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KUISIONER PENELITIAN 

 

ANALISIS PENGARUH PENGETAHUAN PRODUK, RELIGIUSITAS, DAN MINAT 

NASABAH TERHADAP KEPUTUSAN PENGGUNAAN PRODUK BANK  

SYARIAH NDONESIA  

 

A. Data Responden 

 

1. Nama : 

2. Alamat : 

3. Jenis Kelamin : 

4. Agama : 

5. Umur : 

6. Pekerjaan : 

 

B. Petunjuk Pengisian Angket 

  Berikut ini terdapat pertanyaan, silahkan baca dan pahami dengan baik setiap 

pertanyaan tersebut. Anda diminta untuk memilih salah satu jawaban pada kolom yang tersedia 

dengan memberi tanda centang (√) pada pilihan jawaban sesuai dengan persepsi anda. Pilihan 

jawaban yang tersedia yaitu : 

1. Sangat tidak setuju (STS) 

2. Tidak setuju (TS) 

3. Ragu-ragu (RR) 

4. Setuju (S) 

5. Sangat setuju (SS)  

Variabel Pengetahuan (X1) 

No.                           Jawaban 

   Pernyataan    STS TS  RR S SS 

1. Mengetahui produk-produk Bank 



 

 Syariah 

2. Mengetahui jasa dan fitur lainnya 

 dari Bank Syariah Indonesia seperti  

 wakalah (transfer, tarik tunai, ATM),  

 rahn (gadai syariah), sarf (valuta asing),  

 dan internet banking. 

3. Mengetahui manfaat menabung di Bank  

 Syariah Indonesia 

4. Mengetahui prosedur untuk memiliki  

 rekening Bank Syariah Indonesia 

5. Mengetahui manfaat utama produk dan jasa  

 di Perbankan Syariah sebagai solusi transaksi 

  keuangan agar terhindar dari riba 

6. Mengetahui kriteria produk Bank Syariah  

 Indonesia yang ingin saya gunakan 

7. Mengetahui produk bank syariah dan bank  

 konvensional berbeda 

Variabel Religiusitas (X2) 

No.                Jawaban 

    Pernyataan    STS TS RR S SS

  

1. Memilih bank syariah karena Bank Syariah  

 menggunakan prinsip-prinsip syariah dalam  

 transaksin keuangan 

2. Saya tidak memilih bank konvensional karena 

  riba diharamkan oleh agam islam 

3. Suka menolong sesame, menegakkan keadilan  

 dan  kebenaran, serta berlaku jujur dalam kehidupan  



 

 sehari-hari 

4. Menggunakan Bank Syariah Indonesia  

 karena meyakini bahwa riba merupakan  

 larangan dari kitab Allah (Al-Qur’an) 

5. Merasa nyaman dan tentram menggunakan  

 produk Bank Syariah Indonesia 

6. Saya berusaha untuk bertindak dalam  

 bermuamalah ekonomi sesuai tuntutan  

 agama islam 

7. Kinerja Bank Syariah sesuai dengan prinsip- 

 prinsip agama yang ada 

Variabel Minat Nasabah (X3) 

No.          Jawaban 

   Pernyataan    STS TS  RR S SS 

1. Menggunakan jasa Bank Syariah Indonesia  

 karena keinginan diri sendiri 

2. Berminat menggunakan Bank Syariah Indonesia  

 karena sesuai dengan anjuran agama islam 

3. Saya loyal kepada bank tertentu apabila  

 bank tersebut memuaskan 

4. Menggunakan Bank Syariah Indonesia karena  

 tuntutan pekerjaan 

5. Transaksi Bank Syariah didasarkan prinsip suka  

 sama suka dengan prinsip keadilan 



 

6. Menggunakan Bank Syariah Indonesia karena  

 kinerja Bank Syariah Indonesia sesuai dengan  

 syariat Islam 

7. Menggunakan Bank Syariah Indonesia karena ingin  

 mendapatkan keselamatan dunia dan akhirat 

Variabel Keputusan Penggunaan (Y) 

No.         Jawaban 

   Pernyataan    STS TS RR S SS  

1. Saya  menggunakan produk BSI sesuai  

 kebutuhan saya 

2. Sebelum saya menggunakan produk BSI saya  

 mencari informasi tentang produknya 

3. Penggunaan BSI merupakan pilihan saya untuk  

 membantu keperluan saya 

4. Saya yakin menggunakan produk BSI merupakan  

 pilihan yang tepat 

5. Saya merasa puas setelah menggunakan produk BSI 

6. Saya menceritakan kelebihan terhadap penggunaan  

 produk BSI dibanding bank lainnya 

7. Saya merekomendasikan nasabah lain untuk  

 menggunakan produk BSI 

  

 

 



 

Lampiran 1 : Data Tabulasi 

1. Pengetahuan Produk (X1) 

 

No 

Responden 

Pengetahuan 

X1 X2 X3 X4 X5 X6 X7 Total 

1 5 4 5 5 5 5 5 34 

2 5 4 4 4 5 4 5 31 

3 5 4 4 4 4 4 4 29 

4 4 4 4 4 4 4 4 28 

5 3 4 4 4 4 4 4 27 

6 5 5 4 4 5 3 5 31 

7 4 4 4 3 4 4 4 27 

8 4 4 5 4 5 4 4 30 

9 4 4 4 4 4 4 4 28 

10 5 5 5 5 5 5 5 35 

11 4 4 4 4 4 4 5 29 

12 4 4 3 4 4 4 5 28 

13 4 4 4 4 4 2 4 26 

14 4 4 4 5 4 4 5 30 

15 4 4 4 4 4 5 4 29 

16 4 4 5 4 5 4 5 31 

17 4 4 4 4 4 4 4 28 

18 4 4 4 4 4 4 4 28 

19 4 4 4 3 4 4 4 27 

20 4 4 4 5 4 5 4 30 

21 4 4 4 3 4 3 5 27 

22 3 4 4 4 4 3 5 27 

23 4 5 4 5 4 4 5 31 

24 5 5 5 5 5 5 5 35 

25 5 5 5 5 5 5 5 35 

26 4 4 5 4 5 4 4 30 

27 4 4 4 4 4 4 4 28 

28 4 4 4 4 4 4 4 28 

29 4 4 5 4 4 4 5 30 

30 4 4 4 4 5 4 4 29 

31 5 5 5 5 5 5 5 35 

32 4 4 4 4 4 4 4 28 

33 5 5 5 2 5 5 5 32 

34 5 5 5 5 5 5 5 35 

35 5 4 5 5 5 5 5 34 

36 4 4 4 4 4 4 4 28 

37 4 4 4 4 4 4 4 28 

38 4 4 4 4 4 5 4 29 

39 5 5 5 5 5 5 5 35 

40 2 4 4 4 4 4 4 26 

41 5 5 5 5 5 5 5 35 

42 4 5 5 5 5 4 4 32 

43 5 5 5 5 4 4 4 32 



 

44 4 4 3 4 3 3 4 25 

45 4 4 4 4 4 4 4 28 

46 5 5 5 5 5 5 5 35 

47 5 5 5 5 5 4 4 33 

48 4 4 4 4 4 4 4 28 

49 5 4 4 4 4 4 4 28 

50 4 4 4 5 4 4 5 30 

51 4 4 4 4 5 3 5 29 

52 4 4 4 4 4 4 4 28 

53 4 3 4 4 5 4 5 29 

54 4 4 4 4 5 3 4 28 

55 1 4 4 3 3 3 4 22 

56 4 4 5 3 5 4 4 29 

57 4 4 4 4 4 4 4 28 

58 4 4 5 4 4 4 4 29 

59 5 4 2 1 4 1 4 21 

60 3 4 4 4 4 3 4 26 

61 4 4 5 4 5 4 4 30 

62 2 4 4 4 4 4 4 26 

63 5 4 4 5 4 4 5 31 

64 4 4 4 4 4 4 4 28 

65 3 3 4 4 4 3 4 25 

66 5 5 5 3 5 4 5 32 

67 4 4 5 4 5 3 4 29 

68 3 4 4 3 4 4 4 26 

69 4 4 4 4 4 4 4 28 

70 5 5 5 4 4 4 4 31 

71 4 4 5 5 5 5 5 33 

72 4 4 4 4 4 4 4 28 

73 4 4 4 4 4 4 4 28 

74 4 4 3 4 4 5 4 28 

75 4 4 5 5 4 4 4 30 

76 4 4 5 4 4 4 4 29 

77 5 5 5 5 5 5 5 35 

78 5 5 5 5 5 5 5 35 

79 4 4 5 5 5 4 4 31 

80 5 5 5 5 5 5 5 35 

81 4 4 4 4 5 4 5 30 

82 5 4 4 4 4 5 4 30 

83 4 4 4 4 4 4 4 28 

84 4 4 4 5 5 5 4 31 

85 4 4 4 4 4 4 4 28 

86 4 4 4 3 4 4 4 27 

87 4 4 4 4 4 4 4 28 

88 1 1 2 3 3 2 2 14 

89 3 4 4 4 4 3 4 26 

90 4 4 4 2 4 4 4 26 

91 4 4 4 2 4 4 4 26 

92 3 4 5 5 5 5 4 31 



 

93 4 4 5 4 5 5 4 31 

94 4 5 5 5 5 5 4 33 

95 3 3 3 3 5 3 5 25 

96 5 5 5 5 5 5 5 35 

97 5 5 5 5 5 5 5 35 

98 5 5 5 5 5 5 5 35 

99 5 5 5 5 5 5 5 35 

100 5 5 5 5 5 5 5 35 

 

2. Religiusitas (X2) 
 

No 

Responden 

Religiusitas 

X1 X2 X3 X4 X5 X6 X7 Total 

1 5 5 5 5 5 5 5 35 

2 4 4 5 4 5 4 4 30 

3 5 5 4 5 5 5 5 34 

4 4 4 4 4 4 4 4 28 

5 4 4 4 4 4 4 4 28 

6 4 3 5 4 4 4 5 29 

7 4 4 4 4 4 4 4 28 

8 4 5 5 4 5 4 4 31 

9 4 4 4 4 4 4 4 28 

10 5 5 5 5 5 5 5 35 

11 5 5 5 5 5 4 4 33 

12 4 5 5 5 4 5 3 31 

13 4 4 3 4 4 4 4 29 

14 5 5 4 5 4 4 4 31 

15 4 4 4 4 4 4 4 28 

16 5 5 5 5 4 4 5 33 

17 4 4 4 4 4 4 4 28 

18 4 4 4 5 4 4 4 29 

19 4 5 4 5 4 4 3 29 

20 5 5 5 5 4 4 4 32 

21 5 5 5 5 3 5 3 31 

22 4 5 5 5 5 5 5 34 

23 4 4 5 5 5 5 4 32 

24 5 5 5 5 5 5 5 35 

25 5 5 5 5 5 5 5 35 

26 4 4 4 4 4 4 4 28 

27 4 4 4 4 4 4 4 28 

28 4 4 4 4 4 4 4 28 

29 5 4 4 4 5 4 4 30 

30 4 4 4 5 4 4 4 29 

31 5 5 5 5 5 5 5 35 

32 5 4 5 5 4 4 3 30 

33 5 5 5 5 5 5 5 35 

34 5 5 5 5 5 5 5 35 

35 5 5 5 5 5 5 5 35 

36 4 4 4 4 4 4 4 28 



 

37 4 4 4 4 4 4 4 28 

38 3 3 4 4 4 4 3 25 

39 5 5 5 5 5 5 5 35 

40 4 4 4 4 4 4 4 28 

41 5 5 5 5 5 5 5 35 

42 4 5 4 5 4 4 4 30 

43 4 4 5 5 4 5 4 31 

44 3 4 4 5 3 4 4 27 

45 4 5 5 5 4 4 3 30 

46 5 5 5 5 5 5 5 35 

47 4 5 5 5 4 4 4 31 

48 4 4 4 5 4 4 4 29 

49 4 4 4 4 4 4 4 28 

50 5 4 5 4 4 4 4 30 

51 5 4 5 5 4 4 3 30 

52 4 4 4 4 4 4 4 28 

53 5 5 5 5 5 4 4 33 

54 4 2 4 4 4 4 4 26 

55 4 5 4 5 3 5 3 29 

56 4 4 5 4 4 4 4 29 

57 4 4 4 4 4 4 4 28 

58 4 5 4 4 4 4 4 29 

59 4 2 5 5 2 4 2 24 

60 4 4 4 4 4 4 4 28 

61 5 4 5 5 5 5 4 33 

62 4 4 4 4 4 4 4 28 

63 4 5 5 5 5 5 4 33 

64 4 4 4 4 4 4 3 27 

65 4 4 4 4 4 4 4 28 

66 5 5 5 3 5 5 5 35 

67 5 3 4 5 4 4 4 29 

68 4 4 4 4 4 4 4 28 

69 4 4 4 5 4 5 4 30 

70 5 4 5 4 5 5 4 32 

71 5 5 5 5 5 5 5 35 

72 4 4 4 4 4 4 4 28 

73 4 5 4 4 4 4 4 29 

74 5 4 3 5 4 4 4 29 

75 4 3 4 4 4 4 4 27 

76 4 4 4 4 4 4 4 28 

77 5 5 5 5 5 5 5 35 

78 4 4 4 5 5 5 5 32 

79 4 4 5 5 5 5 4 32 

80 5 5 5 5 5 5 5 35 

81 5 5 5 5 4 4 4 32 

82 4 4 4 4 4 4 4 28 

83 4 4 4 4 4 4 4 28 

84 4 3 4 4 4 4 3 26 

85 4 4 4 4 4 4 4 28 



 

86 5 4 5 4 4 5 4 31 

87 4 3 5 5 4 4 4 29 

88 2 2 4 2 3 3 3 19 

89 4 3 4 4 4 4 4 27 

90 4 2 5 5 5 4 4 29 

91 4 2 5 5 5 4 4 29 

92 4 5 5 5 5 5 3 32 

93 4 4 4 4 4 4 4 28 

94 5 5 5 5 5 5 4 34 

95 5 5 5 5 4 3 3 30 

96 5 5 5 5 5 5 5 35 

97 5 5 5 5 5 5 5 35 

98 5 5 5 5 5 5 5 35 

99 5 5 5 5 5 5 5 35 

100 5 5 5 5 5 5 5 35 

 

3. Minat Nasabah (X3) 

 

No 

Responden 

Minat Nasabah 

X1 X2 X3 X4 X5 X6 X7 Total 

1 5 5 5 3 5 5 5 33 

2 4 4 4 4 5 5 5 31 

3 4 4 4 4 5 5 5 31 

4 4 4 4 4 4 4 4 28 

5 4 4 4 2 4 4 5 27 

6 5 5 5 2 5 5 4 31 

7 4 4 4 4 4 4 4 28 

8 4 5 4 2 4 4 5 28 

9 4 4 3 3 4 4 4 26 

10 4 5 4 2 4 5 5 29 

11 4 4 5 2 4 4 4 27 

12 4 4 4 4 3 3 3 25 

13 2 4 4 2 2 4 4 22 

14 4 4 4 2 4 4 4 26 

15 4 4 4 4 4 4 4 28 

16 4 4 5 4 4 5 5 31 

17 4 4 4 4 3 4 4 27 

18 4 4 4 4 4 4 4 28 

19 5 4 2 2 5 4 4 24 

20 5 5 4 2 5 5 4 30 

21 5 5 5 2 5 5 5 32 

22 5 5 3 4 5 5 5 32 

23 5 5 4 2 4 4 4 28 

24 4 4 5 2 5 5 5 30 

25 5 5 5 5 5 5 5 35 

26 4 4 4 4 4 5 3 28 

27 4 4 4 4 4 4 4 28 

28 4 4 4 4 4 4 4 28 

29 4 4 4 5 4 5 5 31 



 

30 4 4 4 2 4 4 4 26 

31 5 5 5 4 5 5 5 34 

32 4 4 4 4 4 4 4 28 

33 5 5 3 5 1 5 5 29 

34 5 5 5 4 5 5 5 34 

35 5 5 5 2 5 5 5 32 

36 4 4 4 4 4 4 3 27 

37 4 4 4 2 4 4 4 26 

38 4 3 5 4 4 3 3 26 

39 5 5 5 5 5 5 5 35 

40 4 4 4 4 4 4 4 28 

41 5 5 5 2 5 5 5 32 

42 5 5 4 2 4 4 4 28 

43 4 4 3 2 4 4 5 26 

44 4 4 4 3 4 3 3 25 

45 4 4 4 4 4 4 5 29 

46 5 5 5 2 5 5 5 32 

47 4 4 4 3 2 4 4 25 

48 4 4 3 2 4 4 5 26 

49 4 4 4 4 4 4 4 28 

50 4 4 4 4 5 5 4 30 

51 4 4 5 3 4 3 4 28 

52 4 4 4 4 4 4 4 28 

53 5 5 3 2 5 5 5 30 

54 3 4 4 3 4 4 4 26 

55 5 4 4 1 4 4 4 26 

56 4 4 5 5 5 5 5 33 

57 4 4 4 4 4 4 4 28 

58 4 4 4 2 4 4 4 26 

59 4 2 5 5 4 2 2 24 

60 4 4 3 3 4 4 4 26 

61 4 4 4 2 4 4 4 26 

62 4 4 4 4 4 4 4 28 

63 5 4 5 5 5 5 5 34 

64 4 4 4 4 4 4 3 27 

65 4 4 4 4 4 4 4 28 

66 5 5 4 2 2 5 5 28 

67 4 5 3 2 4 4 5 27 

68 4 4 4 4 4 4 4 28 

69 4 4 4 4 4 4 3 27 

70 5 5 4 1 5 5 5 30 

71 5 5 5 5 5 5 5 35 

72 4 4 4 2 4 4 3 25 

73 4 4 4 3 4 4 4 27 

74 5 5 3 2 4 4 5 28 

75 5 4 4 4 4 4 4 29 

76 4 4 4 4 4 4 4 28 

77 5 5 5 5 5 5 5 35 

78 5 5 5 5 5 5 5 35 



 

79 5 5 4 3 4 4 5 30 

80 5 5 5 2 5 5 5 32 

81 4 4 5 3 4 4 4 28 

82 5 5 5 5 5 5 5 35 

83 4 4 4 4 4 4 4 28 

84 4 4 4 2 4 4 4 26 

85 4 4 4 4 4 4 4 28 

86 4 5 5 3 4 4 4 29 

87 4 4 4 2 4 4 4 26 

88 2 3 5 2 3 3 3 21 

89 4 4 3 3 4 4 4 26 

90 4 5 4 2 4 4 4 27 

91 4 5 4 2 4 4 4 27 

92 5 5 5 3 4 5 5 32 

93 4 4 4 4 4 4 4 28 

94 5 5 5 1 4 4 4 28 

95 5 4 3 3 3 4 4 26 

96 5 5 5 2 4 5 5 31 

97 5 5 5 2 5 5 5 32 

98 5 5 5 2 5 5 5 32 

99 5 5 5 2 5 5 5 32 

100 5 5 5 2 5 5 5 32 

 

4. Keputusan Penggunaan (Y) 

 

No 

Responden 

Keputusan Penggunaan 

X1 X2 X3 X4 X5 X6 X7 Total 

1 4 5 5 5 5 4 5 33 

2 5 4 4 4 4 4 4 29 

3 5 5 5 5 4 5 5 34 

4 4 4 4 4 3 4 4 27 

5 5 4 4 4 4 4 4 29 

6 4 5 5 5 4 4 4 31 

7 4 4 4 4 4 4 4 28 

8 4 4 4 4 5 4 5 30 

9 4 4 4 4 4 3 4 27 

10 5 4 5 5 4 5 5 33 

11 4 4 4 4 3 4 4 29 

12 4 4 3 4 4 4 5 28 

13 2 2 2 2 3 3 2 16 

14 4 4 4 4 3 4 5 28 

15 4 4 4 4 3 4 4 27 

16 4 4 4 5 4 4 4 29 

17 4 4 4 4 4 4 4 28 

18 4 4 4 4 4 4 4 28 

19 5 4 5 4 4 4 4 30 

20 4 4 4 4 4 3 4 27 

21 4 4 3 4 3 4 4 26 

22 5 5 5 5 4 5 5 34 



 

23 4 4 4 4 3 4 5 28 

24 5 5 5 5 4 5 5 34 

25 5 5 5 5 4 5 5 34 

26 4 4 4 4 4 4 4 28 

27 4 4 4 4 4 4 4 28 

28 4 4 4 4 4 4 4 28 

29 5 5 5 5 4 5 5 34 

30 4 4 4 4 4 4 4 28 

31 5 5 5 5 5 5 5 35 

32 4 4 4 4 4 4 4 28 

33 5 5 5 5 4 5 5 34 

34 5 5 5 5 4 5 5 34 

35 5 5 5 5 4 5 5 34 

36 4 4 4 4 4 4 4 28 

37 4 4 4 4 4 4 4 28 

38 4 5 4 3 3 3 4 26 

39 5 5 5 5 4 5 5 34 

40 4 4 4 4 3 4 4 27 

41 5 5 5 5 5 5 5 35 

42 5 4 4 4 4 4 4 29 

43 2 5 4 4 4 4 4 27 

44 4 4 4 3 2 3 4 25 

45 2 4 3 4 3 4 4 24 

46 5 5 5 5 4 5 5 34 

47 2 5 4 4 4 4 4 27 

48 4 4 4 4 3 4 4 27 

49 4 4 4 4 4 4 4 28 

50 4 4 4 4 4 4 4 28 

51 4 5 4 3 3 4 4 24 

52 4 4 4 4 4 4 4 28 

53 5 4 5 5 4 4 4 31 

54 4 4 4 4 4 3 3 26 

55 4 3 4 3 3 3 3 23 

56 4 5 3 5 4 5 5 31 

57 4 4 4 4 4 4 4 28 

58 4 4 4 4 4 4 4 28 

59 4 4 2 4 4 2 2 21 

60 4 4 4 4 4 3 4 28 

61 4 5 4 4 4 4 4 29 

62 4 4 4 4 4 4 4 28 

63 5 5 4 4 4 4 4 30 

64 4 4 4 4 3 3 3 25 

65 4 4 4 4 4 4 4 28 

66 5 5 5 5 4 5 5 34 

67 2 4 4 4 4 5 4 27 

68 3 4 4 3 4 4 4 28 

69 4 4 4 4 4 4 4 28 

70 5 5 5 5 5 5 5 35 

71 5 5 5 5 4 5 5 34 



 

72 4 3 4 3 4 4 4 28 

73 4 4 4 4 4 4 4 28 

74 4 3 4 4 2 4 4 25 

75 4 4 4 4 4 5 5 30 

76 4 4 4 4 4 4 4 28 

77 5 5 5 5 5 5 5 35 

78 5 5 5 5 4 4 5 33 

79 4 4 4 4 4 4 4 28 

80 5 5 5 5 5 5 5 35 

81 4 4 4 4 4 3 4 27 

82 5 5 5 5 4 4 4 32 

83 4 4 4 4 4 4 4 28 

84 3 4 4 4 4 4 3 26 

85 4 4 4 4 3 4 4 27 

86 4 5 4 4 4 4 4 29 

87 4 4 4 4 4 4 4 28 

88 2 2 1 3 3 3 3 17 

89 4 3 3 4 3 3 4 24 

90 4 4 4 4 4 5 4 29 

91 4 4 4 4 4 5 4 29 

92 5 5 5 5 4 5 4 33 

93 4 4 4 5 5 4 4 30 

94 5 5 5 5 5 4 4 33 

95 4 4 4 4 4 4 5 29 

96 5 4 2 5 4 5 5 30 

97 5 5 5 5 5 5 5 35 

98 5 5 5 5 5 5 5 35 

99 5 5 5 5 5 5 5 35 

100 5 5 5 5 5 5 5 35 

 
 

Lampiran 2 : Uji Validitas 

1. Pengetahuan Produk 

Correlations 

 P1 P2 P3 P4 P5 P6 P7 

TOTA

L 

P1 Pearson 

Correlation 
1 .672** .457** .330** .517** .466** .538** .753** 

Sig. (2-tailed)  .000 .000 .001 .000 .000 .000 .000 

N 100 100 100 100 100 100 100 100 

P3 Pearson 

Correlation 
.672** 1 .649** .432** .494** .530** .560** .808** 

Sig. (2-tailed) .000  .000 .000 .000 .000 .000 .000 



 

N 100 100 100 100 100 100 100 100 

 Pearson 

Correlation 
.457** .649** 1 .535** .652** .616** .410** .810** 

Sig. (2-tailed) .000 .000  .000 .000 .000 .000 .000 

N 100 100 100 100 100 100 100 100 

P4 Pearson 

Correlation 
.330** .432** .535** 1 .396** .570** .368** .707** 

Sig. (2-tailed) .001 .000 .000  .000 .000 .000 .000 

N 100 100 100 100 100 100 100 100 

P5 Pearson 

Correlation 
.517** .494** .652** .396** 1 .464** .559** .748** 

Sig. (2-tailed) .000 .000 .000 .000  .000 .000 .000 

N 100 100 100 100 100 100 100 100 

P6 Pearson 

Correlation 
.466** .530** .616** .570** .464** 1 .383** .778** 

Sig. (2-tailed) .000 .000 .000 .000 .000  .000 .000 

N 100 100 100 100 100 100 100 100 

P7 Pearson 

Correlation 
.538** .560** .410** .368** .559** .383** 1 .694** 

Sig. (2-tailed) .000 .000 .000 .000 .000 .000  .000 

N 100 100 100 100 100 100 100 100 

TO 

TAL 

Pearson 

Correlation 
.753** .808** .810** .707** .748** .778** .694** 1 

Sig. (2-tailed) .000 .000 .000 .000 .000 .000 .000  

N 100 100 100 100 100 100 100 100 

**. Correlation is significant at the 0.01 level (2-tailed). 

 

2. Religiusitas 

Correlations 

 P1 P2 P3 P4 P5 P6 P7 TOTAL 

P1 Pearson 

Correlation 
1 .557** .514** .532** .533** .513** .478** .798** 

Sig. (2-tailed)  .000 .000 .000 .000 .000 .000 .000 

N 100 100 100 100 100 100 100 100 

P2 Pearson 

Correlation 
.557** 1 .346** .435** .430** .503** .404** .746** 



 

Sig. (2-tailed) .000  .000 .000 .000 .000 .000 .000 

N 100 100 100 100 100 100 100 100 

P3 Pearson 

Correlation 
.514** .346** 1 .487** .494** .518** .264** .665** 

Sig. (2-tailed) .000 .000  .000 .000 .000 .008 .000 

N 100 100 100 100 100 100 100 100 

P4 Pearson 

Correlation 
.532** .435** .487** 1 .339** .508** .210* .643** 

Sig. (2-tailed) .000 .000 .000  .001 .000 .036 .000 

N 100 100 100 100 100 100 100 100 

P5 Pearson 

Correlation 
.533** .430** .494** .339** 1 .603** .680** .787** 

Sig. (2-tailed) .000 .000 .000 .001  .000 .000 .000 

N 100 100 100 100 100 100 100 100 

P6 Pearson 

Correlation 
.513** .503** .518** .508** .603** 1 .535** .797** 

Sig. (2-tailed) .000 .000 .000 .000 .000  .000 .000 

N 100 100 100 100 100 100 100 100 

P7 Pearson 

Correlation 
.478** .404** .264** .210* .680** .535** 1 .704** 

Sig. (2-tailed) .000 .000 .008 .036 .000 .000  .000 

N 100 100 100 100 100 100 100 100 

TO

TAL 

Pearson 

Correlation 
.798** .746** .665** .643** .787** .797** .704** 1 

Sig. (2-tailed) .000 .000 .000 .000 .000 .000 .000  

N 100 100 100 100 100 100 100 100 

**. Correlation is significant at the 0.01 level (2-tailed). 

*. Correlation is significant at the 0.05 level (2-tailed). 

 

3. Minat Nasabah 

Correlations 

 P1 P2 P3 P4 P5 P6 P7 TOTAL 

P1 Pearson 

Correlation 
1 .679** .192 -.057 .453** .561** .509** .683** 

Sig. (2-tailed)  .000 .056 .573 .000 .000 .000 .000 

N 100 100 100 100 100 100 100 100 



 

P2 Pearson 

Correlation 
.679** 1 .191 -.267** .322** .687** .675** .643** 

Sig. (2-tailed) .000  .058 .007 .001 .000 .000 .000 

N 100 100 100 100 100 100 100 100 

P3 Pearson 

Correlation 
.192 .191 1 .102 .368** .273** .157 .544** 

Sig. (2-tailed) .056 .058  .313 .000 .006 .118 .000 

N 100 100 100 100 100 100 100 100 

P4 Pearson 

Correlation 
-.057 -.267** .102 1 .012 .020 -.087 .332** 

Sig. (2-tailed) .573 .007 .313  .907 .840 .387 .001 

N 100 100 100 100 100 100 100 100 

P5 Pearson 

Correlation 
.453** .322** .368** .012 1 .476** .370** .655** 

Sig. (2-tailed) .000 .001 .000 .907  .000 .000 .000 

N 100 100 100 100 100 100 100 100 

P6 Pearson 

Correlation 
.561** .687** .273** .020 .476** 1 .760** .801** 

Sig. (2-tailed) .000 .000 .006 .840 .000  .000 .000 

N 100 100 100 100 100 100 100 100 

P7 Pearson 

Correlation 
.509** .675** .157 -.087 .370** .760** 1 .706** 

Sig. (2-tailed) .000 .000 .118 .387 .000 .000  .000 

N 100 100 100 100 100 100 100 100 

TO 

TAL 

Pearson 

Correlation 
.683** .643** .544** .332** .655** .801** .706** 1 

Sig. (2-tailed) .000 .000 .000 .001 .000 .000 .000  

N 100 100 100 100 100 100 100 100 

**. Correlation is significant at the 0.01 level (2-tailed). 

 

4. Keputusan Penggunaan 

Correlations 

 P1 P2 P3 P4 P5 P6 P7 TOTAL 

P1 Pearson 

Correlation 
1 .530** .643** .661** .385** .476** .568** .763** 

Sig. (2-tailed)  .000 .000 .000 .000 .000 .000 .000 

N 100 100 100 100 100 100 100 100 



 

P2 Pearson 

Correlation 
.530** 1 .709** .706** .497** .581** .624** .799** 

Sig. (2-tailed) .000  .000 .000 .000 .000 .000 .000 

N 100 100 100 100 100 100 100 100 

P3 Pearson 

Correlation 
.643** .709** 1 .645** .454** .577** .593** .838** 

Sig. (2-tailed) .000 .000  .000 .000 .000 .000 .000 

N 100 100 100 100 100 100 100 100 

P4 Pearson 

Correlation 
.661** .706** .645** 1 .580** .678** .680** .865** 

Sig. (2-tailed) .000 .000 .000  .000 .000 .000 .000 

N 100 100 100 100 100 100 100 100 

P5 Pearson 

Correlation 
.385** .497** .454** .580** 1 .455** .411** .661** 

Sig. (2-tailed) .000 .000 .000 .000  .000 .000 .000 

N 100 100 100 100 100 100 100 100 

P6 Pearson 

Correlation 
.476** .581** .577** .678** .455** 1 .766** .801** 

Sig. (2-tailed) .000 .000 .000 .000 .000  .000 .000 

N 100 100 100 100 100 100 100 100 

P7 Pearson 

Correlation 
.568** .624** .593** .680** .411** .766** 1 .829** 

Sig. (2-tailed) .000 .000 .000 .000 .000 .000  .000 

N 100 100 100 100 100 100 100 100 

TO

TAL 

Pearson 

Correlation 
.763** .799** .838** .865** .661** .801** .829** 1 

Sig. (2-tailed) .000 .000 .000 .000 .000 .000 .000  

N 100 100 100 100 100 100 100 100 

**. Correlation is significant at the 0.01 level (2-tailed). 

 

Lampiran 3 : Uji Reabilitas 

1. Pengetahuan (X1) 

 

Reliability Statistics 

Cronbach's 

Alpha N of Items 

.784 8 



 

2. Religiusitas (X2) 

 

Reliability Statistics 

Cronbach's 

Alpha N of Items 

.779 8 

 

3. Minat Nasabah (X3) 

 

Reliability Statistics 

Cronbach's 

Alpha N of Items 

.733 8 

 

4. Keputusan Pembelian (Y) 

 

Reliability Statistics 

Cronbach's 

Alpha N of Items 

 

 


