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Lampiran 1 

KUESIONER PENELITIAN 

“Pengaruh Sales Promotion, Security dan Convenience Terhadap Customer 

Satisfaction E-Wallet Gopay (Studi Kasus Pada Customer Gopay Kota Medan)” 

Identitas Responden 

Kriteria Responden 

1. Berdomisili di Kota Medan 

2. Pengguna e-wallet Gopay 

3. Minimal frekuensi menggunakan e-wallet Gopay 3 kali dalam seminggu 

Nama 

Jenis Kelamin  

o Laki Laki 

o Perempuan 

Pendidikan Terakhir 

o SMP/SMA 

o D1/D2/D3/D4 

o S1 

o S2/S3 

Usia 

o <20 tahun 

o 20-25 tahun 

o 26-30 tahun 

o >30 tahun 
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Pekerjaan 

o Pelajar/Mahasiswa 

o Pegawai Swasta 

o Ibu Rumah Tangga 

o PNS 

o Lainnya 

Keterangan Jawaban 

1. Sangat Tidak Setuju 

2. Tidak Setuju 

3. Ragu-Ragu 

4. Setuju 

5. Sangat Setuju 

Sales Promotion (Promosi Penjualan) X1 

No Pernyataan 

Jawaban 

1 2 3 4 5 

STS TS R S ST 

1 
Jumlah promosi yang dilakukan e-wallet Gopay 

melalui media promosi penjualan cukup banyak 
     

2 
Frekuensi promosi yang dilakukan e-wallet 

Gopay cukup sering 
     

3 
Konten promosi yang disuguhkan e-wallet 

Gopay cukup menarik 
     

4 
Desain promosi yang dilakukan e-wallet Gopay 

cukup menarik 
     

5 
Ketepatan waktu e-wallet Gopay dalam 

melakukan promosi cukup baik 
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6 
Kesesuaian sasaran untuk mencapai target e-

wallet Gopay cukup baik 
     

7 
Waktu promosi yang dilakukan e-wallet Gopay 

cukup sering 
     

8 
Tenggang waktu promosi yang dilakukan e-

wallet Gopay terbatas 
     

 

Security (Keamanan) X2 

No Pernyataan 

Jawaban 

1 2 3 4 5 

STS TS R S ST 

1 
Saya merasa aman ketika memberikan informasi 

pribadi saya untuk proses verifikasi 
     

2 
Saya percaya jika data pribadi para konsumen 

pada saat proses transaksi tidak disebarluaskan 
     

3 
Saya menggunakan e-wallet Gopay karena sudah 

terpercaya oleh banyak pengguna 
     

4 

Saya menggunakan e-wallet gopay berdasarkan 

pertimbangan tingkat keamanan perusahaan 

penerbit 

     

5 
Saya merasa e-wallet Gopay dapat memberikan 

jaminan atas informasi saya 
     

6 
Saya yakin e-wallet Gopay akan melindungi dan 

menjamin saldo setiap pengguna saat digunakan 
     

7 
Ketelitian dalam proses transaksi membuat saya 

merasa aman menggunakan e-wallet Gopay 
     

8 Saya percaya saat menggunakan e-wallet Gopay      
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karena sudah terdaftar di OJK 

9 

Saya yakin uang yang tersimpan di e-wallet 

Gopay akan terjamin dari hecker walaupun tidak 

digunakan 

     

 

Convenience (Kemudahan) X3 

No Pernyataan 

Jawaban 

1 2 3 4 5 

STS TS R S ST 

1 
Menurut saya e-wallet Gopay mudah untuk 

dipelajari 
     

2 
Menurut saya e-wallet Gopay mudah untuk 

dipahami 
     

3 
Menurut saya e-wallet Gopay mudah 

dikendalikan sesuai dengan keinginan saya 
     

4 
Saya dapat membatasi penggunaan e-wallet 

Gopay sesuai dengan kebutuhan saya 
     

5 
Saya tidak memiliki kesulitan ketika 

menggunakan e-wallet Gopay 
     

6 
Saya merasa e-wallet Gopay sangat fleksibel 

untuk digunakan 
     

7 
Saya tidak melakukan kesalahan-kesalahan 

berlanjut ketika menggunakan e-wallet Gopay 
     

 

 

 



97 

 

Customer Satisfaction (Kepuasan Pelanggan) Y 

No Pernyataan 

Jawaban 

1 2 3 4 5 

STS TS R S ST 

1 

Anda merasa jika penggunaan e-wallet Gopay 

dalam bertransaksi sesuai dengan gaya hidup 

saya saat ini 

     

2 

Saya merasa jika fitur-fitur yang tersedia (top up 

saldo, scan kode bayar, transfer, tarik tunai, 

paylatter dan minta dana) bermanfaat bagi saya 

     

3 
Saya merasa nyaman dalam menggunakan 

metode pembayaran e-wallet Gopay 
     

4 
Saya merasa senang dengan kemudahan dalam 

bertransaksi menggunakan e-wallet Gopay 
     

5 

Saya merasa puas dalam menggunakan e-wallet 

Gopay sebagai pilihan transaksi nontunai dalam 

bertransaksi dibandingkan dengan e-wallet 

lainnya  

     

6 

Saya merasa puas dengan pengalaman yang 

diberikan disaat bertransaksi menggunakan e-

wallet Gopay  

     

7 

Saya memutuskan untuk menggunakan e-wallet 

Gopay dan tidak menggunakan e-wallet lain 

untuk bertransaksi 
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Lampiran 2 

TABULASI DATA 

Sales Promotion (X1) 

No. X1.1 X1.2 X1.3 X1.4 X1.5 X1.6 X1.7 X1.8 
Total 
X1 

1 4 4 4 4 5 5 5 5 36 

2 4 4 3 3 4 5 4 5 32 

3 2 3 3 4 3 4 3 3 25 

4 4 4 4 4 4 4 4 4 32 

5 5 4 5 5 4 4 4 4 35 

6 4 3 4 4 4 3 4 5 31 

7 4 4 4 3 2 4 5 5 31 

8 3 4 4 4 4 5 4 4 32 

9 5 5 5 5 5 5 5 5 40 

10 4 4 4 4 4 4 4 4 32 

11 4 4 5 5 4 5 5 5 37 

12 4 4 4 4 3 4 4 4 31 

13 3 3 4 4 3 3 4 5 29 

14 5 5 4 5 4 4 4 4 35 

15 4 4 4 4 4 4 4 4 32 

16 4 5 3 4 5 5 5 4 35 

17 5 4 5 5 4 4 5 4 36 

18 4 3 5 5 4 3 5 5 34 

19 5 5 5 4 4 4 5 4 36 

20 4 5 4 5 4 4 4 5 35 

21 5 5 5 4 4 5 5 4 37 

22 5 5 4 5 4 4 4 5 36 

23 5 5 5 5 5 5 5 5 40 

24 4 5 4 4 4 5 5 4 35 

25 4 4 2 3 4 4 2 4 27 

26 5 5 5 5 5 4 5 2 36 

27 5 5 4 4 4 4 5 4 35 

28 4 5 4 5 4 4 5 3 34 

29 4 4 4 4 5 5 4 4 34 
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30 4 4 4 4 4 4 4 5 33 

31 5 5 4 4 4 4 5 4 35 

32 5 5 5 5 5 3 5 4 37 

33 4 4 4 5 4 5 5 4 35 

34 5 5 4 5 4 5 5 5 38 

35 5 5 5 5 5 5 5 5 40 

36 5 5 5 4 5 4 4 4 36 

37 5 4 4 4 5 4 4 4 34 

38 4 5 4 5 5 4 5 2 34 

39 4 4 5 3 4 3 3 4 30 

40 5 5 4 4 3 3 5 2 31 

41 5 4 4 5 5 4 4 5 36 

42 5 5 5 5 5 5 4 5 39 

43 5 5 4 5 4 5 5 5 38 

44 4 5 5 4 4 4 5 5 36 

45 4 4 4 5 4 5 4 4 34 

46 5 4 5 5 4 4 5 5 37 

47 5 5 5 5 5 5 5 5 40 

48 4 4 4 4 4 4 4 4 32 

49 5 5 5 5 5 5 5 5 40 

50 4 5 4 3 4 3 4 5 32 

51 5 5 4 4 4 4 5 4 35 

52 4 5 5 4 5 4 5 4 36 

53 4 4 4 4 5 4 4 4 33 

54 4 4 4 4 4 4 4 4 32 

55 5 4 5 4 4 4 4 4 34 

56 4 5 5 4 5 3 2 5 33 

57 4 4 4 4 4 5 5 5 35 

58 5 5 5 5 5 5 5 3 38 

59 4 4 5 5 4 5 4 5 36 

60 5 5 5 5 5 5 5 5 40 

61 5 3 5 5 5 5 4 4 36 

62 5 5 5 4 4 4 5 5 37 

63 4 4 4 4 4 4 4 2 30 

64 5 5 5 5 4 5 4 4 37 

65 4 5 5 4 4 5 4 3 34 
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66 5 5 5 5 5 5 5 4 39 

67 5 4 5 5 4 5 5 4 37 

68 5 5 5 4 5 4 4 4 36 

69 4 4 4 4 4 4 4 4 32 

70 5 4 5 5 5 5 5 5 39 

71 4 4 5 5 5 5 5 4 37 

72 5 4 5 5 2 4 5 5 35 

73 5 4 5 5 5 4 4 5 37 

74 5 5 5 5 5 5 5 5 40 

75 5 4 5 5 4 4 4 5 36 

76 5 5 5 4 5 5 5 4 38 

77 5 5 5 5 5 5 5 5 40 

78 5 5 5 5 5 5 5 5 40 

79 4 5 5 4 4 4 4 5 35 

80 5 5 4 4 5 5 5 5 38 

81 4 5 4 5 4 5 4 5 36 

82 5 4 5 4 4 4 4 4 34 

83 5 5 5 5 4 3 5 5 37 

84 4 4 5 5 5 5 5 5 38 

85 5 5 4 4 4 4 4 4 34 

86 5 5 5 5 5 5 5 4 39 

87 4 4 4 4 4 4 4 3 31 

88 5 4 4 4 4 4 5 4 34 

89 4 4 4 4 3 4 4 3 30 

90 4 4 4 4 4 4 4 4 32 

91 5 4 4 4 4 4 5 5 35 

92 4 5 5 5 4 5 4 2 34 

93 5 5 5 5 5 5 5 5 40 

94 4 5 4 4 5 5 4 2 33 

95 5 5 5 5 5 3 5 5 38 

96 5 4 3 3 3 4 4 5 31 

97 4 4 4 4 4 4 4 4 32 

98 5 4 5 5 5 5 4 4 37 

99 4 4 4 3 4 4 5 4 32 

100 4 4 5 5 5 5 5 5 38 
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Security (X2) 

No. X2.1 X2.2 X2.3 X2.4 X2.5 X2.6 X2.7 X2.8 X2.9 
Total 
X2 

1 4 5 4 4 5 5 5 5 5 42 

2 5 4 5 5 5 5 5 4 5 43 

3 3 4 4 4 4 4 4 4 3 34 

4 4 4 4 4 4 4 4 4 4 36 

5 3 3 4 5 3 5 5 5 4 37 

6 3 3 5 5 4 5 5 5 4 39 

7 4 4 5 3 3 4 4 3 3 33 

8 5 5 5 5 5 5 5 5 5 45 

9 5 5 5 5 5 5 5 5 5 45 

10 4 4 4 4 4 4 4 4 4 36 

11 5 5 5 5 5 5 5 5 5 45 

12 3 3 3 4 4 3 3 4 3 30 

13 4 4 4 4 4 4 4 4 4 36 

14 5 5 4 4 5 5 5 5 5 43 

15 4 4 4 4 4 4 4 4 4 36 

16 5 5 4 5 5 5 4 4 4 41 

17 5 5 5 5 4 4 4 5 5 42 

18 3 3 5 4 4 5 3 5 4 36 

19 5 5 5 5 5 5 5 5 4 44 

20 4 4 4 4 5 5 4 4 4 38 

21 4 5 4 4 5 4 4 4 5 39 

22 5 4 4 5 4 5 4 5 5 41 

23 4 4 5 5 4 5 4 5 4 40 

24 4 5 5 4 4 5 5 5 5 42 

25 3 4 4 3 4 4 4 5 3 34 

26 5 4 5 5 5 5 4 5 5 43 

27 5 4 5 4 4 4 5 5 4 40 

28 4 5 4 5 4 4 5 4 4 39 

29 4 5 5 5 5 5 5 5 5 44 

30 4 4 5 5 5 4 4 5 5 41 

31 4 4 4 5 5 5 5 5 5 42 

32 4 5 5 5 5 5 5 5 5 44 
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33 4 4 4 4 4 5 5 4 5 39 

34 5 5 5 5 5 5 5 5 5 45 

35 5 5 5 5 5 5 5 5 5 45 

36 5 5 5 5 5 4 4 5 5 43 

37 5 4 5 4 4 5 4 3 3 37 

38 4 5 4 5 5 4 5 4 5 41 

39 3 4 4 4 4 5 4 5 4 37 

40 4 4 4 4 3 4 4 5 4 36 

41 5 4 5 4 4 5 5 4 5 41 

42 5 4 5 5 5 5 5 5 4 43 

43 4 5 4 4 5 4 5 5 4 40 

44 4 5 5 4 4 4 4 4 4 38 

45 5 4 5 4 5 4 5 5 4 41 

46 4 4 5 5 5 5 5 5 5 43 

47 5 5 5 5 5 5 5 5 5 45 

48 4 4 4 4 4 4 4 4 4 36 

49 5 5 5 5 5 5 5 5 5 45 

50 3 3 4 4 3 2 2 3 5 29 

51 5 5 5 4 5 5 4 5 5 43 

52 5 4 5 4 5 4 5 4 5 41 

53 5 5 5 4 5 5 4 5 5 43 

54 4 4 4 4 4 4 4 4 4 36 

55 4 4 4 4 4 4 4 4 4 36 

56 3 2 5 2 3 4 5 5 4 33 

57 5 4 5 5 4 4 4 5 5 41 

58 3 2 2 2 2 3 4 4 5 27 

59 5 4 5 5 5 5 5 5 5 44 

60 5 5 5 5 5 5 5 5 5 45 

61 4 4 4 5 4 5 5 4 4 39 

62 4 4 5 5 4 5 4 5 2 38 

63 3 4 4 4 4 4 4 4 4 35 

64 5 5 5 5 5 5 5 5 5 45 

65 4 4 4 4 5 4 5 4 4 38 

66 5 5 5 5 5 5 5 5 5 45 

67 5 4 5 5 4 5 4 4 4 40 

68 5 5 4 5 5 4 4 5 5 42 
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69 5 4 5 5 4 5 4 4 4 40 

70 5 5 5 5 5 5 5 5 5 45 

71 4 4 4 4 5 5 5 5 5 41 

72 5 4 4 4 4 5 5 4 4 39 

73 5 5 5 5 5 5 5 5 5 45 

74 4 5 5 5 5 5 5 4 5 43 

75 5 4 3 4 3 5 4 4 5 37 

76 4 4 4 4 4 4 4 4 4 36 

77 5 5 5 5 5 5 5 5 5 45 

78 4 4 4 4 4 4 4 5 4 37 

79 3 4 4 5 5 5 5 5 5 41 

80 3 4 3 4 3 3 4 5 4 33 

81 4 5 4 5 4 5 4 5 4 40 

82 5 4 4 4 4 4 4 4 4 37 

83 4 4 4 4 3 4 4 4 4 35 

84 5 5 5 5 5 5 5 5 5 45 

85 4 4 4 4 4 4 4 4 4 36 

86 5 5 5 5 5 4 5 5 4 43 

87 2 2 4 2 2 2 2 2 3 21 

88 4 5 5 4 5 4 5 4 4 40 

89 3 3 3 3 3 3 4 4 3 29 

90 4 4 4 4 3 3 2 4 4 32 

91 4 4 4 5 5 5 5 5 4 41 

92 4 4 5 4 4 5 5 5 5 41 

93 5 5 5 5 5 4 4 5 4 42 

94 4 4 5 5 4 5 4 4 5 40 

95 3 3 4 3 3 4 5 5 5 35 

96 2 3 4 3 3 3 4 5 3 30 

97 4 4 4 4 4 4 4 4 4 36 

98 5 5 5 5 5 5 5 5 5 45 

99 4 3 4 4 3 4 4 5 4 35 

100 5 5 5 4 4 5 5 5 5 43 
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Convenience (X3) 

No. X3.1 X3.2 X3.3 X3.4 X3.5 X3.6 X3.7 
Total 
X3 

1 4 4 4 4 4 5 4 29 

2 4 4 4 4 4 5 5 30 

3 4 4 3 2 4 4 4 25 

4 4 4 4 4 4 4 4 28 

5 4 4 3 2 3 5 2 23 

6 5 5 5 5 5 5 5 35 

7 5 5 5 2 5 5 5 32 

8 5 5 5 5 5 5 5 35 

9 5 5 5 5 5 5 5 35 

10 4 4 4 4 4 4 4 28 

11 4 4 5 4 5 5 4 31 

12 4 4 3 3 3 3 3 23 

13 5 4 4 4 5 4 4 30 

14 5 4 5 5 4 5 4 32 

15 4 4 4 4 4 4 4 28 

16 4 4 5 4 5 4 5 31 

17 5 4 3 4 4 3 5 28 

18 4 4 3 4 4 3 4 26 

19 5 5 5 4 5 5 5 34 

20 4 5 4 5 4 5 5 32 

21 5 4 4 5 5 5 4 32 

22 5 5 4 4 5 5 5 33 

23 5 4 5 4 5 4 5 32 

24 5 5 4 4 5 5 4 32 

25 4 4 4 4 3 4 4 27 

26 5 5 4 5 5 5 5 34 

27 5 5 5 5 5 5 5 35 

28 5 4 4 5 5 4 4 31 

29 4 4 4 5 4 4 4 29 

30 5 5 5 5 4 5 4 33 

31 5 4 4 4 4 4 4 29 

32 4 5 5 5 5 3 4 31 
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33 4 4 4 4 4 4 4 28 

34 5 4 5 4 5 5 5 33 

35 5 5 5 5 5 5 5 35 

36 5 4 4 4 4 5 5 31 

37 5 4 4 5 4 3 4 29 

38 4 5 5 4 4 5 5 32 

39 4 4 3 4 4 3 4 26 

40 5 5 3 3 5 4 4 29 

41 5 5 4 4 5 5 5 33 

42 5 5 5 5 5 5 4 34 

43 5 5 5 4 5 5 5 34 

44 3 4 4 4 4 4 5 28 

45 4 4 5 5 5 5 5 33 

46 5 5 5 5 5 5 5 35 

47 5 5 5 5 5 5 5 35 

48 4 4 4 4 4 4 4 28 

49 5 5 5 5 5 5 5 35 

50 2 3 2 2 4 5 1 19 

51 5 5 4 4 5 5 4 32 

52 4 4 5 4 5 5 4 31 

53 5 5 5 5 4 4 5 33 

54 4 4 4 4 4 4 4 28 

55 4 4 4 4 4 4 4 28 

56 4 2 5 4 4 4 3 26 

57 5 5 5 5 4 4 4 32 

58 4 5 4 4 3 4 5 29 

59 4 4 4 5 5 4 4 30 

60 5 5 5 5 5 5 5 35 

61 5 4 5 4 4 4 4 30 

62 4 4 4 4 4 4 4 28 

63 5 5 5 5 5 5 5 35 

64 5 5 5 5 5 5 5 35 

65 4 4 3 3 5 5 4 28 

66 5 5 5 5 5 5 5 35 

67 5 4 5 5 4 5 4 32 

68 4 5 4 4 4 4 5 30 
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69 4 4 5 5 4 4 4 30 

70 5 5 5 5 5 4 4 33 

71 4 4 4 4 4 4 4 28 

72 4 5 4 4 5 4 4 30 

73 5 5 5 5 5 5 5 35 

74 5 5 5 5 5 5 4 34 

75 4 4 4 5 4 4 4 29 

76 4 5 4 4 5 4 5 31 

77 5 5 5 5 5 5 5 35 

78 5 5 5 5 5 5 5 35 

79 5 5 5 5 5 5 5 35 

80 4 4 4 4 4 4 4 28 

81 5 4 5 4 5 4 5 32 

82 4 4 4 4 4 4 4 28 

83 5 5 5 5 5 5 5 35 

84 5 5 4 4 5 5 5 33 

85 4 4 4 4 4 5 4 29 

86 5 5 5 5 5 5 5 35 

87 4 4 4 4 4 4 4 28 

88 5 5 4 5 5 4 5 33 

89 4 5 4 4 4 4 4 29 

90 4 4 4 4 4 4 4 28 

91 4 4 4 5 4 5 4 30 

92 5 5 4 4 5 4 5 32 

93 5 5 4 4 5 4 4 31 

94 4 4 5 5 4 5 4 31 

95 5 5 5 5 5 5 4 34 

96 5 5 4 4 5 5 3 31 

97 4 4 4 4 4 4 4 28 

98 5 5 5 4 5 5 5 34 

99 4 4 3 4 5 4 4 28 

100 5 5 5 5 4 4 4 32 
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Customer Satisfaction (Y) 

No. Y1 Y2 Y3 Y4 Y5 Y6 Y7 
Total 

Y 

1 5 5 5 4 4 4 5 32 

2 4 5 4 4 4 5 3 29 

3 3 5 4 4 3 4 2 25 

4 4 4 4 4 4 4 4 28 

5 4 5 5 5 1 4 1 25 

6 4 5 4 4 4 4 4 29 

7 5 4 5 5 4 4 1 28 

8 4 5 5 5 5 5 3 32 

9 5 5 5 5 5 5 5 35 

10 4 4 4 4 4 4 3 27 

11 5 5 5 5 4 4 4 32 

12 3 3 3 4 4 4 3 24 

13 4 4 4 4 4 4 2 26 

14 5 4 4 5 5 5 4 32 

15 4 4 4 4 4 4 3 27 

16 4 4 4 5 5 4 3 29 

17 5 5 4 4 5 3 5 31 

18 5 4 3 5 5 5 5 32 

19 5 5 4 4 4 4 4 30 

20 4 5 5 5 5 5 4 33 

21 4 5 5 4 4 4 5 31 

22 5 5 4 5 4 5 4 32 

23 5 5 5 5 5 4 5 34 

24 5 5 5 4 4 4 4 31 

25 4 3 4 4 4 3 4 26 

26 4 4 4 4 4 4 5 29 

27 5 5 5 5 5 5 3 33 

28 5 5 5 5 4 4 5 33 

29 4 4 4 4 4 5 4 29 

30 5 5 4 5 4 4 5 32 

31 4 4 4 4 4 4 5 29 

32 5 5 4 5 5 5 5 34 
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33 4 4 4 4 5 4 4 29 

34 5 5 5 5 5 5 5 35 

35 5 5 5 5 5 5 5 35 

36 4 4 5 5 4 5 4 31 

37 5 4 3 5 4 5 4 30 

38 4 5 4 5 4 5 5 32 

39 4 4 4 5 4 5 4 30 

40 4 5 5 5 5 5 3 32 

41 4 4 4 5 5 5 5 32 

42 5 4 4 5 5 5 5 33 

43 4 5 4 5 5 4 5 32 

44 4 4 5 5 3 5 3 29 

45 5 5 5 4 4 5 5 33 

46 5 5 5 5 5 5 5 35 

47 5 5 5 5 5 5 5 35 

48 4 4 4 4 4 4 4 28 

49 5 5 5 5 5 5 5 35 

50 2 4 2 3 5 4 4 24 

51 4 5 5 5 5 5 4 33 

52 4 5 5 4 5 5 4 32 

53 4 4 4 5 4 5 5 31 

54 4 4 4 4 4 4 4 28 

55 4 4 4 3 3 3 4 25 

56 4 5 5 5 5 5 5 34 

57 4 4 5 5 5 4 4 31 

58 4 4 3 4 3 3 3 24 

59 5 5 5 5 5 4 4 33 

60 5 5 5 5 5 5 5 35 

61 5 4 4 4 5 5 4 31 

62 3 4 3 4 4 4 3 25 

63 4 4 4 4 4 4 4 28 

64 5 5 5 5 5 5 5 35 

65 4 4 5 5 4 4 5 31 

66 5 5 5 5 5 5 5 35 

67 5 4 5 4 5 5 4 32 

68 5 5 5 4 5 4 5 33 
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69 4 4 5 4 4 4 4 29 

70 5 5 5 5 5 5 5 35 

71 5 5 4 4 4 4 5 31 

72 4 5 4 5 4 5 2 29 

73 5 5 5 4 5 5 5 34 

74 5 5 5 4 5 5 5 34 

75 5 4 4 5 4 4 5 31 

76 4 4 4 4 4 4 4 28 

77 5 5 5 5 5 5 5 35 

78 5 5 4 4 5 4 4 31 

79 5 5 5 5 5 5 4 34 

80 3 4 4 4 4 4 3 26 

81 4 5 4 5 4 5 4 31 

82 5 5 5 5 4 4 2 30 

83 4 4 5 4 3 4 3 27 

84 5 5 5 5 5 5 5 35 

85 5 5 4 5 4 4 4 31 

86 5 5 5 5 4 5 5 34 

87 4 4 4 4 4 4 4 28 

88 4 5 4 5 4 5 4 31 

89 3 4 4 4 3 3 1 22 

90 4 4 4 4 4 4 3 27 

91 5 5 5 4 4 5 5 33 

92 5 5 5 4 4 5 4 32 

93 5 4 5 4 5 5 5 33 

94 4 5 5 5 4 5 4 32 

95 5 5 5 5 5 5 2 32 

96 5 4 5 5 5 5 5 34 

97 4 4 4 4 4 4 4 28 

98 4 5 5 5 5 5 5 34 

99 4 3 4 5 5 4 3 28 

100 5 4 4 4 5 4 4 30 
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Lampiran 3 

HASIL UJI  KUALITAS DATA DENGAN SPSS 20 

Hasil Uji Validitas Sales Promotion (X1) 

Correlations 

 X1.1 X1.2 X1.3 X1.4 X1.5 X1.6 X1.7 X1.8 Total

X1 

X1.1 

Pearson 

Correlation 
1 

.456
*

*
 

.459
*

*
 

.379
*

*
 

.320
*

*
 

.121 
.408

*

*
 

.196 
.678

*

*
 

Sig. (2-

tailed) 

 
.000 .000 .000 .001 .229 .000 .050 .000 

N 100 100 100 100 100 100 100 100 100 

X1.2 

Pearson 

Correlation 

.456
*

*
 

1 
.263

*

*
 

.204
*
 

.350
*

*
 

.208
*
 

.325
*

*
 

-.051 
.545

*

*
 

Sig. (2-

tailed) 
.000 

 
.008 .042 .000 .038 .001 .617 .000 

N 100 100 100 100 100 100 100 100 100 

X1.3 

Pearson 

Correlation 

.459
*

*
 

.263
*

*
 

1 
.558

*

*
 

.380
*

*
 

.147 
.358

*

*
 

.168 
.683

*

*
 

Sig. (2-

tailed) 
.000 .008 

 
.000 .000 .143 .000 .095 .000 

N 100 100 100 100 100 100 100 100 100 

X1.4 

Pearson 

Correlation 

.379
*

*
 

.204
*
 

.558
*

*
 

1 
.386

*

*
 

.356
*

*
 

.381
*

*
 

.131 
.696

*

*
 

Sig. (2-

tailed) 
.000 .042 .000 

 
.000 .000 .000 .195 .000 

N 100 100 100 100 100 100 100 100 100 

X1.5 

Pearson 

Correlation 

.320
*

*
 

.350
*

*
 

.380
*

*
 

.386
*

*
 

1 
.374

*

*
 

.174 .068 
.630

*

*
 

Sig. (2-

tailed) 
.001 .000 .000 .000 

 
.000 .083 .500 .000 

N 100 100 100 100 100 100 100 100 100 

X1.6 
Pearson 

Correlation 
.121 .208

*
 .147 

.356
*

*
 

.374
*

*
 

1 
.305

*

*
 

.069 
.536

*

*
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Sig. (2-

tailed) 
.229 .038 .143 .000 .000 

 
.002 .492 .000 

N 100 100 100 100 100 100 100 100 100 

X1.7 

Pearson 

Correlation 

.408
*

*
 

.325
*

*
 

.358
*

*
 

.381
*

*
 

.174 
.305

*

*
 

1 .139 
.634

*

*
 

Sig. (2-

tailed) 
.000 .001 .000 .000 .083 .002 

 
.166 .000 

N 100 100 100 100 100 100 100 100 100 

X1.8 

Pearson 

Correlation 
.196 -.051 .168 .131 .068 .069 .139 1 

.412
*

*
 

Sig. (2-

tailed) 
.050 .617 .095 .195 .500 .492 .166 

 
.000 

N 100 100 100 100 100 100 100 100 100 

TotalX1 

Pearson 

Correlation 

.678
*

*
 

.545
*

*
 

.683
*

*
 

.696
*

*
 

.630
*

*
 

.536
*

*
 

.634
*

*
 

.412
*

*
 

1 

Sig. (2-

tailed) 
.000 .000 .000 .000 .000 .000 .000 .000 

 

N 100 100 100 100 100 100 100 100 100 

**. Correlation is significant at the 0.01 level (2-tailed). 

*. Correlation is significant at the 0.05 level (2-tailed). 

 

Hasil Uji Validitas Security (X2) 

Correlations 

 X2.1 X2.2 X2.3 X2.4 X2.5 X2.6 X2.7 X2.8 X2.9 
Total

X2 

X2.1 

Pearson 

Correlation 
1 

.666
*

*
 

.533
**
 .575

**
 

.597
*

*
 

.536
*

*
 

.392
*

*
 

.268
*

*
 

.465
*

*
 

.771
*

*
 

Sig. (2-

tailed) 
 .000 .000 .000 .000 .000 .000 .007 .000 .000 

N 100 100 100 100 100 100 100 100 100 100 

X2.2 

Pearson 

Correlation 

.666
*

*
 

1 .453
**
 .625

**
 

.737
*

*
 

.487
*

*
 

.433
*

*
 

.350
*

*
 

.430
*

*
 

.792
*

*
 

Sig. (2-

tailed) 
.000  .000 .000 .000 .000 .000 .000 .000 .000 
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N 100 100 100 100 100 100 100 100 100 100 

X2.3 

Pearson 

Correlation 

.533
*

*
 

.453
*

*
 

1 .490
**
 

.524
*

*
 

.511
*

*
 

.368
*

*
 

.336
*

*
 

.283
*

*
 

.672
*

*
 

Sig. (2-

tailed) 
.000 .000  .000 .000 .000 .000 .001 .004 .000 

N 100 100 100 100 100 100 100 100 100 100 

X2.4 

Pearson 

Correlation 

.575
*

*
 

.625
*

*
 

.490
**
 1 

.669
*

*
 

.605
*

*
 

.376
*

*
 

.428
*

*
 

.401
*

*
 

.785
*

*
 

Sig. (2-

tailed) 
.000 .000 .000  .000 .000 .000 .000 .000 .000 

N 100 100 100 100 100 100 100 100 100 100 

X2.5 

Pearson 

Correlation 

.597
*

*
 

.737
*

*
 

.524
**
 .669

**
 1 

.585
*

*
 

.560
*

*
 

.438
*

*
 

.464
*

*
 

.849
*

*
 

Sig. (2-

tailed) 
.000 .000 .000 .000  .000 .000 .000 .000 .000 

N 100 100 100 100 100 100 100 100 100 100 

X2.6 

Pearson 

Correlation 

.536
*

*
 

.487
*

*
 

.511
**
 .605

**
 

.585
*

*
 

1 
.632

*

*
 

.478
*

*
 

.410
*

*
 

.790
*

*
 

Sig. (2-

tailed) 
.000 .000 .000 .000 .000  .000 .000 .000 .000 

N 100 100 100 100 100 100 100 100 100 100 

X2.7 

Pearson 

Correlation 

.392
*

*
 

.433
*

*
 

.368
**
 .376

**
 

.560
*

*
 

.632
*

*
 

1 
.506

*

*
 

.423
*

*
 

.702
*

*
 

Sig. (2-

tailed) 
.000 .000 .000 .000 .000 .000  .000 .000 .000 

N 100 100 100 100 100 100 100 100 100 100 

X2.8 

Pearson 

Correlation 

.268
*

*
 

.350
*

*
 

.336
**
 .428

**
 

.438
*

*
 

.478
*

*
 

.506
*

*
 

1 
.378

*

*
 

.615
*

*
 

Sig. (2-

tailed) 
.007 .000 .001 .000 .000 .000 .000  .000 .000 

N 100 100 100 100 100 100 100 100 100 100 

X2.9 

Pearson 

Correlation 

.465
*

*
 

.430
*

*
 

.283
**
 .401

**
 

.464
*

*
 

.410
*

*
 

.423
*

*
 

.378
*

*
 

1 
.640

*

*
 

Sig. (2-

tailed) 
.000 .000 .004 .000 .000 .000 .000 .000  .000 

N 100 100 100 100 100 100 100 100 100 100 
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Total 

Pearson 

Correlation 

.771
*

*
 

.792
*

*
 

.672
**
 .785

**
 

.849
*

*
 

.790
*

*
 

.702
*

*
 

.615
*

*
 

.640
*

*
 

1 

Sig. (2-

tailed) 
.000 .000 .000 .000 .000 .000 .000 .000 .000  

N 100 100 100 100 100 100 100 100 100 100 

**. Correlation is significant at the 0.01 level (2-tailed). 

 

Hasil Uji Validitas Convenience (X3) 

Correlations 

 X3.1 X3.2 X3.3 X3.4 X3.5 X3.6 X3.7 
Total 

X3 

X3.1 

Pearson 

Correlation 
1 .594

**
 .528

**
 .442

**
 .546

**
 .317

**
 .513

**
 .772

**
 

Sig. (2-

tailed) 
 .000 .000 .000 .000 .001 .000 .000 

N 100 100 100 100 100 100 100 100 

X3.2 

Pearson 

Correlation 
.594

**
 1 .393

**
 .359

**
 .500

**
 .354

**
 .559

**
 .733

**
 

Sig. (2-

tailed) 
.000  .000 .000 .000 .000 .000 .000 

N 100 100 100 100 100 100 100 100 

X3.3 

Pearson 

Correlation 
.528

**
 .393

**
 1 .624

**
 .417

**
 .428

**
 .517

**
 .792

**
 

Sig. (2-

tailed) 
.000 .000  .000 .000 .000 .000 .000 

N 100 100 100 100 100 100 100 100 

X3.4 

Pearson 

Correlation 
.442

**
 .359

**
 .624

**
 1 .311

**
 .185 .431

**
 .690

**
 

Sig. (2-

tailed) 
.000 .000 .000  .002 .065 .000 .000 

N 100 100 100 100 100 100 100 100 

X3.5 
Pearson 

Correlation 
.546

**
 .500

**
 .417

**
 .311

**
 1 .429

**
 .455

**
 .711

**
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Sig. (2-

tailed) 
.000 .000 .000 .002  .000 .000 .000 

N 100 100 100 100 100 100 100 100 

X3.6 

Pearson 

Correlation 
.317

**
 .354

**
 .428

**
 .185 .429

**
 1 .247

*
 .578

**
 

Sig. (2-

tailed) 
.001 .000 .000 .065 .000  .013 .000 

N 100 100 100 100 100 100 100 100 

X3.7 

Pearson 

Correlation 
.513

**
 .559

**
 .517

**
 .431

**
 .455

**
 .247

*
 1 .748

**
 

Sig. (2-

tailed) 
.000 .000 .000 .000 .000 .013  .000 

N 100 100 100 100 100 100 100 100 

Total 

Pearson 

Correlation 
.772

**
 .733

**
 .792

**
 .690

**
 .711

**
 .578

**
 .748

**
 1 

Sig. (2-

tailed) 
.000 .000 .000 .000 .000 .000 .000  

N 100 100 100 100 100 100 100 100 

**. Correlation is significant at the 0.01 level (2-tailed). 

*. Correlation is significant at the 0.05 level (2-tailed). 

 

Hasil Uji Validitas Customer Satisfaction (Y) 

Correlations 

 Y1 Y2 Y3 Y4 Y5 Y6 Y7 
Total 

Y 

Y1 

Pearson 

Correlation 
1 .445

**
 .491

**
 .372

**
 .374

**
 .336

**
 .431

**
 .737

**
 

Sig. (2-

tailed) 
 .000 .000 .000 .000 .001 .000 .000 

N 100 100 100 100 100 100 100 100 

Y2 

Pearson 

Correlation 
.445

**
 1 .514

**
 .333

**
 .191 .384

**
 .247

*
 .630

**
 

Sig. (2-

tailed) 
.000  .000 .001 .057 .000 .013 .000 
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N 100 100 100 100 100 100 100 100 

Y3 

Pearson 

Correlation 
.491

**
 .514

**
 1 .385

**
 .204

*
 .377

**
 .179 .640

**
 

Sig. (2-

tailed) 
.000 .000  .000 .042 .000 .074 .000 

N 100 100 100 100 100 100 100 100 

Y4 

Pearson 

Correlation 
.372

**
 .333

**
 .385

**
 1 .279

**
 .523

**
 .127 .591

**
 

Sig. (2-

tailed) 
.000 .001 .000  .005 .000 .209 .000 

N 100 100 100 100 100 100 100 100 

Y5 

Pearson 

Correlation 
.374

**
 .191 .204

*
 .279

**
 1 .440

**
 .489

**
 .665

**
 

Sig. (2-

tailed) 
.000 .057 .042 .005  .000 .000 .000 

N 100 100 100 100 100 100 100 100 

Y6 

Pearson 

Correlation 
.336

**
 .384

**
 .377

**
 .523

**
 .440

**
 1 .308

**
 .694

**
 

Sig. (2-

tailed) 
.001 .000 .000 .000 .000  .002 .000 

N 100 100 100 100 100 100 100 100 

Y7 

Pearson 

Correlation 
.431

**
 .247

*
 .179 .127 .489

**
 .308

**
 1 .684

**
 

Sig. (2-

tailed) 
.000 .013 .074 .209 .000 .002  .000 

N 100 100 100 100 100 100 100 100 

Total Y 

Pearson 

Correlation 
.737

**
 .630

**
 .640

**
 .591

**
 .665

**
 .694

**
 .684

**
 1 

Sig. (2-

tailed) 
.000 .000 .000 .000 .000 .000 .000  

N 100 100 100 100 100 100 100 100 

**. Correlation is significant at the 0.01 level (2-tailed). 

*. Correlation is significant at the 0.05 level (2-tailed). 
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Hasil Uji Reabilitas Sales Promotion (X1) 

 

Case Processing Summary 

 N % 

Cases 

Valid 100 100.0 

Excluded
a
 0 .0 

Total 100 100.0 

a. Listwise deletion based on all variables in the 

procedure. 

 

 

Reliability Statistics 

Cronbach's 

Alpha 

N of Items 

.734 8 

 

Hasil Uji Reabilitas Security (X2) 

 

Case Processing Summary 

 N % 

Cases 

Valid 100 100.0 

Excluded
a
 0 .0 

Total 100 100.0 

a. Listwise deletion based on all variables in the 

procedure. 

 

 

Reliability Statistics 

Cronbach's 

Alpha 

N of Items 

.896 9 
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Hasil Uji Reabilitas Convenience (X3) 

 

Case Processing Summary 

 N % 

Cases 

Valid 100 100.0 

Excluded
a
 0 .0 

Total 100 100.0 

a. Listwise deletion based on all variables in the 

procedure. 

 

 

Reliability Statistics 

Cronbach's 

Alpha 

N of Items 

.841 7 

 

Hasil Uji Reabilitas Customer Satisfaction (Y) 

 

Case Processing Summary 

 N % 

Cases 

Valid 100 100.0 

Excluded
a
 0 .0 

Total 100 100.0 

a. Listwise deletion based on all variables in the 

procedure. 

 

 

Reliability Statistics 

Cronbach's 

Alpha 

N of Items 

.773 7 
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Lampiran 4 

HASIL UJI ASUMSI KLASIK 

Uji Normalitas ( Uji Kolmogorov Smirnov) 

One-Sample Kolmogorov-Smirnov Test 

 Unstandardized Residual 

N 100 

Normal Parameters
a,b

 
Mean 0E-7 

Std. Deviation 1.96918145 

Most Extreme Differences 

Absolute .085 

Positive .085 

Negative -.076 

Kolmogorov-Smirnov Z .850 

Asymp. Sig. (2-tailed) .465 

a. Test distribution is Normal. 

b. Calculated from data. 

 

Uji Analisis Grafik Histogram 
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Uji Analisis Grafik P-P Plot 

 

 

 

 

 

 

 

Uji Multikolinieritas 

 

 

 

 

 

Coefficients
a
 

Model Unstandardized 

Coefficients 

Standardized 

Coefficients 

t Sig. Collinearity Statistics 

B Std. Error Beta Tolerance VIF 

1 

(Constant) 4.037 2.447  1.650 .102   

Sales Promotion .194 .082 .193 2.361 .020 .623 1.604 

Security .273 .058 .409 4.690 .000 .547 1.827 

Convenience .296 .083 .303 3.559 .001 .575 1.738 

a. Dependent Variable: Customer Satisfaction 
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Uji Heteroskedasitas 
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Lampiran 5 

HASIL UJI HIPOTESIS 

Uji R
2
 (Koefisien Determinasi) 

 

 

Uji T (Parsial) 

 

Coefficients
a
 

Model Unstandardized 

Coefficients 

Standardized 

Coefficients 

T Sig. 

B Std. Error Beta 

1 

(Constant) 4.037 2.447  1.650 .102 

Sales Promotion .194 .082 .193 2.361 .020 

Security .273 .058 .409 4.690 .000 

Convenience .296 .083 .303 3.559 .001 

a. Dependent Variable: Customer Satisfaction 

 

 

 

 

 

Model Summary 

Model R R Square Adjusted R Square Std. Error of the 

Estimate 

1 .774
a
 .600 .587 1.99971 

a. Predictors: (Constant), Convenience, Sales Promotion, Security 
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Uji F (Simultan) 

ANOVA
a
 

Model Sum of Squares Df Mean Square F Sig. 

1 

Regression 575.350 3 191.783 47.960 .000
b
 

Residual 383.890 96 3.999   

Total 959.240 99    

a. Dependent Variable: Customer Satisfaction 

b. Predictors: (Constant), Convenience, Sales Promotion, Security 
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Lampiran 6 

HASIL UJI REGRESI LINEAR BERGANDA 

Uji Regresi Linear Berganda 

 

Coefficients
a
 

Model Unstandardized 

Coefficients 

Standardized 

Coefficients 

T Sig. 

B Std. Error Beta 

1 

(Constant) 4.037 2.447  1.650 .102 

Sales Promotion .194 .082 .193 2.361 .020 

Security .273 .058 .409 4.690 .000 

Convenience .296 .083 .303 3.559 .001 

a. Dependent Variable: Customer Satisfaction 
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Lampiran 7 
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Lampiran 8 

HASIL CEK TURNITIN 

 

 


