 .000 
 

.000 

N 100 100 100 100 100 100 100 100 100 100 

Total_X2 Pearson 

Correlation 

.824** .780** .699** .808*

* 

.768*

* 

.691*

* 

.647*

* 

.723*

* 

.712*

* 

1 

Sig. (2-

tailed) 

.000 .000 .000 .000 .000 .000 .000 .000 .000 
 

N 100 100 100 100 100 100 100 100 100 100 

**. Correlation is significant at the 0.01 level (2-tailed). 

*. Correlation is significant at the 0.05 level (2-tailed). 

 

3. Variabel Persepsi Kemudahan Penggunaan (X3) 

 

Correlations 

 X3.1 X3.2 X3.3 X3.4 X3.5 X3.6 X3.7 X3.8 X3.9 

Total_X

3 

X3.1 Pearson 

Correlation 

1 .563** .459** .671*

* 

.532*

* 

.371*

* 

.364*

* 

.224* .234* .677** 

Sig. (2-

tailed) 
 

.000 .000 .000 .000 .000 .000 .025 .019 .000 

N 100 100 100 100 100 100 100 100 100 100 

X3.2 Pearson 

Correlation 

.563** 1 .469** .458*

* 

.527*

* 

.473*

* 

.284*

* 

.409*

* 

.283*

* 

.666** 

Sig. (2-

tailed) 

.000 
 

.000 .000 .000 .000 .004 .000 .004 .000 

N 100 100 100 100 100 100 100 100 100 100 

X3.3 Pearson 

Correlation 

.459** .469** 1 .361*

* 

.551*

* 

.566*

* 

.412*

* 

.427*

* 

.366*

* 

.701** 
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Sig. (2-

tailed) 

.000 .000 
 

.000 .000 .000 .000 .000 .000 .000 

N 100 100 100 100 100 100 100 100 100 100 

X3.4 Pearson 

Correlation 

.671** .458** .361** 1 .678*

* 

.479*

* 

.447*

* 

.408*

* 

.368*

* 

.752** 

Sig. (2-

tailed) 

.000 .000 .000 
 

.000 .000 .000 .000 .000 .000 

N 100 100 100 100 100 100 100 100 100 100 

X3.5 Pearson 

Correlation 

.532** .527** .551** .678*

* 

1 .676*

* 

.531*

* 

.553*

* 

.523*

* 

.850** 

Sig. (2-

tailed) 

.000 .000 .000 .000 
 

.000 .000 .000 .000 .000 

N 100 100 100 100 100 100 100 100 100 100 

X3.6 Pearson 

Correlation 

.371** .473** .566** .479*

* 

.676*

* 

1 .467*

* 

.466*

* 

.544*

* 

.767** 

Sig. (2-

tailed) 

.000 .000 .000 .000 .000 
 

.000 .000 .000 .000 

N 100 100 100 100 100 100 100 100 100 100 

X3.7 Pearson 

Correlation 

.364** .284** .412** .447*

* 

.531*

* 

.467*

* 

1 .621*

* 

.609*

* 

.725** 

Sig. (2-

tailed) 

.000 .004 .000 .000 .000 .000 
 

.000 .000 .000 

N 100 100 100 100 100 100 100 100 100 100 

X3.8 Pearson 

Correlation 

.224* .409** .427** .408*

* 

.553*

* 

.466*

* 

.621*

* 

1 .675*

* 

.721** 

Sig. (2-

tailed) 

.025 .000 .000 .000 .000 .000 .000 
 

.000 .000 

N 100 100 100 100 100 100 100 100 100 100 

X3.9 Pearson 

Correlation 

.234* .283** .366** .368*

* 

.523*

* 

.544*

* 

.609*

* 

.675*

* 

1 .702** 

Sig. (2-

tailed) 

.019 .004 .000 .000 .000 .000 .000 .000 
 

.000 

N 100 100 100 100 100 100 100 100 100 100 

Total_X3 Pearson 

Correlation 

.677** .666** .701** .752*

* 

.850*

* 

.767*

* 

.725*

* 

.721*

* 

.702*

* 

1 

Sig. (2-

tailed) 

.000 .000 .000 .000 .000 .000 .000 .000 .000 
 

N 100 100 100 100 100 100 100 100 100 100 
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**. Correlation is significant at the 0.01 level (2-tailed). 

*. Correlation is significant at the 0.05 level (2-tailed). 

 

4. Variabel Digital Payment (Y) 

 

Correlations 

 Y.1 Y.2 Y.3 Y.4 Y.5 Y.6 Y.7 Y.8 Y.9 Total_Y 

Y.1 Pearson 

Correlation 

1 .525** .403** .158 .166 .262** .326** .230* .257** .580** 

Sig. (2-

tailed) 
 

.000 .000 .116 .100 .008 .001 .022 .010 .000 

N 100 100 100 100 100 100 100 100 100 100 

Y.2 Pearson 

Correlation 

.525** 1 .658** .140 .205* .109 .391** .395** .355** .664** 

Sig. (2-

tailed) 

.000 
 

.000 .164 .040 .278 .000 .000 .000 .000 

N 100 100 100 100 100 100 100 100 100 100 

Y.3 Pearson 

Correlation 

.403** .658** 1 -.085 .100 -.029 .429** .509** .312** .580** 

Sig. (2-

tailed) 

.000 .000 
 

.400 .321 .777 .000 .000 .002 .000 

N 100 100 100 100 100 100 100 100 100 100 

Y.4 Pearson 

Correlation 

.158 .140 -.085 1 .660** .700** .195 -.067 .069 .545** 

Sig. (2-

tailed) 

.116 .164 .400 
 

.000 .000 .052 .507 .497 .000 

N 100 100 100 100 100 100 100 100 100 100 

Y.5 Pearson 

Correlation 

.166 .205* .100 .660** 1 .551** .296** .142 .164 .632** 

Sig. (2-

tailed) 

.100 .040 .321 .000 
 

.000 .003 .158 .103 .000 

N 100 100 100 100 100 100 100 100 100 100 

Y.6 Pearson 

Correlation 

.262** .109 -.029 .700** .551** 1 .143 -.035 -.005 .519** 

Sig. (2-

tailed) 

.008 .278 .777 .000 .000 
 

.157 .726 .960 .000 

N 100 100 100 100 100 100 100 100 100 100 
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Y.7 Pearson 

Correlation 

.326** .391** .429** .195 .296** .143 1 .684** .653** .745** 

Sig. (2-

tailed) 

.001 .000 .000 .052 .003 .157 
 

.000 .000 .000 

N 100 100 100 100 100 100 100 100 100 100 

Y.8 Pearson 

Correlation 

.230* .395** .509** -.067 .142 -.035 .684** 1 .569** .613** 

Sig. (2-

tailed) 

.022 .000 .000 .507 .158 .726 .000 
 

.000 .000 

N 100 100 100 100 100 100 100 100 100 100 

Y.9 Pearson 

Correlation 

.257** .355** .312** .069 .164 -.005 .653** .569** 1 .596** 

Sig. (2-

tailed) 

.010 .000 .002 .497 .103 .960 .000 .000 
 

.000 

N 100 100 100 100 100 100 100 100 100 100 

Total_Y Pearson 

Correlation 

.580** .664** .580** .545** .632** .519** .745** .613** .596** 1 

Sig. (2-

tailed) 

.000 .000 .000 .000 .000 .000 .000 .000 .000 
 

N 100 100 100 100 100 100 100 100 100 100 

**. Correlation is significant at the 0.01 level (2-tailed). 

*. Correlation is significant at the 0.05 level (2-tailed). 
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B. Uji Reliabilitas 

1. Gerakan Nasional Non Tunai (X1) 

 

 

Reliability Statistics 

Cronbach's 

Alpha N of Items 

.733 9 

 

2. Social Influence (X2) 

 

 

 

 

 

 

3. Persepsi Kemudahan Penggunaan (X3) 

 

 

Reliability Statistics 

Cronbach's 

Alpha N of Items 

.889 9 

 

4. Digital Payment (Y) 

 

 

 

C 

 

 

 

 

 

 

 

 

Reliability Statistics 

Cronbach's 

Alpha N of Items 

.897 9 

Reliability Statistics 

Cronbach's 

Alpha N of Items 

.782 9 
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Lampiran 7 Hasil Uji Asumsi Klasik 

A. Uji Normalitas 

 

One-Sample Kolmogorov-Smirnov Test 

 

Unstandardized 

Residual 

N 100 

Normal Parametersa,b Mean .0000000 

Std. Deviation 2.05558965 

Most Extreme Differences Absolute .056 

Positive .048 

Negative -.056 

Test Statistic .056 

Asymp. Sig. (2-tailed) .200c,d 

a. Test distribution is Normal. 

b. Calculated from data. 

c. Lilliefors Significance Correction. 

d. This is a lower bound of the true significance. 

 

B. Uji Multikolinearitas 

 

 

Coefficientsa 

Model 

Unstandardized 

Coefficients 

Standardized 

Coefficients 

t Sig. 

Collinearity 

Statistics 

B Std. Error Beta Tolerance VIF 

1 (Constant) 5.736 1.977  2.901 .005   

X1 .189 .067 .199 2.834 .006 .557 1.796 

X2 .332 .055 .417 6.058 .000 .583 1.715 

X3 .331 .060 .385 5.514 .000 .565 1.771 

a. Dependent Variable: Y 
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C. Uji Heteroskedastisitas 

 

Coefficientsa 

Model 

Unstandardized Coefficients 

Standardized 

Coefficients 

t Sig. B Std. Error Beta 

1 (Constant) 2.629 1.229  2.140 .035 

X1 -.073 .041 -.237 -1.766 .081 

X2 -.002 .034 -.008 -.061 .952 

X3 .044 .037 .157 1.176 .243 

a. Dependent Variable: Abs_Res 

 

Lampiran 8 Hasil Uji Hipotesis 

A. Uji t (Parsial) 

 

Coefficientsa 

Model 

Unstandardized Coefficients 

Standardized 

Coefficients 

t Sig. B Std. Error Beta 

1 (Constant) 5.736 1.977  2.901 .005 

X1 .189 .067 .199 2.834 .006 

X2 .332 .055 .417 6.058 .000 

X3 .331 .060 .385 5.514 .000 

a. Dependent Variable: Y 

 

 

 

B. Uji F (Simultan) 

 

 

 

ANOVAa 

Model Sum of Squares df Mean Square F Sig. 

1 Regression 1160.841 3 386.947 88.800 .000b 

Residual 418.319 96 4.357   

Total 1579.160 99    

a. Dependent Variable: Y 



116 

 

 

b. Predictors: (Constant), X3, X2, X1 

 

 

C. Koefisien Determinasi (R2) 

 

 

Model Summary 

Model R R Square 

Adjusted R 

Square 

Std. Error of the 

Estimate 

1 .857a .735 .727 2.087 

a. Predictors: (Constant), X3, X2, X1 

 

 

Lampiran 9 Hasil Uji Regresi Linier Berganda 

 

Coefficientsa 

Model 

Unstandardized Coefficients 

Standardized 

Coefficients 

t Sig. B Std. Error Beta 

1 (Constant) 5.736 1.977  2.901 .005 

X1 .189 .067 .199 2.834 .006 

X2 .332 .055 .417 6.058 .000 

X3 .331 .060 .385 5.514 .000 

a. Dependent Variable: Y 
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Lampiran 10 Hasil Turnitin 

 


