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Lampiran 1 Kuesioner Penelitian 

 

PENGARUH PERILAKU KONSUMTIF, PEMBERIAN REWARD, 

KREDIBILITAS PLATFORM TERHADAP KEPUTUSAN PENGGUNAAN 

E-WALLET PADA TRANSAKSI E-COMMERCE DENGAN KEMUDAHAN 

PENGGUNAAN SEBAGAI VARABEL MODERATING 

(Studi Kasus: Mahasiswa FEBI UIN Sumatera Utara) 

 

Responden yang terhormat, 

Saya Wahyu Sahara Ramadhana Manurung Mahasiswa Universitas Islam Negeri 

Sumatera Utara Fakultas Ekonomi dan Bisnis Islam Program Studi Ekonomi Islam 

sedang melakukan penelitian dalam rangka penyusunan skripsi dengan judul 

sebagaimana yang tercantum di atas. Saya mengharapkan kesediaan Saudara/i 

untuk mengisi kuesioner penelitian ini. 

Petunjuk pengisian: 

4. Bacalah pertanyaan dengan teliti. 

5. Pilihlah salah satu jawaban yang dianggap dapat mewakili situasi saudara/i 

sebenarnya. 

6. Alternatif jawaban adalah sebagai berikut: 

No Pernyataan Skor 

1 Sangat Setuju (SS) 5 

2 Setuju (S) 4 

3 Ragu-ragu (RG) 3 

4 Tidak Setuju (TS) 2 

5 Sangat Tidak Setuju (STS) 1 

 

A. IDENTITAS RESPONDEN 

1. Nama  :  

2. NIM  : 

3. Stambuk : 

4. Pembayaran Digital yang sering digunakan: 
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a. LinkAja  d.   OVO 

b. Gopay  e.   ShopeePay 

c. Dana 

5. Apakah anda pengguna e-wallet LinkAja? 

a. Ya   b.   Tidak 

 

B. DAFTAR PERNYATAAN 

1. Perilaku Konsumtif (X1) 

No Pernyataan STS TS RG S SS 

Pembelian Impulsif (Impulsive Buying) 

1 Kemudahan penggunaan e-wallet LinkAja 

meningkatkan sikap konsumtif saya untuk 

melakukan transaksi di e-commerce 

     

2 Adanya promo diskon untuk pembayaran 

melalui e-wallet LinkAja membuat saya 

tergiur untuk melakukan transaksi di e-

commerce 

     

3 Tingginya tingkat kredibilitas e-wallet 

LinkAja membuat saya kerap melakukan 

pembelian secara impulsif pada e-commerce 

     

Pemborosan (Wasteful Buying) 

1 Penawaran cashback e-wallet LinkAja yang 

banyak meningkatkan hasrat untuk 

berbelanja yang tidak diperlukan 

     

2 E-wallet LinkAja yang update kerap 

mempengaruhi saya untuk melakukan 

transaksi pembayaran e-commerce 

     

3 Penggunaan e-wallet LinkAja dapat 

meningkatkan produktivitas transaksi saya 

dalam bertransaksi di e-commerce 

     

Mencari Kesenangan (Non Rational Buying) 

1 E-wallet LinkAja mendorong saya 

melakukan belanja sebagai rekreasi 

     

2 Saya menggunakan e-wallet LinkAja untuk 

melakukan transaksi pembayaran barang-

barang yang trend di e-commerce tanpa 

memperhitungkan manfaatnya. 
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3 Saya menggunakan e-wallet LinkAja untuk 

melakukan transaksi pembayaran di e-

commerce hanya untuk mencari kesenangan 

     

 

2. Pemberian Reward (X2) 

No Pernyataan STS TS RG S SS 

Besarnya Jumlah Pengembalian Dana (Cashback) 

1 Besarnya cashback yang ditawarkan oleh e-

wallet LinkAja sesuai kesepakatan nominal 

diawal 

     

2 Saya merasa e-wallet LinkAja memberikan 

cashback lebih besar 

     

3 E-wallet LinkAja banyak memberikan 

cashback dari aplikasi lain 

     

Kesesuaian dengan Kesepakatan yang diberikan 

1 E-wallet LinkAja memberikan syarat yang 

mudah untuk mendapatkan cashback yang 

ditawarkan 

     

2 Saya merasa e-wallet LinkAja memberikan 

cashback sesuai waktu, nominal yang 

disepakati 

     

3 Tidak ada resiko penipuan dalam pemberian 

cashback pada e-wallet LinkAja  

     

Kecepatan Pengembalian Dana 

1 E-wallet LinkAja langsung memberikan 

cashback pada pengguna yang selesai 

melakukan transaksi 

     

2 Saya merasa cashback yang diberikan e-

wallet LinkAja tidak perlu menunggu waktu 

yang cukup lama 

     

3 Saya percaya e-wallet LinkAja mempunyai 

kualitas pelayanan yang baik dalam 

melayani pelanggan 

     

 

3. Kredibilitas Platform (X3) 

No Pernyataan STS TS RG S SS 

Expertise 

1 Saya merasa e-wallet LinkAja memiliki 

pengendalian yang cukup baik untuk 
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melindungi data pribadi keuangan 

penggunanya 

2 E-wallet LinkAja mampu membanguun 

citra yang baik 

     

3 E-wallet LinkAja konsisten dalam 

memberikan layanan 

     

Honesty 

1 Layanan e-wallet LinkAja memiliki reputasi 

kejujuran yang baik 

     

2 E-wallet LinkAja memiliki kualitas respon 

yang tinggi dalam menanggapi keluhan 

penggunanya 

     

3 E-wallet LinkAja memberikan jaminan 

keamanan saldo para penggunanya 

     

Reliance/trustworthiness 

1 Saya percaya e-wallet LinkAja memberikan 

jasa sesuai yang mereka janjikan 

     

2 Saya percaya bahwa e-wallet LinkAja 

memiliki jaminan keamanan transaksi yang 

baik 

     

3 Saya percaya e-wallet LinkAja dapat 

diandalkan untuk melakukan pembayaran 

transaksi di e-commerce 

     

 

4. Keputusan Penggunaan (Y) 

No Pernyataan STS TS RG S SS 

Kemantapan Layanan 

1 Saya mantap memutuskan menggunakan e-

wallet LinkAja dalam melakukan transaksi 

pembayaran nontunai di e-commerce 

     

2 Kualitasnya e-wallet LinkAja yang baik 

memantapkan saya untuk menggunakannya 

     

3 pelayanannya yang sigap pada e-wallet 

LinkAja memantapkan saya untuk 

menggunakannya 

     

Informasi tentang Kualitas 

1 Saya yakin memutuskan untuk 

menggunakan e-wallet LinkAja dalam 
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melakukan transaksi pembayaran nontunai 

di e-commerce 

2 Kemudahan yang ditawarkan meyakinkan 

Saya untuk menggunakan e-wallet LinkAja 

dalam sehari-hari  

     

3 Keamanan yang ditawarkan e-wallet 

LinkAja meyakinkan Saya untuk terus 

menggunakannya 

     

Sesuai dengan Keinginan dan Kebutuhan 

1 Saya memilih menggunakan aplikasi 

LinkAja untuk metode pembayaran non 

tunai 

     

2 Terdapat banyak keuntungan yang saya 

dapatkan pada e-wallet LinkAja 

     

3 Saya berencana untuk terus menggunakan 

e-wallet LinkAja dalam melakukan 

transaksi pembayaran 

     

 

5. Kemudahan Penggunaan (Z) 

No Pernyataan STS TS RG ST SS 

Easy to Learn and Easy to Use (Mudah Dipelajari dan Mudah Digunakan) 

1 Saya merasa e-wallet LinkAja 

menggunakan sistem pengoprasian yang 

sederhana 

     

2 Saya merasa e-wallet LinkAja mudah 

digunakan dalam melakukan pembayaran di 

e-commerce 

     

3 Sistem pembayaran pada e-wallet LinkAja 

di e-commerce mudah untuk dimengerti 

     

Controllabel (Mudah Dikontrol) 

1 E-wallet LinkAja memudahkan 

pembayaran utilitas. 

     

2 Penggunaan e-wallet LinkAja 

mempermudah melakukan kegiatan usaha 

online 

     

3 Saya merasa e-wallet LinkAja sangat 

membantu untuk memenuhi kebutuhan 

sehari-hari dalam proses transaksi 

pembayaran 
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Clear and Understandable (Jelas Dan Mudah Dipahami)  
1 Saya merasa tampilan yang ada pada e-

wallet LinkAja dalam melakukan transaksi 

e-commerce dapat dipahami 

     

2 Saya merasa fitur kategori dalam 

melakukan transaksi pembayaran di e-

commerce pada e-wallet LinkAja lebih 

lengkap 

     

3 Saya tidak merasa kesulitan saat melakukan 

transaksi di e-commerce menggunakan e-

wallet LinkAja 

     

Flexible (Fleksibel)  
1 Saya merasa dapat mengakses transaksi di 

e-commerce melalui e-wallet LinkAja 

hanya menggunakan nomor hp 

     

2 E-wallet LinkAja dapat digunakan kapan 

saja untuk melakukan transaksi di e-

commerce 

     

3 E-wallet LinkAja akan memungkin saya 

lebih cepat dalam menyelesaikan 

pembayaran di e-commerce 
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Lampiran 2 Hasil Jawaban Responden 

 

No 
Variabel Perilaku Konsumtif (X1) 

Total 
X1 X2 X3 X4 X5 X6 X7 X8 X9 

1 5 5 5 5 4 4 4 4 4 40 

2 5 5 5 5 5 5 5 5 5 45 

3 5 5 5 5 5 4 5 4 5 43 

4 5 5 5 4 4 4 4 4 4 39 

5 5 4 4 3 3 4 2 4 2 31 

6 5 5 5 4 5 4 5 4 5 42 

7 5 5 5 5 5 5 5 5 5 45 

8 5 5 5 5 5 4 4 5 4 42 

9 3 3 3 3 3 3 3 3 3 27 

10 5 4 5 5 4 5 5 4 5 42 

11 4 4 4 4 4 4 4 2 2 32 

12 3 3 3 3 3 4 3 4 3 29 

13 5 4 5 3 3 4 4 4 3 35 

14 3 4 1 1 4 4 1 1 1 20 

15 5 5 5 5 5 5 5 5 5 45 

16 2 4 4 5 2 5 4 4 4 34 

17 5 5 5 5 5 5 5 5 5 45 

18 5 5 4 4 4 4 4 4 4 38 

19 3 4 3 3 4 4 3 3 3 30 

20 3 4 4 3 4 4 3 3 3 31 

21 4 4 4 4 4 4 4 4 3 35 

22 5 4 4 2 3 3 4 4 3 32 

23 4 4 3 4 4 4 4 3 3 33 

24 4 4 4 4 3 3 4 3 3 32 

25 3 4 3 5 3 3 4 2 3 30 

26 5 3 4 3 3 4 4 3 3 32 

27 3 4 3 5 4 4 3 3 3 32 

28 4 5 4 4 4 4 5 4 4 38 

29 4 3 5 4 3 5 5 4 5 38 

30 5 5 5 5 5 5 5 5 5 45 

31 4 5 3 3 3 3 3 3 3 30 

32 5 5 5 5 5 3 5 5 5 43 

33 4 5 5 5 5 5 3 3 3 38 

34 3 4 3 3 3 4 3 2 3 28 

35 4 5 4 3 4 4 3 2 2 31 

36 4 4 4 3 3 3 4 4 4 33 

37 4 4 4 4 4 4 4 4 4 36 

38 5 5 3 4 5 5 3 2 4 36 

39 5 4 5 4 5 5 3 3 3 37 

40 5 5 3 3 3 4 4 2 2 31 
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41 4 4 3 4 4 3 4 3 4 33 

42 4 5 4 5 5 5 4 4 5 41 

43 4 4 3 5 5 5 5 5 3 39 

44 4 4 5 5 5 5 5 5 5 43 

45 5 5 5 4 4 3 4 3 4 37 

46 5 5 5 4 4 3 4 3 4 37 

47 5 5 5 5 5 5 5 4 4 43 

48 4 5 3 3 5 5 4 3 4 36 

49 4 5 4 4 4 4 4 3 4 36 

50 4 4 4 4 4 4 4 5 5 38 

51 4 4 4 4 4 4 4 4 4 36 

52 4 4 4 3 4 5 3 4 3 34 

53 5 4 4 4 3 4 4 2 2 32 

54 5 5 5 5 5 5 5 5 5 45 

55 3 5 5 5 2 4 2 2 2 30 

56 3 4 4 4 4 4 3 3 3 32 

57 5 5 4 4 5 5 4 5 4 41 

58 4 4 3 4 4 4 4 3 4 34 

59 3 3 3 4 4 4 5 5 4 35 

60 5 4 4 3 3 5 5 5 5 39 

61 5 5 5 4 4 3 4 3 4 37 

62 5 5 5 5 5 5 5 5 5 45 

63 5 5 5 5 5 4 4 4 4 41 

64 3 4 2 5 4 2 1 4 2 27 

65 4 3 3 3 3 2 4 2 3 27 

66 4 3 4 2 3 4 2 1 1 24 

67 3 4 3 3 3 3 4 4 2 29 

68 4 4 4 4 4 4 4 4 4 36 

69 5 5 5 5 5 5 5 4 5 44 

70 4 5 5 5 5 5 4 4 5 42 

71 5 5 5 5 5 5 5 5 5 45 

72 5 5 5 5 5 5 5 5 5 45 

73 4 4 4 4 3 3 4 4 4 34 

74 3 3 3 3 3 3 3 3 3 27 

75 3 3 3 3 3 3 3 3 3 27 

76 3 3 3 3 3 3 3 3 3 27 

77 5 4 5 4 4 3 3 4 4 36 

78 3 3 3 3 3 3 3 3 3 27 

79 3 3 3 3 3 3 3 3 3 27 

80 5 5 5 5 5 5 5 5 5 45 

81 4 4 4 3 4 4 4 5 4 36 

82 5 5 5 5 5 5 5 5 5 45 

83 2 2 1 4 2 5 3 3 5 27 

84 4 4 4 4 4 4 4 4 3 35 
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85 4 5 5 4 4 4 5 5 5 41 

86 5 5 4 4 4 4 5 4 4 39 

87 4 5 4 4 5 5 5 4 5 41 

88 4 4 4 3 4 4 4 3 3 33 

89 4 4 5 4 5 4 4 3 4 37 

90 5 5 5 5 5 5 5 5 5 45 

91 4 4 4 4 4 4 4 4 4 36 

92 5 5 5 5 5 5 5 5 5 45 

93 4 4 4 3 4 4 4 4 4 35 

94 4 4 4 4 4 4 4 4 4 36 

95 5 5 4 4 4 4 4 4 4 38 

96 3 3 3 3 3 3 3 3 3 27 

97 5 5 5 5 5 5 5 5 5 45 

98 4 4 4 3 4 4 4 5 4 36 

 

No 
Variabel Pemberian Reward (X2) 

Total 
X1 X2 X3 X4 X5 X6 X7 X8 X9 

1 5 5 5 5 4 4 4 4 4 40 

2 5 5 5 5 5 5 5 5 5 45 

3 5 5 5 5 5 4 5 4 5 43 

4 5 5 5 4 4 4 4 4 4 39 

5 5 4 4 3 3 4 2 4 2 31 

6 5 5 5 4 5 4 5 4 5 42 

7 5 5 5 5 5 5 5 5 5 45 

8 5 5 5 5 5 4 4 5 4 42 

9 3 3 3 3 3 3 3 3 3 27 

10 5 4 5 5 4 5 5 4 5 42 

11 4 4 4 4 4 3 4 2 4 33 

12 3 3 3 3 3 4 3 4 3 29 

13 5 4 5 3 3 4 4 4 3 35 

14 3 4 1 1 4 4 1 1 1 20 

15 5 5 5 5 5 5 5 5 5 45 

16 2 4 4 5 2 5 4 4 4 34 

17 5 5 5 5 5 5 5 5 5 45 

18 5 5 4 4 4 4 4 4 4 38 

19 3 4 3 3 4 4 3 3 3 30 

20 3 4 4 3 4 4 3 3 3 31 

21 4 4 4 4 4 4 4 4 3 35 

22 5 4 4 2 3 3 4 4 3 32 

23 4 4 3 4 4 4 4 3 3 33 

24 4 4 4 4 3 3 4 3 3 32 

25 3 4 3 5 3 3 4 2 3 30 

26 5 3 4 3 3 4 4 3 3 32 

27 3 4 3 5 4 4 3 3 3 32 



107 

 

28 4 5 4 4 4 4 5 4 4 38 

29 4 3 5 4 3 5 5 4 5 38 

30 5 5 5 5 5 5 5 5 5 45 

31 4 5 3 3 3 3 3 3 3 30 

32 5 5 5 5 5 5 5 5 2 42 

33 4 5 5 5 5 5 3 3 3 38 

34 3 4 3 3 3 4 3 2 3 28 

35 4 5 4 3 4 4 3 2 2 31 

36 4 4 4 3 3 3 4 4 4 33 

37 4 4 4 4 4 4 4 4 4 36 

38 5 5 3 4 5 5 3 2 4 36 

39 5 4 5 4 5 5 3 3 3 37 

40 5 5 3 3 3 4 4 2 2 31 

41 4 4 3 4 4 3 4 3 4 33 

42 4 5 4 5 5 5 4 4 5 41 

43 3 4 4 3 4 4 5 5 5 37 

44 5 5 5 5 5 5 5 5 5 45 

45 3 3 3 4 4 4 5 5 5 36 

46 4 4 4 5 5 5 3 3 3 36 

47 5 5 5 5 5 5 5 5 5 45 

48 5 5 5 5 5 5 5 4 4 43 

49 5 4 4 5 5 4 4 4 5 40 

50 2 3 2 2 2 3 2 3 2 21 

51 4 4 3 4 3 2 4 2 4 30 

52 3 4 5 5 5 4 3 2 4 35 

53 4 4 4 4 4 4 4 4 4 36 

54 4 4 4 4 4 4 4 4 4 36 

55 3 4 3 4 4 5 4 5 5 37 

56 4 4 4 4 4 4 4 4 4 36 

57 5 5 4 5 5 5 5 5 5 44 

58 4 4 4 4 4 4 4 3 4 35 

59 3 3 4 4 4 5 5 5 5 38 

60 4 4 4 4 5 5 4 4 5 39 

61 2 2 3 2 2 2 2 3 2 20 

62 3 3 3 3 3 3 3 3 3 27 

63 5 5 5 5 5 5 5 5 5 45 

64 4 2 2 2 4 4 4 4 5 31 

65 4 3 2 3 4 2 4 4 4 30 

66 5 3 4 4 4 3 3 3 4 33 

67 3 3 3 3 3 3 3 3 4 28 

68 4 4 4 4 4 4 4 4 4 36 

69 5 5 5 5 5 5 5 5 5 45 

70 4 3 4 4 5 4 4 4 5 37 

71 4 4 4 4 5 5 4 5 4 39 
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72 4 4 5 5 4 4 4 4 4 38 

73 4 2 2 2 4 3 4 2 2 25 

74 3 3 3 3 3 3 3 3 3 27 

75 3 3 2 3 3 3 3 3 3 26 

76 3 3 3 3 3 3 3 3 3 27 

77 3 3 3 3 3 3 3 3 3 27 

78 5 3 4 4 4 4 3 4 4 35 

79 3 3 3 3 3 3 3 3 2 26 

80 5 5 5 5 5 5 5 5 5 45 

81 4 4 5 4 5 4 5 4 5 40 

82 3 3 3 4 4 4 3 4 4 32 

83 3 3 2 3 5 2 4 3 3 28 

84 4 4 5 4 5 5 4 4 4 39 

85 4 4 5 4 5 4 3 3 4 36 

86 4 5 5 5 5 5 4 4 5 42 

87 4 3 4 4 4 4 4 4 5 36 

88 4 3 3 3 4 4 4 4 5 34 

89 5 5 4 5 5 5 4 4 5 42 

90 4 5 5 4 5 4 4 5 4 40 

91 4 4 4 5 5 5 5 5 5 42 

92 4 4 4 4 4 4 4 4 4 36 

93 4 4 4 5 5 5 5 5 5 42 

94 4 4 4 4 4 4 4 4 4 36 

95 4 4 4 4 5 5 4 4 4 38 

96 3 3 3 3 3 3 3 3 2 26 

97 5 5 5 5 5 5 5 5 5 45 

98 4 4 5 4 5 4 5 4 5 40 

 

No 
Variabel Kredibilitas Platform (X3) 

Total 
X1 X2 X3 X4 X5 X6 X7 X8 X9 

1 4 4 4 4 4 5 5 5 5 40 

2 5 5 5 5 5 5 5 5 5 45 

3 5 4 5 4 5 4 4 5 4 40 

4 4 4 4 4 4 4 4 5 4 37 

5 3 5 4 3 4 3 3 2 3 30 

6 4 4 5 3 4 4 5 4 4 37 

7 5 5 5 5 5 5 5 5 5 45 

8 3 3 5 5 5 5 5 5 5 41 

9 3 4 3 2 2 5 3 5 5 32 

10 5 4 5 5 5 4 5 2 2 37 

11 4 4 5 5 5 4 2 4 4 37 

12 4 5 4 3 4 4 4 4 3 35 

13 3 4 4 4 4 3 2 3 3 30 

14 2 3 3 4 3 3 3 3 3 27 
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15 5 5 4 4 5 5 5 5 5 43 

16 4 4 4 4 4 4 4 4 4 36 

17 5 5 5 5 5 5 5 5 5 45 

18 4 4 4 4 4 4 4 4 5 37 

19 2 4 4 5 4 3 3 3 4 32 

20 3 3 3 3 3 3 3 3 3 27 

21 4 4 4 4 3 3 3 3 3 31 

22 4 4 5 4 4 5 4 4 4 38 

23 5 4 3 3 5 4 3 5 3 35 

24 4 4 4 4 4 4 4 4 4 36 

25 3 3 4 4 4 4 2 3 3 30 

26 4 3 4 5 4 4 4 4 4 36 

27 3 3 3 3 5 3 3 3 3 29 

28 4 4 4 5 4 5 5 5 4 40 

29 5 4 4 5 4 4 4 5 4 39 

30 5 5 5 5 5 5 5 5 5 45 

31 4 4 3 3 3 3 3 4 4 31 

32 5 5 5 5 5 5 5 5 5 45 

33 3 4 3 3 5 4 3 3 3 31 

34 5 5 4 4 4 4 3 3 3 35 

35 4 4 3 4 3 4 4 3 4 33 

36 2 3 3 3 3 5 5 3 3 30 

37 4 4 4 4 4 4 4 4 4 36 

38 4 4 4 4 4 4 5 4 3 36 

39 4 4 4 5 5 5 5 4 5 41 

40 3 4 4 4 5 4 4 4 4 36 

41 4 4 4 3 3 4 4 4 3 33 

42 5 5 5 3 5 5 3 5 4 40 

43 3 4 4 3 4 4 5 5 5 37 

44 5 5 5 5 5 5 5 5 5 45 

45 3 3 3 4 4 4 5 5 5 36 

46 4 4 4 5 5 5 3 3 3 36 

47 5 5 5 5 5 5 5 5 5 45 

48 5 5 5 5 5 5 5 4 4 43 

49 5 4 4 5 5 4 4 4 5 40 

50 2 3 2 2 2 3 2 3 2 21 

51 4 4 3 4 3 2 4 2 4 30 

52 3 4 5 5 5 4 3 2 4 35 

53 4 4 4 4 4 4 4 4 4 36 

54 4 4 4 4 4 4 4 4 4 36 

55 3 4 3 4 4 5 4 5 5 37 

56 4 4 4 4 4 4 4 4 4 36 

57 3 5 5 5 5 5 5 5 5 43 

58 4 4 4 4 4 4 4 4 3 35 
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59 5 4 4 3 3 5 5 3 5 37 

60 4 4 4 4 5 5 4 4 5 39 

61 2 2 3 2 2 2 2 3 2 20 

62 4 3 3 3 3 3 4 4 5 32 

63 5 5 5 5 5 5 5 5 5 45 

64 3 5 5 4 2 4 2 5 5 35 

65 3 2 3 2 4 3 2 2 4 25 

66 5 3 4 4 4 3 3 3 4 33 

67 3 3 3 3 3 3 3 3 4 28 

68 4 4 4 4 4 4 4 4 4 36 

69 5 5 5 5 5 5 5 5 5 45 

70 4 5 5 5 5 5 4 4 5 42 

71 5 5 5 5 5 5 5 5 5 45 

72 3 5 5 4 2 4 2 5 5 35 

73 3 2 3 2 4 3 2 2 4 25 

74 3 3 3 3 3 3 5 3 3 29 

75 3 3 3 3 3 3 3 3 3 27 

76 3 3 3 3 3 3 3 3 3 27 

77 5 4 5 4 4 3 3 4 4 36 

78 3 3 3 3 3 3 3 3 3 27 

79 3 3 3 3 3 3 3 3 3 27 

80 5 5 5 5 5 5 5 5 5 45 

81 4 4 4 3 4 4 4 5 4 36 

82 5 5 5 5 5 5 5 5 5 45 

83 2 2 1 4 2 5 3 3 5 27 

84 4 4 4 4 4 4 4 4 3 35 

85 4 5 5 4 4 4 5 5 5 41 

86 5 5 4 4 4 4 5 4 4 39 

87 4 5 4 4 5 5 5 4 5 41 

88 4 4 4 3 4 4 4 3 3 33 

89 4 4 5 4 5 4 4 3 4 37 

90 5 5 5 5 5 5 5 5 5 45 

91 4 4 4 4 4 4 4 4 4 36 

92 5 5 5 5 5 5 5 5 5 45 

93 4 4 4 3 4 4 4 4 4 35 

94 4 4 4 4 4 4 4 4 4 36 

95 5 5 4 4 4 4 4 4 4 38 

96 3 3 3 3 3 3 3 3 3 27 

97 5 5 5 5 5 5 5 5 5 45 

98 4 4 4 3 4 4 4 5 4 36 
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No 
Variabel Keputusan Penggunaan (Y) 

Total 
X1 X2 X3 X4 X5 X6 X7 X8 X9 

1 5 5 5 5 4 4 4 4 4 40 

2 5 5 5 5 5 5 5 5 5 45 

3 5 5 5 5 5 4 5 4 5 43 

4 5 5 5 4 4 4 4 4 4 39 

5 5 4 4 3 3 4 2 4 2 31 

6 5 5 5 4 5 4 5 4 5 42 

7 5 5 5 5 5 5 5 5 5 45 

8 5 5 5 5 5 4 4 5 4 42 

9 3 3 3 3 3 3 3 3 3 27 

10 5 4 5 5 4 5 5 4 5 42 

11 4 4 4 4 4 4 4 4 4 36 

12 3 3 3 3 3 4 3 4 3 29 

13 5 4 5 3 3 4 4 4 3 35 

14 3 4 1 1 4 4 1 1 1 20 

15 5 5 5 5 5 5 5 5 5 45 

16 2 4 4 5 2 5 4 4 4 34 

17 5 5 5 5 5 5 5 5 5 45 

18 5 5 4 4 4 4 4 4 4 38 

19 3 4 3 3 4 4 3 3 3 30 

20 3 4 4 3 4 4 3 3 3 31 

21 4 4 4 4 4 4 4 4 3 35 

22 5 4 4 2 3 3 4 4 3 32 

23 4 4 3 4 4 4 4 3 3 33 

24 4 4 4 4 3 3 4 3 3 32 

25 3 4 3 5 3 3 4 2 3 30 

26 5 3 4 3 3 4 4 3 3 32 

27 3 4 3 5 4 4 3 3 3 32 

28 4 5 4 4 4 4 5 4 4 38 

29 4 3 5 4 3 5 5 4 5 38 

30 5 5 5 5 5 5 5 5 5 45 

31 4 4 3 3 3 3 3 4 4 31 

32 5 5 5 5 5 5 5 5 5 45 

33 3 4 3 3 5 4 3 3 3 31 

34 4 3 3 3 4 4 4 4 3 32 

35 4 4 3 4 3 4 4 3 4 33 

36 2 3 3 3 3 5 5 3 3 30 

37 4 4 4 4 4 4 4 4 4 36 

38 4 4 4 4 4 4 5 4 3 36 

39 4 4 4 5 5 5 5 4 5 41 

40 3 4 4 4 5 4 4 4 4 36 

41 4 4 4 3 3 4 4 4 3 33 

42 5 5 5 3 5 5 3 5 4 40 
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43 3 4 4 3 4 4 5 5 5 37 

44 5 5 5 5 5 5 5 5 5 45 

45 3 3 3 4 4 4 5 5 5 36 

46 4 4 4 5 5 5 3 3 3 36 

47 5 5 5 5 5 5 5 5 5 45 

48 5 5 5 5 5 5 5 4 4 43 

49 5 4 4 5 5 4 4 4 5 40 

50 2 3 2 2 2 3 2 3 2 21 

51 4 4 3 4 3 2 4 2 4 30 

52 3 4 5 5 5 4 3 2 4 35 

53 4 4 4 4 4 4 4 4 4 36 

54 4 4 4 4 4 4 4 4 4 36 

55 3 4 3 4 4 5 4 5 5 37 

56 4 4 4 4 4 4 4 4 4 36 

57 5 5 5 5 5 5 5 5 5 45 

58 4 4 4 4 2 4 2 5 5 34 

59 4 2 3 4 4 4 4 4 4 33 

60 4 3 4 4 4 4 5 4 4 36 

61 3 3 3 3 3 3 3 3 3 27 

62 4 3 3 3 3 3 4 4 5 32 

63 5 5 5 5 5 5 5 5 5 45 

64 3 5 5 4 2 4 2 5 5 35 

65 3 2 3 2 4 3 2 2 4 25 

66 3 3 3 3 3 3 3 3 3 27 

67 2 3 3 3 3 3 3 3 2 25 

68 4 4 4 4 4 4 4 4 4 36 

69 5 5 5 5 5 5 5 4 5 44 

70 4 5 5 5 5 5 4 4 5 42 

71 5 5 5 5 5 5 5 5 5 45 

72 3 5 5 4 2 4 2 5 5 35 

73 3 2 3 2 4 3 2 2 4 25 

74 3 3 3 3 3 3 5 3 3 29 

75 3 3 3 3 3 3 3 3 3 27 

76 3 3 3 3 3 3 3 3 3 27 

77 5 4 5 4 4 3 3 4 4 36 

78 3 3 3 3 3 3 3 3 3 27 

79 3 3 3 3 3 3 3 3 3 27 

80 5 5 5 5 5 5 5 5 5 45 

81 4 4 4 3 4 4 4 5 4 36 

82 5 5 5 5 5 5 5 5 5 45 

83 2 2 1 4 2 5 3 3 5 27 

84 4 4 4 4 4 4 4 4 3 35 

85 4 5 5 4 4 4 5 5 5 41 

86 5 5 4 4 4 4 5 4 4 39 
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87 4 5 4 4 5 5 5 4 5 41 

88 4 4 4 3 4 4 4 3 3 33 

89 4 4 5 4 5 4 4 3 4 37 

90 5 5 5 5 5 5 5 5 5 45 

91 4 4 4 4 4 4 4 4 4 36 

92 5 5 5 5 5 5 5 5 5 45 

93 4 4 4 3 4 4 4 4 4 35 

94 4 4 4 4 4 4 4 4 4 36 

95 5 5 4 4 4 4 4 4 4 38 

96 3 3 3 3 3 3 3 3 3 27 

97 5 5 5 5 5 5 5 5 5 45 

98 4 4 4 3 4 4 4 5 4 36 

 

No 
Variabel Kemudahan Penggunaan (Z) 

Total 
Z1 Z2 Z3 Z4 Z5 Z6 Z7 Z8 Z9 Z10 Z11 Z12 

1 4 4 4 4 4 4 4 4 4 4 4 4 48 

2 4 5 4 5 5 5 5 5 5 5 4 5 57 

3 4 4 4 4 4 4 4 4 5 5 5 5 52 

4 4 4 4 4 5 5 5 5 5 5 5 5 56 

5 4 4 4 4 4 4 5 5 5 5 5 5 54 

6 4 4 4 4 4 4 4 4 4 4 4 4 48 

7 5 5 5 5 5 5 5 5 5 5 5 5 60 

8 4 5 4 5 5 5 5 4 5 5 4 5 56 

9 4 4 4 4 4 4 5 5 5 5 5 5 54 

10 5 5 5 5 5 5 5 5 5 5 5 5 60 

11 2 2 3 3 3 3 4 4 4 4 4 4 40 

12 4 4 4 4 5 5 5 5 5 5 5 5 56 

13 4 4 4 4 4 4 5 5 5 5 5 5 54 

14 3 3 3 3 3 3 2 2 2 2 5 5 36 

15 4 4 4 4 4 4 5 5 5 5 5 5 54 

16 4 4 4 4 4 4 4 4 4 4 4 4 48 

17 5 5 5 5 5 5 5 5 5 5 5 5 60 

18 5 5 5 5 5 5 5 5 5 5 5 5 60 

19 4 4 4 4 4 4 4 4 4 4 4 4 48 

20 4 4 4 5 5 5 5 5 5 5 5 5 57 

21 4 4 4 4 4 4 4 4 5 5 5 5 52 

22 4 4 4 4 4 4 5 5 5 5 5 5 54 

23 5 5 5 5 5 5 5 5 5 5 5 5 60 

24 4 4 4 4 5 5 5 5 5 5 5 5 56 

25 4 4 4 4 4 4 5 5 5 5 5 5 54 

26 5 5 5 5 5 5 5 5 5 5 5 5 60 

27 4 4 4 4 5 5 5 5 5 5 5 5 56 

28 4 4 4 4 4 4 4 4 4 4 4 4 48 

29 4 5 4 5 5 5 5 5 5 5 4 5 57 



114 

 

30 4 4 4 4 4 4 4 4 5 5 5 5 52 

31 4 4 4 4 4 4 4 4 4 4 4 4 48 

32 4 5 4 5 5 5 5 5 5 5 4 5 57 

33 4 4 4 4 4 4 4 4 5 5 5 5 52 

34 4 4 4 4 4 4 4 3 4 4 4 4 47 

35 4 4 4 4 4 4 4 3 4 4 4 4 47 

36 4 4 4 4 4 4 4 4 5 4 4 4 49 

37 4 4 4 4 4 4 4 4 4 4 4 4 48 

38 4 5 4 5 5 5 5 5 5 5 4 5 57 

39 4 4 4 4 4 4 4 4 5 5 5 5 52 

40 4 4 4 4 5 4 4 4 5 5 5 4 52 

41 4 4 4 4 4 4 4 4 4 4 4 4 48 

42 4 5 4 5 5 5 5 5 5 5 4 5 57 

43 4 4 4 4 4 4 4 4 5 5 5 5 52 

44 5 5 5 5 5 5 5 5 5 5 4 3 57 

45 3 5 5 5 5 5 5 2 2 5 4 4 50 

46 4 5 5 5 4 4 4 4 4 5 4 4 52 

47 5 5 5 5 5 5 5 5 5 5 5 5 60 

48 3 3 4 5 5 5 5 5 5 5 5 5 55 

49 4 4 4 4 4 4 4 5 4 5 4 4 50 

50 4 3 3 3 3 3 3 4 3 3 4 4 40 

51 3 4 4 4 4 4 4 4 4 3 3 3 44 

52 4 4 5 5 4 4 5 4 4 4 4 4 51 

53 3 5 4 4 3 4 3 3 4 3 3 3 42 

54 3 4 3 4 5 5 4 5 3 5 5 5 51 

55 4 4 4 5 4 4 4 4 4 5 4 4 50 

56 5 5 5 5 5 5 5 5 5 5 4 3 57 

57 3 5 5 5 5 5 5 2 2 5 4 4 50 

58 3 3 4 3 4 4 3 3 3 4 4 4 42 

59 3 3 3 2 3 4 4 4 3 4 3 3 39 

60 3 4 5 3 3 4 4 4 4 5 5 5 49 

61 2 3 3 4 4 4 4 3 4 4 2 3 40 

62 5 5 5 5 5 5 5 5 5 5 5 5 60 

63 5 5 5 5 5 5 5 5 5 5 5 5 60 

64 5 5 5 4 4 4 5 4 4 4 4 4 52 

65 5 3 4 2 2 3 3 3 3 3 5 2 38 

66 3 3 3 4 4 3 3 3 3 3 3 3 38 

67 3 5 4 4 3 4 3 3 4 3 3 3 42 

68 3 4 3 4 5 5 4 5 3 5 5 5 51 

69 5 5 5 5 5 5 5 5 5 5 4 3 57 

70 3 5 5 5 5 5 5 2 2 5 4 4 50 

71 4 5 5 5 4 4 4 4 4 5 4 4 52 

72 5 5 5 5 5 5 5 5 5 5 5 5 60 

73 4 4 5 4 4 4 5 2 4 4 4 4 48 
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74 5 5 4 4 5 4 4 4 4 4 4 4 51 

75 4 4 4 4 4 4 4 4 4 4 4 4 48 

76 3 3 3 3 3 3 3 3 3 3 3 3 36 

77 5 5 4 5 5 5 5 5 5 5 5 5 59 

78 4 4 4 4 4 4 4 4 4 4 4 4 48 

79 4 5 4 5 5 5 5 5 5 5 4 5 57 

80 4 4 4 4 4 4 4 4 5 5 5 5 52 

81 4 5 4 4 4 5 5 5 5 4 5 5 55 

82 4 4 4 4 4 4 4 4 4 4 4 4 48 

83 4 5 4 5 5 5 5 5 5 5 4 5 57 

84 4 4 4 4 4 4 4 4 5 5 5 5 52 

85 5 5 5 5 5 5 5 5 5 5 4 3 57 

86 3 5 5 5 5 5 5 2 2 5 4 4 50 

87 4 5 5 5 4 4 4 4 4 5 4 4 52 

88 5 5 5 5 5 5 5 5 4 4 4 3 55 

89 5 5 5 4 4 4 4 3 4 4 4 4 50 

90 4 5 5 4 4 4 4 4 5 5 5 5 54 

91 5 5 4 4 5 5 4 4 5 4 5 5 55 

92 4 3 4 3 4 4 5 5 5 5 5 5 52 

93 5 4 4 3 3 3 3 3 5 4 5 5 47 

94 4 4 4 4 4 4 4 4 4 4 4 5 49 

95 4 4 4 4 4 4 4 3 5 5 5 5 51 

96 4 4 4 4 3 3 3 3 3 3 4 4 42 

97 5 5 5 5 5 5 5 5 5 5 5 5 60 

98 4 4 4 4 4 5 5 5 5 5 5 5 55 
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Lampiran 3 Hasil Pengujian Instrumen 

A. Hasil Uji Validitas 

1. Variabel Perilaku Konsumtif (X1) 

Correlations 

 X1.1 X1.2 X1.3 X1.4 X1.5 X1.6 X1.7 X1.8 X1.9 TOTAL 

X1.1 Pearson 
Correlation 

1 .653** .700** .348** .566** .331** .553** .409** .433** .719** 

Sig. (2-
tailed)  

.000 .000 .000 .000 .001 .000 .000 .000 .000 

N 98 98 98 98 98 98 98 98 98 98 

X1.2 Pearson 
Correlation 

.653** 1 .603** .534** .663** .391** .437** .340** .418** .717** 

Sig. (2-
tailed) 

.000 
 

.000 .000 .000 .000 .000 .001 .000 .000 

N 98 98 98 98 98 98 98 98 98 98 

X1.3 Pearson 
Correlation 

.700** .603** 1 .560** .519** .395** .585** .507** .543** .791** 

Sig. (2-
tailed) 

.000 .000 
 

.000 .000 .000 .000 .000 .000 .000 

N 98 98 98 98 98 98 98 98 98 98 

X1.4 Pearson 
Correlation 

.348** .534** .560** 1 .567** .449** .538** .513** .611** .752** 

Sig. (2-
tailed) 

.000 .000 .000 
 

.000 .000 .000 .000 .000 .000 

N 98 98 98 98 98 98 98 98 98 98 

X1.5 Pearson 
Correlation 

.566** .663** .519** .567** 1 .546** .499** .499** .554** .782** 

Sig. (2-
tailed) 

.000 .000 .000 .000 
 

.000 .000 .000 .000 .000 

N 98 98 98 98 98 98 98 98 98 98 

X1.6 Pearson 
Correlation 

.331** .391** .395** .449** .546** 1 .455** .419** .501** .648** 

Sig. (2-
tailed) 

.001 .000 .000 .000 .000 
 

.000 .000 .000 .000 

N 98 98 98 98 98 98 98 98 98 98 

X1.7 Pearson 
Correlation 

.553** .437** .585** .538** .499** .455** 1 .663** .769** .816** 

Sig. (2-
tailed) 

.000 .000 .000 .000 .000 .000 
 

.000 .000 .000 

N 98 98 98 98 98 98 98 98 98 98 

X1.8 Pearson 
Correlation 

.409** .340** .507** .513** .499** .419** .663** 1 .731** .764** 

Sig. (2-
tailed) 

.000 .001 .000 .000 .000 .000 .000 
 

.000 .000 

N 98 98 98 98 98 98 98 98 98 98 

X1.9 Pearson 
Correlation 

.433** .418** .543** .611** .554** .501** .769** .731** 1 .832** 

Sig. (2-
tailed) 

.000 .000 .000 .000 .000 .000 .000 .000 
 

.000 

N 98 98 98 98 98 98 98 98 98 98 

TOTAL Pearson 
Correlation 

.719** .717** .791** .752** .782** .648** .816** .764** .832** 1 

Sig. (2-
tailed) 

.000 .000 .000 .000 .000 .000 .000 .000 .000 
 

N 98 98 98 98 98 98 98 98 98 98 

**. Correlation is significant at the 0.01 level (2-tailed). 
 



117 

 

2. Variabel Pemberian Reward (X2) 

 

Correlations 

 X2.1 X2.2 X2.3 X2.4 X2.5 X2.6 X2.7 X2.8 X2.9 TOTAL 

X2.1 Pearson 
Correlation 

1 .606** .618** .470** .547** .447** .510** .391** .384** .706** 

Sig. (2-
tailed)  

.000 .000 .000 .000 .000 .000 .000 .000 .000 

N 98 98 98 98 98 98 98 98 98 98 

X2.2 Pearson 
Correlation 

.606** 1 .625** .625** .543** .561** .427** .323** .299** .708** 

Sig. (2-
tailed) 

.000 
 

.000 .000 .000 .000 .000 .001 .003 .000 

N 98 98 98 98 98 98 98 98 98 98 

X2.3 Pearson 
Correlation 

.618** .625** 1 .708** .544** .608** .574** .551** .515** .827** 

Sig. (2-
tailed) 

.000 .000 
 

.000 .000 .000 .000 .000 .000 .000 

N 98 98 98 98 98 98 98 98 98 98 

X2.4 Pearson 
Correlation 

.470** .625** .708** 1 .631** .633** .602** .511** .617** .835** 

Sig. (2-
tailed) 

.000 .000 .000 
 

.000 .000 .000 .000 .000 .000 

N 98 98 98 98 98 98 98 98 98 98 

X2.5 Pearson 
Correlation 

.547** .543** .544** .631** 1 .632** .503** .453** .572** .776** 

Sig. (2-
tailed) 

.000 .000 .000 .000 
 

.000 .000 .000 .000 .000 

N 98 98 98 98 98 98 98 98 98 98 

X2.6 Pearson 
Correlation 

.447** .561** .608** .633** .632** 1 .470** .556** .509** .774** 

Sig. (2-
tailed) 

.000 .000 .000 .000 .000 
 

.000 .000 .000 .000 

N 98 98 98 98 98 98 98 98 98 98 

X2.7 Pearson 
Correlation 

.510** .427** .574** .602** .503** .470** 1 .699** .736** .799** 

Sig. (2-
tailed) 

.000 .000 .000 .000 .000 .000 
 

.000 .000 .000 

N 98 98 98 98 98 98 98 98 98 98 

X2.8 Pearson 
Correlation 

.391** .323** .551** .511** .453** .556** .699** 1 .680** .751** 

Sig. (2-
tailed) 

.000 .001 .000 .000 .000 .000 .000 
 

.000 .000 

N 98 98 98 98 98 98 98 98 98 98 

X2.9 Pearson 
Correlation 

.384** .299** .515** .617** .572** .509** .736** .680** 1 .776** 

Sig. (2-
tailed) 

.000 .003 .000 .000 .000 .000 .000 .000 
 

.000 

N 98 98 98 98 98 98 98 98 98 98 

TOTAL Pearson 
Correlation 

.706** .708** .827** .835** .776** .774** .799** .751** .776** 1 

Sig. (2-
tailed) 

.000 .000 .000 .000 .000 .000 .000 .000 .000 
 

N 98 98 98 98 98 98 98 98 98 98 

**. Correlation is significant at the 0.01 level (2-tailed). 
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3. Variabel Kredibilitas Platform (X3) 

 
Correlations 

 X3.1 X3.2 X3.3 X3.4 X3.5 X3.6 X3.7 X3.8 X3.9 TOTAL 

X3.1 Pearson 
Correlation 

1 .663** .629** .510** .595** .474** .539** .480** .384** .764** 

Sig. (2-
tailed)  

.000 .000 .000 .000 .000 .000 .000 .000 .000 

N 98 98 98 98 98 98 98 98 98 98 

X3.2 Pearson 
Correlation 

.663** 1 .738** .561** .519** .592** .505** .580** .462** .807** 

Sig. (2-
tailed) 

.000 
 

.000 .000 .000 .000 .000 .000 .000 .000 

N 98 98 98 98 98 98 98 98 98 98 

X3.3 Pearson 
Correlation 

.629** .738** 1 .658** .644** .527** .451** .509** .434** .804** 

Sig. (2-
tailed) 

.000 .000 
 

.000 .000 .000 .000 .000 .000 .000 

N 98 98 98 98 98 98 98 98 98 98 

X3.4 Pearson 
Correlation 

.510** .561** .658** 1 .621** .573** .506** .417** .489** .770** 

Sig. (2-
tailed) 

.000 .000 .000 
 

.000 .000 .000 .000 .000 .000 

N 98 98 98 98 98 98 98 98 98 98 

X3.5 Pearson 
Correlation 

.595** .519** .644** .621** 1 .551** .499** .355** .351** .742** 

Sig. (2-
tailed) 

.000 .000 .000 .000 
 

.000 .000 .000 .000 .000 

N 98 98 98 98 98 98 98 98 98 98 

X3.6 Pearson 
Correlation 

.474** .592** .527** .573** .551** 1 .637** .646** .631** .811** 

Sig. (2-
tailed) 

.000 .000 .000 .000 .000 
 

.000 .000 .000 .000 

N 98 98 98 98 98 98 98 98 98 98 

X3.7 Pearson 
Correlation 

.539** .505** .451** .506** .499** .637** 1 .533** .503** .756** 

Sig. (2-
tailed) 

.000 .000 .000 .000 .000 .000 
 

.000 .000 .000 

N 98 98 98 98 98 98 98 98 98 98 

X3.8 Pearson 
Correlation 

.480** .580** .509** .417** .355** .646** .533** 1 .652** .751** 

Sig. (2-
tailed) 

.000 .000 .000 .000 .000 .000 .000 
 

.000 .000 

N 98 98 98 98 98 98 98 98 98 98 

X3.9 Pearson 
Correlation 

.384** .462** .434** .489** .351** .631** .503** .652** 1 .709** 

Sig. (2-
tailed) 

.000 .000 .000 .000 .000 .000 .000 .000 
 

.000 

N 98 98 98 98 98 98 98 98 98 98 

TOTAL Pearson 
Correlation 

.764** .807** .804** .770** .742** .811** .756** .751** .709** 1 

Sig. (2-
tailed) 

.000 .000 .000 .000 .000 .000 .000 .000 .000 
 

N 98 98 98 98 98 98 98 98 98 98 

**. Correlation is significant at the 0.01 level (2-tailed). 
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4. Variabel Keputusan Penggunaan (Y) 

 

Correlations 

 Y.1 Y.2 Y.3 Y.4 Y.5 Y.6 Y.7 Y.8 Y.9 TOTAL 

Y.1 Pearson 
Correlation 

1 .671** .729** .508** .595** .425** .546** .556** .457** .780** 

Sig. (2-
tailed)  

.000 .000 .000 .000 .000 .000 .000 .000 .000 

N 98 98 98 98 98 98 98 98 98 98 

Y.2 Pearson 
Correlation 

.671** 1 .748** .624** .566** .552** .465** .597** .483** .804** 

Sig. (2-
tailed) 

.000 
 

.000 .000 .000 .000 .000 .000 .000 .000 

N 98 98 98 98 98 98 98 98 98 98 

Y.3 Pearson 
Correlation 

.729** .748** 1 .653** .556** .537** .544** .666** .602** .856** 

Sig. (2-
tailed) 

.000 .000 
 

.000 .000 .000 .000 .000 .000 .000 

N 98 98 98 98 98 98 98 98 98 98 

Y.4 Pearson 
Correlation 

.508** .624** .653** 1 .541** .627** .613** .510** .663** .813** 

Sig. (2-
tailed) 

.000 .000 .000 
 

.000 .000 .000 .000 .000 .000 

N 98 98 98 98 98 98 98 98 98 98 

Y.5 Pearson 
Correlation 

.595** .566** .556** .541** 1 .573** .544** .361** .444** .732** 

Sig. (2-
tailed) 

.000 .000 .000 .000 
 

.000 .000 .000 .000 .000 

N 98 98 98 98 98 98 98 98 98 98 

Y.6 Pearson 
Correlation 

.425** .552** .537** .627** .573** 1 .535** .594** .571** .754** 

Sig. (2-
tailed) 

.000 .000 .000 .000 .000 
 

.000 .000 .000 .000 

N 98 98 98 98 98 98 98 98 98 98 

Y.7 Pearson 
Correlation 

.546** .465** .544** .613** .544** .535** 1 .541** .566** .764** 

Sig. (2-
tailed) 

.000 .000 .000 .000 .000 .000 
 

.000 .000 .000 

N 98 98 98 98 98 98 98 98 98 98 

Y.8 Pearson 
Correlation 

.556** .597** .666** .510** .361** .594** .541** 1 .688** .780** 

Sig. (2-
tailed) 

.000 .000 .000 .000 .000 .000 .000 
 

.000 .000 

N 98 98 98 98 98 98 98 98 98 98 

Y.9 Pearson 
Correlation 

.457** .483** .602** .663** .444** .571** .566** .688** 1 .778** 

Sig. (2-
tailed) 

.000 .000 .000 .000 .000 .000 .000 .000 
 

.000 

N 98 98 98 98 98 98 98 98 98 98 

TOTAL Pearson 
Correlation 

.780** .804** .856** .813** .732** .754** .764** .780** .778** 1 

Sig. (2-
tailed) 

.000 .000 .000 .000 .000 .000 .000 .000 .000 
 

N 98 98 98 98 98 98 98 98 98 98 

**. Correlation is significant at the 0.01 level (2-tailed). 
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5. Variabel Kemudahan Penggunaan (Z) 

 
Correlations 

 Z.1 Z.2 Z.3 Z.4 Z.5 Z.6 Z.7 Z.8 Z.9 
Z.1
0 

Z.1
1 

Z.1
2 

TOT
AL 

Z.1 Pearson 
Correlati
on 

1 .541
** 

.561
** 

.350
** 

.348
** 

.310
** 

.361
** 

.460
** 

.539
** 

.266
** 

.430
** 

.177 .632** 

Sig. (2-
tailed)  

.000 .000 .000 .000 .002 .000 .000 .000 .008 .000 .082 .000 

N 98 98 98 98 98 98 98 98 98 98 98 98 98 

Z.2 Pearson 
Correlati
on 

.541
** 

1 .716
** 

.763
** 

.609
** 

.670
** 

.511
** 

.239
* 

.269
** 

.420
** 

.079 .165 .686** 

Sig. (2-
tailed) 

.000 
 

.000 .000 .000 .000 .000 .018 .007 .000 .440 .106 .000 

N 98 98 98 98 98 98 98 98 98 98 98 98 98 

Z.3 Pearson 
Correlati
on 

.561
** 

.716
** 

1 .609
** 

.412
** 

.461
** 

.519
** 

.089 .186 .418
** 

.200
* 

.029 .585** 

Sig. (2-
tailed) 

.000 .000 
 

.000 .000 .000 .000 .382 .067 .000 .049 .775 .000 

N 98 98 98 98 98 98 98 98 98 98 98 98 98 

Z.4 Pearson 
Correlati
on 

.350
** 

.763
** 

.609
** 

1 .785
** 

.725
** 

.650
** 

.335
** 

.293
** 

.551
** 

.045 .216
* 

.731** 

Sig. (2-
tailed) 

.000 .000 .000 
 

.000 .000 .000 .001 .003 .000 .663 .033 .000 

N 98 98 98 98 98 98 98 98 98 98 98 98 98 

Z.5 Pearson 
Correlati
on 

.348
** 

.609
** 

.412
** 

.785
** 

1 .887
** 

.748
** 

.476
** 

.339
** 

.658
** 

.240
* 

.367
** 

.801** 

Sig. (2-
tailed) 

.000 .000 .000 .000 
 

.000 .000 .000 .001 .000 .017 .000 .000 

N 98 98 98 98 98 98 98 98 98 98 98 98 98 

Z.6 Pearson 
Correlati
on 

.310
** 

.670
** 

.461
** 

.725
** 

.887
** 

1 .793
** 

.514
** 

.349
** 

.655
** 

.253
* 

.349
** 

.811** 

Sig. (2-
tailed) 

.002 .000 .000 .000 .000 
 

.000 .000 .000 .000 .012 .000 .000 

N 98 98 98 98 98 98 98 98 98 98 98 98 98 

Z.7 Pearson 
Correlati
on 

.361
** 

.511
** 

.519
** 

.650
** 

.748
** 

.793
** 

1 .583
** 

.480
** 

.735
** 

.306
** 

.381
** 

.830** 

Sig. (2-
tailed) 

.000 .000 .000 .000 .000 .000 
 

.000 .000 .000 .002 .000 .000 

N 98 98 98 98 98 98 98 98 98 98 98 98 98 

Z.8 Pearson 
Correlati
on 

.460
** 

.239
* 

.089 .335
** 

.476
** 

.514
** 

.583
** 

1 .727
** 

.541
** 

.422
** 

.431
** 

.716** 

Sig. (2-
tailed) 

.000 .018 .382 .001 .000 .000 .000 
 

.000 .000 .000 .000 .000 

N 98 98 98 98 98 98 98 98 98 98 98 98 98 

Z.9 Pearson 
Correlati
on 

.539
** 

.269
** 

.186 .293
** 

.339
** 

.349
** 

.480
** 

.727
** 

1 .531
** 

.469
** 

.504
** 

.700** 

Sig. (2-
tailed) 

.000 .007 .067 .003 .001 .000 .000 .000 
 

.000 .000 .000 .000 



121 

 

N 98 98 98 98 98 98 98 98 98 98 98 98 98 

Z.10 Pearson 
Correlati
on 

.266
** 

.420
** 

.418
** 

.551
** 

.658
** 

.655
** 

.735
** 

.541
** 

.531
** 

1 .521
** 

.567
** 

.810** 

Sig. (2-
tailed) 

.008 .000 .000 .000 .000 .000 .000 .000 .000 
 

.000 .000 .000 

N 98 98 98 98 98 98 98 98 98 98 98 98 98 

Z.11 Pearson 
Correlati
on 

.430
** 

.079 .200
* 

.045 .240
* 

.253
* 

.306
** 

.422
** 

.469
** 

.521
** 

1 .741
** 

.562** 

Sig. (2-
tailed) 

.000 .440 .049 .663 .017 .012 .002 .000 .000 .000 
 

.000 .000 

N 98 98 98 98 98 98 98 98 98 98 98 98 98 

Z.12 Pearson 
Correlati
on 

.177 .165 .029 .216
* 

.367
** 

.349
** 

.381
** 

.431
** 

.504
** 

.567
** 

.741
** 

1 .595** 

Sig. (2-
tailed) 

.082 .106 .775 .033 .000 .000 .000 .000 .000 .000 .000 
 

.000 

N 98 98 98 98 98 98 98 98 98 98 98 98 98 

TOT
AL 

Pearson 
Correlati
on 

.632
** 

.686
** 

.585
** 

.731
** 

.801
** 

.811
** 

.830
** 

.716
** 

.700
** 

.810
** 

.562
** 

.595
** 

1 

Sig. (2-
tailed) 

.000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 
 

N 98 98 98 98 98 98 98 98 98 98 98 98 98 

**. Correlation is significant at the 0.01 level (2-tailed). 
*. Correlation is significant at the 0.05 level (2-tailed). 

 

B. UJI REABILITAS 

1. Variabel Perilaku Konsumtif (X1) 
Reliability Statistics 
Cronbach's 

Alpha N of Items 

.907 9 

 

2. Variabel Pemberian Reward (X2) 

Reliability Statistics 
Cronbach's 

Alpha N of Items 

.915 9 

 

3. Kredibilitas Platform (X3) 

Reliability Statistics 
Cronbach's 

Alpha N of Items 

.912 9 
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4. Keputusan Penggunaan (Y) 

Reliability Statistics 
Cronbach's 

Alpha N of Items 

.921 9 

 

5. Variabel Kemudahan Penggunaan (Z) 

Reliability Statistics 
Cronbach's 

Alpha N of Items 

.906 12 
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Lampiran 4 Dokumentasi 

Pemberian Reward berupa Cashback 

 

Kredibilitas Platform 
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Kemudahan Penggunaan 
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