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Lampiran 1 Kuesioner 

KUESINONER 

PENGARUH MEDIA SOSIAL, GAYA HIDUP DAN LITERASI 

KEUANGAN TERHADAP PERILAKU KONSUMTIF 

(STUDI KASUS MAHASISWA FEBI UNIVERSITAS ISLAM NEGERI 

SUMATERA UTARA) 

 

A. Petunjuk Pengisian Kuesioner 

1. Responden diharapkan membaca terlebih dahulu diskripsi masing-

masing pertanyaan sebelum memberikan jawaban. 

2. Responden dapat memberikan jawaban 1 dari masing-masing 

pertanyaan dengan tanda ceklist () 

3. Pada masing-masing pertanyaan terdapat lima alternatif jawaban yang 

mengacu pada teknik skala Likert, yaitu: 

 Sangat Setuju (SS) 

 Setuju (S) 

 Netral (N) 

 Tidak Setuju (TS) 

 Sangat Tidak Setuju (STS) 

4. Data responden dan semua informasi yang diberikan akan dijamin 

kerahasiaannya, oleh sebab itu dimohon untuk mengisi kuesioner 

dengan sebenarnya dan seobjektif mungkin. 

 

B. Data Responden 

1. Jenis Kelamin 

 Laki-laki 

 Perempuan  

2. Program Studi 

 Akuntansi Syariah 

 Asuransi Syariah 
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 Ekonomi Islam 

 Manajemen 

 Perbankan Syariah 

3. Uang Saku Perbulan 

 < Rp. 500.000 

 Rp. 500.000 – Rp. 1.000.000 

 > Rp. 1.000.000 

 

C. Variabel Media Sosial (X1) 

No. Perhatian SS S N TS STS 

1. Saya menggunakan media sosial 

karena banyak fitur yang saya sukai 

     

2. Saya tidak suka diganggu ketika 

mengakses media sosial yang saya 

gemari 

     

3. Saya menikmati aktivitas saat 

mengakses media sosial 

     

No. Penghayatan  SS S N TS STS 

1. Saya mudah terpengaruh informasi 

yang saya baca di media sosial 

     

2. Beberapa hal yang sedang menjadi 

tren di media sosial saya praktikkan 

dalam kehidupan sehari-hari 

     

3. Orang-orang di media sosial 

memberikan inspirasi terhadap 

penampilan saya sehari-hari 

     

No. Durasi  SS S N TS STS 

1. Saya lupa waktu ketika mengakses 

media sosial 

     

2. Saya memberikan batasan waktu 1      
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hingga 3 jam ketika menggunakan 

media sosial 

3. Dalam sehari saya bisa menggunakan 

media sosial lebih dari 3 jam 

     

No. Frekuensi  SS S N TS STS 

1. Saya menggunakan media sosial 1 

hingga 4 kali dalam sehari 

     

2. Saya tidak memberikan batasan, 

artinya saya dapat membuka media 

sosial lebih dari 5 kali dalam sehari 

     

3. Saya termasuk tidak aktif 

menggunakan media sosial, biasanya 

hanya 3 kali dalam seminggu 

     

 

D. Variabel Gaya Hidup (X2) 

No. Kegiatan SS S N TS STS 

1. Berbelanja merupakan kegiatan yang 

saya sukai 

     

2. Saya sering menghabiskan waktu 

luang dengan nongkrong di kafe 

bersama teman-teman 

     

3. Saya selalu menghabiskan waktu 

dengan bersenang-senang ketika 

berlibur 

     

No. Minat  SS S N TS STS 

1. Saya selalu update trend mode fashion 

terbaru yang menjadi gaya hidup 

jaman sekarang 

     

2. Saya membeli produk berdasarkan 

keinginan bukan kebutuhan 
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3. Saya lebih memilih produk bermerk 

(branded) daripada produk tidak 

bermerk 

     

No. Opini  SS S N TS STS 

1. Produk mahal bermerk (branded) yang 

saya beli dapat mencerminkan  kelas 

status sosial saya 

     

2. Saya membeli produk tertentu demi 

menjaga gengsi dimata teman-teman 

saya 

     

3. Saya membeli produk berdasarkan 

alasan masa depan 

     

 

E. Variabel Literasi Keuangan (X3) 

No. Pendapatan Pencatatan Keuangan SS S N TS STS 

1. Pendapatan merupakan semua 

penghasilan yang dapat digunakan 

guna memenuhi kebutuhan 

     

2. Saya mengatur pendapatan agar dapat 

digunakan selama satu bulan 

     

3. Saya selalu mendapatkan uang saku 

perbulan dari orang tua 

     

No. Tabungan  SS S N TS STS 

1. Menyimpan uang demi masa depan 

merupakan manfaat menabung dalam 

pengelolaan keuangan pribadi 

     

2. Menabung di rekening bank 

merupakan cara mengelola uang saya 

dengan baik 

     

3. Saya selalu menyisipkan pendapatan      
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untuk ditabung 

No. Investasi  SS S N TS STS 

1. Investasi merupakan penanaman 

modal untuk jangka panjang dengan 

harapan mendapatkan keuntungan di 

masa yang akan datang 

     

2. Investasi bermanfaat untuk 

menyiapkan masa depan yang lebih 

matang 

     

3. Saya merencanakan program investasi 

secara teratur tiap bulan  

     

No. Pencatatan Keuangan SS S N TS STS 

1. Saya selalu melakukan pencatatan 

keuangan dalam mengelola keuangan 

     

2. Saya berusaha membuat pengeluaran 

lebih kecil dari pemasukan 

     

3. Saya mencatat keuangan saya selama 

satu bulan 

     

 

F. Variabel Perilaku Konsumtif (Y) 

No. Pembelian Impulsif SS S N TS STS 

1. Ketika menemukan produk yang 

menarik, tanpa berpikir panjang saya 

langsung membelinya 

     

2. Ketika berada di pusat perbelanjaan, 

ada keinginan tiba-tiba untuk membeli 

suatu produk yang tampak menarik  

     

3. Saya membeli produk-produk 

keluaran terbaru 
     

No. Pemborosan SS S N TS STS 
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1. Ketika diskon besar-besaran, saya 

suka memborong barang-barang yang 

saya inginkan 

     

2. Ketika menemukan barang yang cocok 

dengan keinginan saya, saya langsung 

membelinya 

     

3. Saya membeli barang-barang yang 

saya inginkan menggunakan uang 

saku pribadi 

     

No. Pembelian Tidak Rasional SS S N TS STS 

1. Saya senang mengikuti perkembangan 

mode 
     

2. Saya senang dinilai menjadi 

trendsetter di lingkungan saya 
     

3. Saya senang jika memakai pakaian 

dengan merk terkenal 
     

 

Lampiran 2 Hasil Uji Karakteristik Responden 

A. Hasil Identifikasi Responden Berdasarkan Jenis Kelamin 

Jenis Kelamin Jumlah (N) Presentasi (%) 

Laki-laki 

Perempuan 

31 

61 

33,7% 

66,3% 

Total 92 100% 

 

B. Hasil Identifikasi Responden Berdasarkan Program Studi 

Usia Jumlah (N) Presentasi (%) 

Akuntasi Syariah 

Asuransi Syariah 

Ekonomi Islam 

Manajemen 

25 

8 

22 

9 

27,2% 

8,7% 

23,9% 

9,8% 
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Perbankan syariah 28 30,4% 

Total 92 100% 

 

C. Hasil Identifikasi Responden Berdasarkan Uang Saku  

Pekerjaan Jumlah (N) Presentasi (%) 

< Rp.500.000 

500.000 - 1.000.000 

>Rp.1.000.000  

17 

38 

37 

18,5% 

41,3% 

40,2% 

Total  92 100% 

 

Lampiran 3 Hasil Uji Instrumen Penelitian 

A. Uji Validitas 

1. Variabel Media Sosial (X1) 

Correlations 

 P1 P2 P3 P4 P5 P6 P7 P8 P9 P10 P11 P12 

PTO

TAL 

P1 Pearson 

Correlatio

n 

1 .129 .328*

* 

.193 .259* .399*

* 

.501*

* 

.446*

* 

.342*

* 

.422*

* 

.228* .208* .617** 

Sig. (2-

tailed) 
 

.220 .001 .065 .013 .000 .000 .000 .001 .000 .029 .047 .000 

N 92 92 92 92 92 92 92 92 92 92 92 92 92 

P2 Pearson 

Correlatio

n 

.129 1 .046 .183 .593*

* 

.144 .170 .422*

* 

.515*

* 

.213* .528*

* 

.175 .676** 

Sig. (2-

tailed) 

.220 
 

.662 .080 .000 .169 .105 .000 .000 .042 .000 .096 .000 

N 92 92 92 92 92 92 92 92 92 92 92 92 92 

P3 Pearson 

Correlatio

n 

.328** .046 1 .289*

* 

.217* .026 .112 .316*

* 

.205* .093 .136 .068 .376** 

Sig. (2-

tailed) 

.001 .662 
 

.005 .038 .809 .288 .002 .050 .378 .195 .520 .000 

N 92 92 92 92 92 92 92 92 92 92 92 92 92 
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P4 Pearson 

Correlatio

n 

.193 .183 .289*

* 

1 .177 .009 .333*

* 

.406*

* 

.352*

* 

.127 .244* .174 .519** 

Sig. (2-

tailed) 

.065 .080 .005 
 

.092 .930 .001 .000 .001 .228 .019 .097 .000 

N 92 92 92 92 92 92 92 92 92 92 92 92 92 

P5 Pearson 

Correlatio

n 

.259* .593*

* 

.217* .177 1 .284*

* 

.177 .427*

* 

.462*

* 

.306*

* 

.456*

* 

.500*

* 

.764** 

Sig. (2-

tailed) 

.013 .000 .038 .092 
 

.006 .091 .000 .000 .003 .000 .000 .000 

N 92 92 92 92 92 92 92 92 92 92 92 92 92 

P6 Pearson 

Correlatio

n 

.399** .144 .026 .009 .284*

* 

1 .111 -.011 .020 .752*

* 

.161 .200 .383** 

Sig. (2-

tailed) 

.000 .169 .809 .930 .006 
 

.291 .914 .850 .000 .125 .055 .000 

N 92 92 92 92 92 92 92 92 92 92 92 92 92 

P7 Pearson 

Correlatio

n 

.501** .170 .112 .333*

* 

.177 .111 1 .184 .155 .341*

* 

.145 .282*

* 

.467** 

Sig. (2-

tailed) 

.000 .105 .288 .001 .091 .291 
 

.079 .139 .001 .167 .006 .000 

N 92 92 92 92 92 92 92 92 92 92 92 92 92 

P8 Pearson 

Correlatio

n 

.446** .422*

* 

.316*

* 

.406*

* 

.427*

* 

-.011 .184 1 .281*

* 

-.042 .566*

* 

.024 .661** 

Sig. (2-

tailed) 

.000 .000 .002 .000 .000 .914 .079 
 

.007 .694 .000 .817 .000 

N 92 92 92 92 92 92 92 92 92 92 92 92 92 

P9 Pearson 

Correlatio

n 

.342** .515*

* 

.205* .352*

* 

.462*

* 

.020 .155 .281*

* 

1 .130 .191 .324*

* 

.626** 

Sig. (2-

tailed) 

.001 .000 .050 .001 .000 .850 .139 .007 
 

.217 .068 .002 .000 

N 92 92 92 92 92 92 92 92 92 92 92 92 92 
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P10 Pearson 

Correlatio

n 

.422** .213* .093 .127 .306*

* 

.752*

* 

.341*

* 

-.042 .130 1 .121 .421*

* 

.490** 

Sig. (2-

tailed) 

.000 .042 .378 .228 .003 .000 .001 .694 .217 
 

.250 .000 .000 

N 92 92 92 92 92 92 92 92 92 92 92 92 92 

P11 Pearson 

Correlatio

n 

.228* .528*

* 

.136 .244* .456*

* 

.161 .145 .566*

* 

.191 .121 1 -.080 .610** 

Sig. (2-

tailed) 

.029 .000 .195 .019 .000 .125 .167 .000 .068 .250 
 

.451 .000 

N 92 92 92 92 92 92 92 92 92 92 92 92 92 

P12 Pearson 

Correlatio

n 

.208* .175 .068 .174 .500*

* 

.200 .282*

* 

.024 .324*

* 

.421*

* 

-.080 1 .463** 

Sig. (2-

tailed) 

.047 .096 .520 .097 .000 .055 .006 .817 .002 .000 .451 
 

.000 

N 92 92 92 92 92 92 92 92 92 92 92 92 92 

PT

OT

AL 

Pearson 

Correlatio

n 

.617** .676*

* 

.376*

* 

.519*

* 

.764*

* 

.383*

* 

.467*

* 

.661*

* 

.626*

* 

.490*

* 

.610*

* 

.463*

* 

1 

Sig. (2-

tailed) 

.000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 
 

N 92 92 92 92 92 92 92 92 92 92 92 92 92 

**. Correlation is significant at the 0.01 level (2-tailed). 

*. Correlation is significant at the 0.05 level (2-tailed). 

 

2. Variabel Gaya Hidup (X2) 

Correlations 

 P1 P2 P3 P4 P5 P6 P7 P8 P9 PTOTAL 

P1 Pearson 

Correlation 

1 .134 .305*

* 

.474*

* 

.270*

* 

.112 .025 .391*

* 

.184 .552** 

Sig. (2-

tailed) 
 

.201 .003 .000 .009 .286 .811 .000 .079 .000 

N 92 92 92 92 92 92 92 92 92 92 

P2 Pearson 

Correlation 

.134 1 .118 .367*

* 

.548*

* 

.536*

* 

.464*

* 

.345*

* 

.211* .709** 
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Sig. (2-

tailed) 

.201 
 

.261 .000 .000 .000 .000 .001 .043 .000 

N 92 92 92 92 92 92 92 92 92 92 

P3 Pearson 

Correlation 

.305*

* 

.118 1 .157 .199 .046 .456*

* 

-.037 .085 .440** 

Sig. (2-

tailed) 

.003 .261 
 

.134 .057 .664 .000 .724 .422 .000 

N 92 92 92 92 92 92 92 92 92 92 

P4 Pearson 

Correlation 

.474*

* 

.367*

* 

.157 1 .522*

* 

.169 .241* .380*

* 

.511*

* 

.732** 

Sig. (2-

tailed) 

.000 .000 .134 
 

.000 .107 .021 .000 .000 .000 

N 92 92 92 92 92 92 92 92 92 92 

P5 Pearson 

Correlation 

.270*

* 

.548*

* 

.199 .522*

* 

1 -.096 .461*

* 

.576*

* 

.361*

* 

.748** 

Sig. (2-

tailed) 

.009 .000 .057 .000 
 

.363 .000 .000 .000 .000 

N 92 92 92 92 92 92 92 92 92 92 

P6 Pearson 

Correlation 

.112 .536*

* 

.046 .169 -.096 1 .244* -.188 .198 .354** 

Sig. (2-

tailed) 

.286 .000 .664 .107 .363 
 

.019 .073 .058 .001 

N 92 92 92 92 92 92 92 92 92 92 

P7 Pearson 

Correlation 

.025 .464*

* 

.456*

* 

.241* .461*

* 

.244* 1 .214* .005 .604** 

Sig. (2-

tailed) 

.811 .000 .000 .021 .000 .019 
 

.040 .959 .000 

N 92 92 92 92 92 92 92 92 92 92 

P8 Pearson 

Correlation 

.391*

* 

.345*

* 

-.037 .380*

* 

.576*

* 

-.188 .214* 1 .315*

* 

.585** 

Sig. (2-

tailed) 

.000 .001 .724 .000 .000 .073 .040 
 

.002 .000 

N 92 92 92 92 92 92 92 92 92 92 

P9 Pearson 

Correlation 

.184 .211* .085 .511*

* 

.361*

* 

.198 .005 .315*

* 

1 .523** 

Sig. (2-

tailed) 

.079 .043 .422 .000 .000 .058 .959 .002 
 

.000 

N 92 92 92 92 92 92 92 92 92 92 
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PT

OT

AL 

Pearson 

Correlation 

.552*

* 

.709*

* 

.440*

* 

.732*

* 

.748*

* 

.354*

* 

.604*

* 

.585*

* 

.523*

* 

1 

Sig. (2-

tailed) 

.000 .000 .000 .000 .000 .001 .000 .000 .000 
 

N 92 92 92 92 92 92 92 92 92 92 

**. Correlation is significant at the 0.01 level (2-tailed). 

*. Correlation is significant at the 0.05 level (2-tailed). 

 

3. Variabel Literasi Keuangan (X3) 

Correlations 

 P1 P2 P3 P4 P5 P6 P7 P8 P9 P10 P11 P12 

PTO

TAL 

P1 Pearson 

Correlatio

n 

1 -.026 -.009 .830*

* 

.364*

* 

.376*

* 

.505*

* 

.386*

* 

.381*

* 

.517*

* 

.239* -.012 .698*

* 

Sig. (2-

tailed) 
 

.805 .933 .000 .000 .000 .000 .000 .000 .000 .022 .908 .000 

N 92 92 92 92 92 92 92 92 92 92 92 92 92 

P2 Pearson 

Correlatio

n 

-.026 1 .109 .223* .168 .360*

* 

.111 .664*

* 

.288*

* 

-.120 -.124 .300*

* 

.449*

* 

Sig. (2-

tailed) 

.805 
 

.301 .032 .109 .000 .292 .000 .005 .254 .240 .004 .000 

N 92 92 92 92 92 92 92 92 92 92 92 92 92 

P3 Pearson 

Correlatio

n 

-.009 .109 1 .032 .062 .193 .061 .041 .397*

* 

-.058 .293*

* 

-.076 .220* 

Sig. (2-

tailed) 

.933 .301 
 

.759 .560 .066 .567 .698 .000 .585 .005 .469 .035 

N 92 92 92 92 92 92 92 92 92 92 92 92 92 

P4 Pearson 

Correlatio

n 

.830** .223* .032 1 .332*

* 

.323*

* 

.619*

* 

.534*

* 

.422*

* 

.522*

* 

.114 .181 .784*

* 

Sig. (2-

tailed) 

.000 .032 .759 
 

.001 .002 .000 .000 .000 .000 .280 .084 .000 

N 92 92 92 92 92 92 92 92 92 92 92 92 92 
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P5 Pearson 

Correlatio

n 

.364** .168 .062 .332*

* 

1 .368*

* 

.017 .117 .132 .196 .531*

* 

.098 .519*

* 

Sig. (2-

tailed) 

.000 .109 .560 .001 
 

.000 .871 .265 .209 .061 .000 .353 .000 

N 92 92 92 92 92 92 92 92 92 92 92 92 92 

P6 Pearson 

Correlatio

n 

.376** .360*

* 

.193 .323*

* 

.368*

* 

1 .443*

* 

.186 .652*

* 

.086 .458*

* 

.504*

* 

.734*

* 

Sig. (2-

tailed) 

.000 .000 .066 .002 .000 
 

.000 .077 .000 .413 .000 .000 .000 

N 92 92 92 92 92 92 92 92 92 92 92 92 92 

P7 Pearson 

Correlatio

n 

.505** .111 .061 .619*

* 

.017 .443*

* 

1 .157 .435*

* 

.416*

* 

.236* .396*

* 

.658*

* 

Sig. (2-

tailed) 

.000 .292 .567 .000 .871 .000 
 

.135 .000 .000 .023 .000 .000 

N 92 92 92 92 92 92 92 92 92 92 92 92 92 

P8 Pearson 

Correlatio

n 

.386** .664*

* 

.041 .534*

* 

.117 .186 .157 1 .269*

* 

.198 -.017 -.095 .535*

* 

Sig. (2-

tailed) 

.000 .000 .698 .000 .265 .077 .135 
 

.010 .058 .870 .369 .000 

N 92 92 92 92 92 92 92 92 92 92 92 92 92 

P9 Pearson 

Correlatio

n 

.381** .288*

* 

.397*

* 

.422*

* 

.132 .652*

* 

.435*

* 

.269*

* 

1 .313*

* 

.304*

* 

.493*

* 

.727*

* 

Sig. (2-

tailed) 

.000 .005 .000 .000 .209 .000 .000 .010 
 

.002 .003 .000 .000 

N 92 92 92 92 92 92 92 92 92 92 92 92 92 

P10 Pearson 

Correlatio

n 

.517** -.120 -.058 .522*

* 

.196 .086 .416*

* 

.198 .313*

* 

1 .139 -.058 .477*

* 

Sig. (2-

tailed) 

.000 .254 .585 .000 .061 .413 .000 .058 .002 
 

.185 .584 .000 

N 92 92 92 92 92 92 92 92 92 92 92 92 92 
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P11 Pearson 

Correlatio

n 

.239* -.124 .293*

* 

.114 .531*

* 

.458*

* 

.236* -.017 .304*

* 

.139 1 .063 .468*

* 

Sig. (2-

tailed) 

.022 .240 .005 .280 .000 .000 .023 .870 .003 .185 
 

.549 .000 

N 92 92 92 92 92 92 92 92 92 92 92 92 92 

P12 Pearson 

Correlatio

n 

-.012 .300*

* 

-.076 .181 .098 .504*

* 

.396*

* 

-.095 .493*

* 

-.058 .063 1 .421*

* 

Sig. (2-

tailed) 

.908 .004 .469 .084 .353 .000 .000 .369 .000 .584 .549 
 

.000 

N 92 92 92 92 92 92 92 92 92 92 92 92 92 

PT

OT

AL 

Pearson 

Correlatio

n 

.698** .449*

* 

.220* .784*

* 

.519*

* 

.734*

* 

.658*

* 

.535*

* 

.727*

* 

.477*

* 

.468*

* 

.421*

* 

1 

Sig. (2-

tailed) 

.000 .000 .035 .000 .000 .000 .000 .000 .000 .000 .000 .000 
 

N 92 92 92 92 92 92 92 92 92 92 92 92 92 

**. Correlation is significant at the 0.01 level (2-tailed). 

*. Correlation is significant at the 0.05 level (2-tailed). 

 

4. Perilaku Konsumtif (Y) 

Correlations 

 P1 P2 P3 P4 P5 P6 P7 P8 P9 PTOTAL 

P1 Pearson 

Correlation 

1 .177 .361*

* 

.530*

* 

.332*

* 

.273*

* 

.318*

* 

.487*

* 

.214* .647** 

Sig. (2-

tailed) 
 

.092 .000 .000 .001 .009 .002 .000 .040 .000 

N 92 92 92 92 92 92 92 92 92 92 

P2 Pearson 

Correlation 

.177 1 .104 .386*

* 

.562*

* 

.478*

* 

.256* .396*

* 

.278*

* 

.647** 

Sig. (2-

tailed) 

.092 
 

.324 .000 .000 .000 .014 .000 .007 .000 

N 92 92 92 92 92 92 92 92 92 92 

P3 Pearson 

Correlation 

.361*

* 

.104 1 .342*

* 

.198 .316*

* 

.556*

* 

.173 .218* .574** 

Sig. (2-

tailed) 

.000 .324 
 

.001 .058 .002 .000 .100 .036 .000 



89 
 

 
 

N 92 92 92 92 92 92 92 92 92 92 

P4 Pearson 

Correlation 

.530*

* 

.386*

* 

.342*

* 

1 .421*

* 

.128 .379*

* 

.395*

* 

.287*

* 

.696** 

Sig. (2-

tailed) 

.000 .000 .001 
 

.000 .223 .000 .000 .006 .000 

N 92 92 92 92 92 92 92 92 92 92 

P5 Pearson 

Correlation 

.332*

* 

.562*

* 

.198 .421*

* 

1 .190 .341*

* 

.403*

* 

.274*

* 

.662** 

Sig. (2-

tailed) 

.001 .000 .058 .000 
 

.070 .001 .000 .008 .000 

N 92 92 92 92 92 92 92 92 92 92 

P6 Pearson 

Correlation 

.273*

* 

.478*

* 

.316*

* 

.128 .190 1 .293*

* 

.246* .429*

* 

.569** 

Sig. (2-

tailed) 

.009 .000 .002 .223 .070 
 

.005 .018 .000 .000 

N 92 92 92 92 92 92 92 92 92 92 

P7 Pearson 

Correlation 

.318*

* 

.256* .556*

* 

.379*

* 

.341*

* 

.293*

* 

1 .401*

* 

.248* .683** 

Sig. (2-

tailed) 

.002 .014 .000 .000 .001 .005 
 

.000 .017 .000 

N 92 92 92 92 92 92 92 92 92 92 

P8 Pearson 

Correlation 

.487*

* 

.396*

* 

.173 .395*

* 

.403*

* 

.246* .401*

* 

1 .211* .653** 

Sig. (2-

tailed) 

.000 .000 .100 .000 .000 .018 .000 
 

.044 .000 

N 92 92 92 92 92 92 92 92 92 92 

P9 Pearson 

Correlation 

.214* .278*

* 

.218* .287*

* 

.274*

* 

.429*

* 

.248* .211* 1 .541** 

Sig. (2-

tailed) 

.040 .007 .036 .006 .008 .000 .017 .044 
 

.000 

N 92 92 92 92 92 92 92 92 92 92 

PT

OT

AL 

Pearson 

Correlation 

.647*

* 

.647*

* 

.574*

* 

.696*

* 

.662*

* 

.569*

* 

.683*

* 

.653*

* 

.541*

* 

1 

Sig. (2-

tailed) 

.000 .000 .000 .000 .000 .000 .000 .000 .000 
 

N 92 92 92 92 92 92 92 92 92 92 

**. Correlation is significant at the 0.01 level (2-tailed). 

*. Correlation is significant at the 0.05 level (2-tailed). 
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B. Uji Reliabilitas 

1. Media Sosial (X1) 

Reliability Statistics 

Cronbach's Alpha 

Cronbach's Alpha 

Based on 

Standardized 

Items N of Items 

.805 .802 12 

 

2. Gaya Hidup (X2) 

Reliability Statistics 

Cronbach's Alpha 

Cronbach's Alpha 

Based on 

Standardized 

Items N of Items 

.766 .758 9 

 

3. Literasi Keuangan (X3) 

Reliability Statistics 

Cronbach's Alpha 

Cronbach's Alpha 

Based on 

Standardized 

Items N of Items 

.808 .801 12 

 

4. Perilaku Konsumtif (Y) 

Reliability Statistics 

Cronbach's Alpha 

Cronbach's Alpha 

Based on 

Standardized 

Items N of Items 

.811 .811 9 
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Lampiran 4 Hasil Uji Asumsi Klasik 

A. Uji Normalitas 

One-Sample Kolmogorov-Smirnov Test 

 
Unstandardized 

Residual 

N 92 

Normal Parametersa,b 
Mean .0000000 

Std. Deviation 3.49026342 

Most Extreme Differences 

Absolute .100 

Positive .100 

Negative -.083 

Test Statistic .100 

Asymp. Sig. (2-tailed) .223c 

a. Test distribution is Normal. 

b. Calculated from data. 

c. Lilliefors Significance Correction. 

 

B. Uji Multikolinearitas 

Coefficients
a
 

Model 

Collinearity Statistics 

Tolerance VIF 

1 (Constant)   

Media Sosial .989 1.011 

Gaya Hidup .983 1.017 

 Literasi Keuangan .993 1.007 

a. Dependent Variable: Perilaku Konsumtif 

 

C. Uji Heteroskedastisitas 

Coefficients
a
 

Model 

Unstandardized Coefficients 
Standardized 

Coefficients T Sig. 

B Std. Error Beta 
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1 (Constant) .887 4.903  .181 .857 

Media 

Sosial 

.078 .060 .136 1.300 .197 

Gaya 

Hidup 

-.095 .073 -.137 -1.305 .195 

Literasi 

Keuangan 

.025 .056 .046 .442 .660 

a. Dependent Variable: RESUC 

 

Lampiran 5 Hasil Uji Regresi Linear Berganda 

Coefficients
a
 

Model 

Unstandardized Coefficients 
Standardized 

Coefficients t Sig. 

B Std. Error Beta 

1 (Constant) 16.159 7.623  2.120 .037 

Media Sosial .271 .094 1.296 2.895 .005 

Gaya Hidup .090 .113 .081 3.794 .000 

Literasi 

Keuangan 

.029 .087 1.034 2.333 .001 

a. Dependent Variable: Perilaku Konsumtif 

 

Lampiran 6 Hasil Uji Hipotesis 

A. Uji F 

ANOVA
a
 

Model Sum of Squares Df Mean Square F Sig. 

1 Regression 109.302 3 36.434 12.892 .040b 

Residual 1108.556 88 12.597   

Total 1217.859 91    

a. Dependent Variable: Perilaku Konsumtif 

b. Predictors: (Constant), Literasi Keuangan, Media Sosial, Gaya Hidup 
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B. Uji t 

Coefficients
a
 

Model 

Unstandardized Coefficients 
Standardized 

Coefficients t Sig. 

B Std. Error Beta 

1 (Constant) 16.159 7.623  2.120 .037 

Media 

Sosial 

.271 .094 1.296 2.895 .005 

Gaya 

Hidup 

.090 .113 .081 3.794 .000 

Literasi 

Keuangan 

.029 .087 1.034 2.333 .001 

a. Dependent Variable: Perilaku Konsumtif 

 

C. Koefisien Determinasi (R
2
) 

Model Summary 

Model R R Square 
Adjusted R 

Square 

Std. Error of 

the Estimate 

1 .800a .791 .759 1.549 

a. Predictors: (Constant), Literasi Keuangan, Media Sosial, Gaya Hidup 

 

 


