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Dengan Hormat,
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Lampiran 4: Struktur Organisasi Bank Sumut Syariah KCP Karya
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PEMBANTU
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NPP. 1223.251177.110806
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ROZI PAHLAWAN NPP.

2399.270685.010911
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Lampiran 5 : Kuesioner
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SURAT PERMOHONAN MENJADI RESPONDEN

Kepada Yth.
Bapak Ibu /Saudara responden
Assalamualaikum Wr.Whb.
Dalam rangka penelitian tugas akhir atau skripsi pada program Strata (S1)

Universitas Islam Negeri Sumatera Utara, saya :

Nama : Novita Sari

NIM : 0503183345

Program Studi : S1 Perbankan Syariah
Fakultas : Ekonomi dan Bisnis Islam

Bermaksud mengadakan penelitian dengan judul “Pengaruh Customer
value dan Shariah compliance terhadap Loyalitas melalui Kepuasan
Nasabah Sebagai Variabel Intervening (Studi Kasus Pada Nasabah
Bank Sumut Syariah KCP Karya Medan)”. Sehubungan dengan itu, saya
mohon bantuan dari bapak ibu/saudara meluangkan waktunya untuk mengisi
kuesioner penelitian ini. Mengingat sangat pentingnya data ini, saya sangat
mengharapkan agar kuesioner ini diisi dengan lengkap sesuai dengan kondisi
yang sebenarnya. Jawaban bapak ibu/saudara hanya digunakan untuk
penelitian ini, dengan kerahasiaanya akan saya jaga dengan sungguh-sungguh.

Atas kesediaan dan partisipasi bapak ibu/saudara dalam mengisi
kuesioner ini saya ucapkan terima kasih.

Wassalamualaikum Wr.Whb

Hormat Saya

Novita Sari



Data Responden:

. Nama .
2. Jenis Kelamin - [] Laki — laki
3. Umur - [] <20tahun

[ ] >31ltahun
4. Pendidikan Terakhir ] SD/Sederajat
[ ] SMA/Sederajat
[ ] Sarjana S-1
5. Pekerjaan [ ] PNS
[] Wiraswasta
[] Lainnya
6. Lama menjadi Nasabah : [ < 1 tahun
[ 1 2 tahun
[] >3tahun

DAFTAR KUESIONER:
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[_] Perempuan
1 21—30tahun

[ ] SMP/Sederajat
[ ] Diploma/S1

[ ] Lainnya

[ ] Pegawai Swasta
[_] Pelajar/Mahasiswa

[1 1tahun
[] 3tahun

Mohon untuk memberikan tanda (v') pada setiap pertanyaan yang anda pilih.

Keterangan:
SS = Sangat Setuju
S  =Setuju

KS = Kurang Setuju
TS =Tidak Setuju
STS = Sangat Tidak Setuju

1. Customer value (X1)

No Pernyataan SS

S N | TS | STS

Nilai Produk

1. | Produk Bank Sumut Syariah KCP
Karya memiliki keunggulan dari bank
— bank lainnya

Nilai Personel

2. | Karyawan di Bank Sumut Syariah KCP
Karya memberikan pelayanan yang
teliti dan tepat waktu kepada nasabah

Nilai layanan

3. | Saya mendapatkan pengalaman pribadi
yang positif dari layanan yang
diberikan oleh Bank Sumut KCP
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Karya.
Nilai moneter
4. | Biaya administrasi yang dikeluarkan
nasabah dalam menabung sesuai
dengan yang diharapkan
Nilai Citra

5. | Keunggulan Bank Sumut Syariah KCP
Karya dimata nasabah sangat baik dan
dapat diandalkan  sebagai  mitra
pemasaran

2. Shariah compliance (X2)

No. | Pernyataan SS TS | STS
Produk dan layanan bank sesuai
syariat Islam.

1. Akad pada produk tabungan di Bank
Sumut KCP karya menerapkan prinsip
— prinsip syariah

2. Bank Sumut Syariah KCP Karya tidak
menggunakan bunga tetapi sistem bagi
hasil sehingga transaksinya bebas riba
Menjalankankan sistem bagi hasil

3. Sistem Bagi Hasil pada Bank Sumut
Syariah KCP Karya disepakati
bersama dan hanya berasal dari usaha
yang halal
Operasional bank sesuai dengan
syariat islam

4. Karyawan di Bank Sumut Syariah
KCP Karya memiliki etika yang baik
sesuai dengan prinsip — prinsip syariah

3. Kepuasan (2)

No. Pernyataan SS TS | STS

Kualitas pelayanan

1. | Saya merasa puas dengan kualitas
pelayanan yang diberikan oleh Bank
Sumut Syariah KCP Karya
Kualitas Produk

2. | Saya merasa puas terhadap kualitas
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produk tabungan di Bank Sumut
Syariah KCP Karya
Harga

3. | Menurut saya, layanan dan fasilitas
yang disediakan oleh Bank Sumut
Syariah KCP Karya sesuai dengan apa
yang sudah dibayarkan
Emosional Konsumen

4. | Menurut saya, Bank Sumut Syariah
KCP Karya selalu memberikan
pelayanan dan fasilitas yang terbaik
bagi nasabah
Terpenuhinya Harapan Nasabah

5. | Saya merasa puas dengan kemudahan
bertransaksi dan keamanan kami
dalam setiap transaksi di Bank Sumut
Syariah KCP Karya

4. Loyalitas (Y)

No. | Pernyataan SS TS | STS
Melakukan Pembelian ulang secara
teratur

1. | Saya akan terus menabung secara
berkesinambungan di Bank Sumut
Syariah KCP Karya
Antar lini produk dan jasa

2. | Saya akan terus menjadi nasabah dan
menggunakan produk serta layanan di
Bank Sumut Syariah KCP Karya
Merekomendasikan kepada orang
lain

3. | Saya akan menyarankan kepada teman,
kerabat maupun saudara untuk menjadi
nasabah Bank Sumut Syariah KCP
Karya
Menunjukkan kekebalan dari daya
tarik produk sejenis dari pesaing

4. | Saya tidak terpengaruh dengan produk
bank lain meskipun lebih
menguntungkan
Kesetian Nasabah

5. | Saya tetap memprioritaskan jasa dan
layanan di Bank Sumut KCP Karya
dimasa mendatang
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Lampiran 6. Tabulasi Penelitian

1. Customer value (X1)
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20

36
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39
40

2. Shariah compliance (X2)
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14
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19

11
15
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32

33
34

35
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37

38
39
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3. Kepuasan (2)
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20
18
22
18
16
21

25

13
19
19
25
20
19

28
29
30
31

32

33
34
35
36
37

38
39
40

4. Loyalitas (Y)

Total Y

22
20
25
22
20
23
22
22

15
22
20
24
25
20
25
24
20
25
15
19
22

15
17

Y15

Y14

Loyalitas (Y)
Y1.3

Y1.2

Y11

No
Responden

10
11
12
13
14
15
16
17
18
19
20
21

22
23
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24 4 5 5 4 3 21
25 4 3 4 5 5 21
26 5 5 5 5 5 25
27 5 5 5 5 5 25
28 4 4 4 4 4 20
29 4 4 4 4 4 20
30 4 4 5 5 5 23
31 3 3 4 3 2 15
32 3 4 5 2 2 16
33 4 5 5 3 4 21
34 5 5 5 5 5 25
35 3 3 3 3 3 15
36 4 4 4 3 3 18
37 4 4 3 4 4 19
38 5 5 5 5 5 25
39 5 5 5 5 5 25
40 5 5 5 5 5 25
Lampiran 7. Hasil Uji Validitas dan Reabilitas
1. Customer Value
Correlations
X1 1 X1 2 X1 3 X1 4 X1 5 | X1 Total
X11 Pearson . . o
Conelation 1 278 ;349 ;319 -,048 523
Sig. (2-tailed) ,083 ,027 ,045 769 ,001
N 40 40 40 40 40 40
X1.2 Pearson . . . "
Comelation 278 1 334 ,366 334 ,659
Sig. (2-tailed) ,083 ,035 ,020 ,035 ,000
N 40 40 40 40 40 40
X1 3 Pearson . . " . o
Comelation 349 334 1 485 517 795
Sig. (2-tailed) ,027 ,035 ,002 ,001 ,000
N 40 40 40 40 40 40
Xl_4 Pearson . . - - -
Comelation 319 366 485 1 462 760
Sig. (2-tailed) ,045 ,020 ,002 ,003 ,000
N 40 40 40 40 40 40
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X15 Pearson
) -,048 ,334" 517" 4627 1 ,693"
Correlation
Sig. (2-tailed) , 769 ,035 ,001 ,003 ,000
N 40 40 40 40 40 40
X1_Total Pearson
] ,523" ,659" , 795" , 760" ,693" 1
Correlation
Sig. (2-tailed) ,001 ,000 ,000 ,000 ,000
N 40 40 40 40 40 40

*. Correlation is significant at the 0.05 level (2-tailed).

**_Correlation is significant at the 0.01 level (2-tailed).

Reliability Statistics

Cronbach's
Alpha N of Items

,720 5

2. Sharia Compliance

Correlations

X2 1 X2 2 X2 3 X2 4 | X2 Total
X2 1 Pearson Correlation 1 ,494™ AT9™ 323" ,703™
Sig. (2-tailed) ,001 ,002 ,042 ,000
N 40 40 40 40 40
X2 2 Pearson Correlation ,494™ 1 723" ,589™ 871"
Sig. (2-tailed) ,001 ,000 ,000 ,000
N 40 40 40 40 40
X2 3 Pearson Correlation AT79™ 723" 1 ,608™ 872"
Sig. (2-tailed) ,002 ,000 ,000 ,000
N 40 40 40 40 40
X2 4 Pearson Correlation ,323" ,589™ ,608™ 1 784"
Sig. (2-tailed) ,042 ,000 ,000 ,000
N 40 40 40 40 40
X2 _Total Pearson Correlation ,703™ 871" 872" ,784™ 1
Sig. (2-tailed) ,000 ,000 ,000 ,000
N 40 40 40 40 40

**_Correlation is significant at the 0.01 level (2-tailed).

*. Correlation is significant at the 0.05 level (2-tailed).
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Cronbach's
Alpha N of Items
,823 4
3. Kepuasan (2)
Correlations
Kepuasan
Z1 1 Z1 2 Z1 3 Z1 4 Z1 5 (2)
Z1 1 Pearson .
) 1 ,638™ 373" ,323 401" 724
Correlation
Sig. (2-tailed) ,000 ,018 ,042 ,010 ,000
N 40 40 40 40 40 40
71 2 Pearson . o
) ,638" 1 ,559" ,399" ,623™ ,847
Correlation
Sig. (2-tailed) ,000 ,000 ,011 ,000 ,000
N 40 40 40 40 40 40
Z1 3 Pearson "
) 373" ,559" 1 ,620™ , 739" ,815
Correlation
Sig. (2-tailed) ,018 ,000 ,000 ,000 ,000
N 40 40 40 40 40 40
Z1 4 Pearson "
) 323" ,399" ,620" 1 ,636™ ,718
Correlation
Sig. (2-tailed) ,042 ,011 ,000 ,000 ,000
N 40 40 40 40 40 40
Z1 5 Pearson .
) 401" ,623™ ,739" ,636™ 1 ,837
Correlation
Sig. (2-tailed) ,010 ,000 ,000 ,000 ,000
N 40 40 40 40 40 40
Kepuasan Pearson
) 724" ,847" ,815™ 718" ,837" 1
(2) Correlation
Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000
N 40 40 40 40 40 40

**_Correlation is significant at the 0.01 level (2-tailed).

*, Correlation is significant at the 0.05 level (2-tailed).
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Cronbach's
Alpha N of Items
,840 5
4. Loyalitas (Y)
Correlations
Y1l 1 Y1l 2 Y1l 3 Y1l 4 Y1l 5 Y1 Total
Y1 1 Pearson
] 1 ,681™ 377 ,505™ ,594™ 77
Correlation
Sig. (2-tailed) ,000 ,016 ,001 ,000 ,000
N 40 40 40 40 40 40
Y1l 2 Pearson
] ,681" 1 ,480" ,242 ,351" ,651"
Correlation
Sig. (2-tailed) ,000 ,002 ,132 ,026 ,000
N 40 40 40 40 40 40
Y1 3 Pearson . . " . .
] 377 ,480 1 ,568 514 , 739
Correlation
Sig. (2-tailed) ,016 ,002 ,000 ,001 ,000
N 40 40 40 40 40 40
Y1l 4 Pearson
,505" ,242 ,568" 1 877" ,856™
Correlation
Sig. (2-tailed) ,001 ,132 ,000 ,000 ,000
N 40 40 40 40 40 40
Y1_5 Pearson
] ,594" ,351" 514" 877" 1 ,885™
Correlation
Sig. (2-tailed) ,000 ,026 ,001 ,000 ,000
N 40 40 40 40 40 40
Y1_Total Pearson
177 ,651" , 739" ,856" ,885™ 1
Correlation
Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000
N 40 40 40 40 40 40

**_Correlation is significant at the 0.01 level (2-tailed).

*. Correlation is significant at the 0.05 level (2-tailed).

Reliability Statistics
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Cronbach's
Alpha N of Items
,841 5
Lampiran 7. Uji Normalitas
One-Sample Kolmogorov-Smirnov Test
Unstandardized
Residual
N 40
Normal Parameters®? Mean ,0000000
Std. Deviation 1,76735317
Most Extreme Differences Absolute ,176
Positive ,176
Negative -,089
Test Statistic ,176
Asymp. Sig. (2-tailed) ,003¢
Exact Sig. (2-tailed) ,150
Point Probability ,000
a. Test distribution is Normal.
b. Calculated from data.
c. Lilliefors Significance Correction.
Lampiran 8. Uji Multikolonearitas
Coefficientsa
Unstandardized | Standardized Collinearity
Coefficients Coefficients Statistics
Std.
Model B Error Beta t Sig. | Tolerance | VIF
1  (Constant) -6,687 3,357 -1,992( ,054
Customer value
) ,608 ,148 398 4,117| ,000 829 1,207
Shariah
compliance (X2) 287 116 221| 2,482 018 976 | 1,024
Kepuasan (2) ,508 ,092 ,540 | 5,525 ,000 ,811( 1,233

a. Dependent Variable: Loyalitas (Y)

Lampiran 9.

Coefficients?

Uji Heteroskedastisitas
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Shariah
Customer | compliance | Kepuasan | Unstandardized
value (X1) (X2) (2) Residual

Customer value (X1) Pearson

1 ,046 414" ,000
Correlation
Sig. (2-tailed) 776 ,008 1,000
N 40 40 40 40
Shariah compliance Pearson
) ,046 1 ,152 ,000
X2) Correlation
Sig. (2-tailed) 776 ,348 1,000
N 40 40 40 40
Kepuasan (2) Pearson X
) 414" ,152 1 ,000
Correlation
Sig. (2-tailed) ,008 ,348 1,000
N 40 40 40 40
Unstandardized Pearson
,000 ,000 ,000 1
Residual Correlation
Sig. (2-tailed) 1,000 1,000 1,000
N 40 40 40 40
**_Correlation is significant at the 0.01 level (2-tailed).
Lampiran 10. Hasil Uji t (Parsial)
Coefficients?
Unstandardized Standardized
Coefficients Coefficients

Model B Std. Error Beta t Sig.

1 (Constant) -6,687 3,357 -1,992 ,054
Customer value (X1) ,608 ,148 ,398 4,117 ,000
Shariah compliance

,287 ,116 221 2,482 ,018
(X2)
Kepuasan (2) ,508 ,092 ,540 5,525 ,000

a. Dependent Variable: Loyalitas (Y)

Coefficients?
Standardized
Unstandardized Coefficients Coefficients
Model B Std. Error Beta t Sig.
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1 (Constant) 7,157 2,095 3,416 ,002
Kepuasan (2) ,694 ,103 ,738 6,745 ,000
a. Dependent Variable: Loyalitas (Y)
Coefficientsa
Standardized
Unstandardized Coefficients Coefficients
Model B Std. Error Beta t Sig.
1 (Constant) 7,157 2,095 3,416 ,002
Kepuasan (2) ,694 ,103 ,738 6,745 ,000
a. Dependent Variable: Loyalitas (Y)
Lampiran 11. Uji F (Simultan)
ANOVA?
Model Sum of Squares df Mean Square F Sig.
1 Regression 314,957 3 104,986 31,026 ,000°
Residual 121,818 36 3,384
Total 436,775 39
a. Dependent Variable: Loyalitas (Y)
b. Predictors: (Constant), Kepuasan (Z), Shariah compliance (X2), Customer value (X1)
Lampiran 12. Hasil Uji Koefisien determinasi (R)
Model Summary®
Adjusted R Std. Error of the
Model R R Square Square Estimate
1 ,8492 721 ,698 1,83952
a. Predictors: (Constant), Kepuasan (Z), Shariah compliance (X2),
Customer value (X1)
b. Dependent Variable: Loyalitas (Y)
Lampiran 13. Uji Path Analysis
Coefficients?
Unstandardized Standardized
Coefficients Coefficients
Model B Std. Error Beta t Sig.
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1 (Constant) 2,755 5,989 ,460 ,648
Customer value (X1) ,662 ,241 ,407 2,748 ,009

Shariah compliance
X2)

,184 ,205 ,133 ,900 ,374

a. Dependent Variable: Kepuasan (2)

Model Summaryb

Adjusted R Std. Error of the
Model R R Square Square Estimate

1 ,4342 ,189 ,145 3,29078

a. Predictors: (Constant), Shariah compliance (X2), Customer value
(X1)
b. Dependent Variable: Kepuasan (Z)

Coefficientsa

Unstandardized Standardized
Coefficients Coefficients

Model B Std. Error Beta t Sig.

1 (Constant) -5,289 4,489 -1,178 ,246
Customer value (X1) ,944 ,181 ,618 5,231 ,000
Shariah compliance

381 ,154 ,293 2,481 ,018
(X2)

a. Dependent Variable: Loyalitas (Y)
Model Summaryb

Adjusted R Std. Error of the
Model R R Square Square Estimate

1 ,4342 ,189 ,145 3,29078

a. Predictors: (Constant), Shariah compliance (X2), Customer value
(X1)
b. Dependent Variable: Kepuasan (2)

Coefficientsa

Standardized

Unstandardized Coefficients Coefficients

Model B Std. Error Beta t Sig.

1 (Constant) 7,157 2,095 3,416 ,002
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Kepuasan (2) ,694 ,103 , 738 6,745 | ,000 |
a. Dependent Variable: Loyalitas (Y)
Model Summaryb
Adjusted R Std. Error of the
Model R R Square Square Estimate
1 , 7382 ,545 ,533 2,28714

a. Predictors: (Constant), Kepuasan (Z)

b. Dependent Variable: Loyalitas (Y)



Lampiran 14. r tabel

Tingkat signifikansi untuk uji satu arah

df = 0.05 0.025 0.01 0.005 | 0.0005
(N-2) Tingkat signifikansi untuk uji dua arah

0.1 0.05 0.02 0.01 0.001

10 0.4973 0.5760 0.6581 0.7079 0.8233
11 0.4762 0.5529 0.6339 0.6835 0.8010
12 0.4575 0.5324 0.6120 0.6614 0.7800
13 0.4409 0.5140 0.5923 0.6411 0.7604
14 0.4259 0.4973 0.5742 0.6226 0.7419
15 0.4124 0.4821 0.5577 0.6055 0.7247
16 0.4000 0.4683 0.5425 0.5897 0.7084
17 0.3887 0.4555 0.5285 0.5751 0.6932
18 0.3783 0.4438 0.5155 0.5614 0.6788
19 0.3687 0.4329 0.5034 0.5487 0.6652
20 0.3598 0.4227 0.4921 0.5368 0.6524
21 0.3515 0.4132 0.4815 0.5256 0.6402
22 0.3438 0.4044 0.4716 0.5151 0.6287
23 0.3365 0.3961 0.4622 0.5052 0.6178
24 0.3297 0.3882 0.4534 0.4958 0.6074
25 0.3233 0.3809 0.4451 0.4869 0.5974
26 0.3172 0.3739 0.4372 0.4785 0.5880
27 0.3115 0.3673 0.4297 0.4705 0.5790
28 0.3061 0.3610 0.4226 0.4629 0.5703
29 0.3009 0.3550 0.4158 0.4556 0.5620
30 0.2960 0.3494 0.4093 0.4487 0.5541
31 0.2913 0.3440 0.4032 0.4421 0.5465
32 0.2869 0.3388 0.3972 0.4357 0.5392
33 0.2826 0.3338 0.3916 0.4296 0.5322
34 0.2785 0.3291 0.3862 0.4238 0.5254
35 0.2746 0.3246 0.3810 0.4182 0.5189
36 0.2709 0.3202 0.3760 0.4128 0.5126
37 0.2673 0.3160 0.3712 0.4076 0.5066
38 0.2638 0.3120 0.3665 0.4026 0.5007
39 0.2605 0.3081 0.3621 0.3978 0.4950
40 0.2573 0.3044 0.3578 0.3932 0.4896
41 0.2542 0.3008 0.3536 0.3887 0.4843
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42 | 0.2512 | 0.2973 | 0.3496 | 0.3843 | 0.4791 |

Lampiran 15. t tabel

125

Pr 0.25 010 | 005 | 0025 | 001 |0005 | 0.001
df | 0.50 0.20 | 010 | 0.050 | 002 |0.010 | 0.002

1 | 1.00000 |3.07768|6.31375 |12.7062031.82052 63.65674(318.30884
2 | 081650 |1.885622.91999 |4.30265 |6.96456 (9.92484 |22.32712
3 | 0.76489 |1.63774|2.353363.18245|4.54070 |5.84091 |10.21453
4 | 0.74070 |1.53321|2.13185|2.77645|3.74695 (4.60409 | 7.17318
5 | 0.72669 |1.47588|2.01505 |2.57058 |3.36493 [4.03214 | 5.89343
6 | 071756 |1.43976|1.943182.44691|3.14267 (3.70743 | 5.20763
7 | 071114 |1.41492|1.894582.36462|2.99795 (3.49948 | 4.78529
8 | 0.70639 |1.39682|1.85955 |2.30600 |2.89646 [3.35539 | 4.50079
9 | 070272 |1.38303|1.833112.26216 |2.82144 (3.24984 | 4.29681
10 | 0.69981 |1.37218|1.81246|2.22814 |2.76377 [3.16927 | 4.14370
11 | 0.69745 |1.36343 |1.795882.20099 [2.71808 [3.10581 | 4.02470
12 | 0.69548 |1.35622|1.78229|2.17881[2.68100 [3.05454 | 3.92963
13 | 0.69383 |1.35017 |1.77093|2.16037 [2.65031 [3.01228 | 3.85198
14 | 0.69242 |1.34503 |1.76131|2.14479 |2.62449 [2.97684 | 3.78739
15 | 0.69120 |1.34061 | 1.75305|2.13145 |2.60248 [2.94671 | 3.73283
16 | 0.69013 |1.33676 |1.74588|2.11991 |2.58349 [2.92078 | 3.68615
17 | 0.68920 |1.33338|1.73961|2.10982 |2.56693 [2.89823 | 3.64577
18 | 0.68836 |1.33039 |1.73406|2.10092 |2.55238 [2.87844 | 3.61048
19 | 0.68762 |1.32773|1.72913|2.09302 |2.53948 [2.86093 | 3.57940
20 | 0.68695 |1.32534(1.72472|2.08596 |2.52798 [2.84534 | 3.55181
21 | 0.68635 |1.32319|1.72074 |2.07961 |2.51765 |2.83136 | 3.52715
22 | 0.68581 |1.32124|1.71714|2.07387 |2.50832 |2.81876 | 3.50499
23 | 0.68531 |1.31946 |1.71387 | 2.06866 |2.49987 |2.80734 | 3.48496
24 | 0.68485 |1.31784|1.710882.06390 |2.49216 [2.79694 | 3.46678
25 | 0.68443 |1.31635|1.70814 |2.05954 |2.48511 |2.78744 | 3.45019
26 | 0.68404 |1.314971.70562 | 2.05553 |2.47863 |2.77871 | 3.43500
27 | 0.68368 |1.31370(1.70329|2.05183(2.47266 [2.77068 | 3.42103
28 | 0.68335 |1.31253|1.70113|2.04841 |2.46714 |2.76326 | 3.40816
29 | 0.68304 |1.31143[1.69913|2.04523|2.46202 |2.75639 | 3.39624
30 | 0.68276 |1.31042|1.697262.04227 |2.45726 [2.75000 | 3.38518
31 | 0.68249 |1.30946 |1.69552|2.03951 |2.45282 |2.74404 | 3.37490
32 | 0.68223 |1.30857 |1.69389|2.03693 |2.44868 [2.73848 | 3.36531
33 | 0.68200 |1.30774|1.69236 |2.03452 |2.44479 |2.73328 | 3.35634
34 | 0.68177 |1.30695 |1.69092 |2.03224 |2.44115 |2.72839 | 3.34793
35 | 0.68156 |1.30621|1.68957 |2.03011 |2.43772 |2.72381 | 3.34005
36 | 0.68137 |1.30551 |1.68830|2.02809 |2.43449 [2.71948 | 3.33262
37 | 0.68118 |1.30485|1.68709 |2.02619 |2.43145 |2.71541 | 3.32563
38 | 0.68100 |1.30423|1.68595|2.02439 |2.42857 [2.71156 | 3.31903
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‘ 39 | 0.68083 ‘1.30364 1.68488‘2.02269 2.42584 [2.70791 | 3.31279 ‘
40 0.68067 |1.30308|1.68385|2.02108 |2.42326 |2.70446 | 3.30688
Lampiran 16. F tabel
df untuk pembilang (N1)
df untuk
penyebut 1 2 3 4 5 6 7
(N2)
1 161 199 216 225 230 234 237
2 18.51 19.00 19.16 19.25 19.30 19.33 19.35
3 10.13 9.55 9.28 9.12 9.01 8.94 8.89
4 7.71 6.94 6.59 6.39 6.26 6.16 6.09
5 6.61 5.79 541 5.19 5.05 4,95 4,88
6 5.99 5.14 4.76 4.53 4.39 4.28 421
7 5.59 4,74 4.35 412 3.97 3.87 3.79
8 5.32 4.46 4.07 3.84 3.69 3.58 3.50
9 5.12 4.26 3.86 3.63 3.48 3.37 3.29
10 4.96 4.10 3.71 3.48 3.33 3.22 3.14
11 4.84 3.98 3.59 3.36 3.20 3.09 3.01
12 4.75 3.89 3.49 3.26 3.11 3.00 2.91
13 4.67 3.81 3.41 3.18 3.03 2.92 2.83
14 4.60 3.74 3.34 3.11 2.96 2.85 2.76
15 454 3.68 3.29 3.06 2.90 2.79 2.71
16 4.49 3.63 3.24 3.01 2.85 2.74 2.66
17 4.45 3.59 3.20 2.96 2.81 2.70 2.61
18 441 3.55 3.16 2.93 2.77 2.66 2.58
19 4.38 3.52 3.13 2.90 2.74 2.63 2.54
20 4.35 3.49 3.10 2.87 2.71 2.60 2.51
21 4.32 3.47 3.07 2.84 2.68 2.57 2.49
22 4.30 3.44 3.05 2.82 2.66 2.55 2.46
23 4.28 3.42 3.03 2.80 2.64 2.53 2.44
24 4.26 3.40 3.01 2.78 2.62 2.51 2.42
25 4.24 3.39 2.99 2.76 2.60 2.49 2.40
26 4.23 3.37 2.98 2.74 2.59 2.47 2.39
27 4.21 3.35 2.96 2.73 2.57 2.46 2.37
28 4.20 3.34 2.95 2.71 2.56 2.45 2.36
29 4.18 3.33 2.93 2.70 2.55 2.43 2.35
30 4.17 3.32 2.92 2.69 2.53 2.42 2.33
31 4.16 3.30 2.91 2.68 2.52 2.41 2.32
32 4.15 3.29 2.90 2.67 2.51 2.40 2.31
33 4.14 3.28 2.89 2.66 2.50 2.39 2.30
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34 4.13 3.28 2.88 2.65 2.49 2.38 2.29
35 4.12 3.27 2.87 2.64 2.49 2.37 2.29
36 411 3.26 2.87 2.63 2.48 2.36 2.28
37 4.11 3.25 2.86 2.63 2.47 2.36 2.27
38 4.10 3.24 2.85 2.62 2.46 2.35 2.26
39 4.09 3.24 2.85 2.61 2.46 2.34 2.26
40 4.08 3.23 2.84 2.61 2.45 2.34 2.25




