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paylatersangatmembantubagisaya

4. Sayamembeliprodukkosmetikmenggunakanfiturshopee
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denganapayangdipromosikanendorsment
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4. Endorsmentdapatmembantusayadalampemilihanproduk

kosmetikyangcocokuntuksayagunakan
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1. Sayasukamembeliprodukdenganhargayangmahalagar

menambahkepercayaandirisaya
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7. Sayamempertimbangkansecaramatangprodukkosmetik
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sayadapatmenahannya

8. Sayamenyesalmembeliprodukprodukkosmetikyang
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LampiranII

TABULASIDATA

HASILPENELITIANVARIABELX1(ShopeePaylater)

No.

Responden

NomorButirAngket Skor

TotalSPb1 SPb2 SPb3 SPb4
1 4 5 4 4 17
2 5 4 5 4 18
3 5 5 5 5 20
4 4 4 4 5 17
5 4 5 4 4 17
6 4 4 3 4 15
7 5 5 4 4 18
8 5 5 5 5 20
9 5 5 4 4 18
10 5 5 5 5 20
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11 5 5 5 5 20
12 4 4 5 4 17
13 5 5 5 4 19
14 4 4 4 4 16
15 5 4 4 4 17
16 5 4 5 4 18
17 4 4 4 4 16
18 5 5 5 4 19
19 5 5 5 5 20
20 4 4 3 4 15
21 4 4 4 4 16
22 4 4 4 4 16
23 4 4 4 5 17
24 5 5 5 4 19
25 5 4 4 5 18
26 5 4 4 4 17
27 4 4 5 5 18
28 5 5 5 5 20
29 5 5 4 4 18
30 5 4 4 4 17
31 5 4 4 5 18
32 4 4 4 4 16
33 5 4 5 4 18
34 4 5 4 4 17
35 4 5 5 5 19
36 5 4 4 5 18
37 5 4 4 4 17
38 5 5 4 4 18
39 5 4 5 4 18
40 5 5 4 4 18
41 4 5 4 4 17
42 4 4 5 5 18
43 5 5 5 5 20
44 5 4 4 4 17
45 4 4 4 4 16
46 5 5 4 4 18
47 4 4 5 4 17
48 4 5 4 4 17
49 5 5 5 5 20
50 4 5 5 4 18
51 5 5 5 5 20
52 5 5 4 4 18
53 5 4 5 5 19
54 5 4 4 4 17
55 5 4 5 4 18
56 4 4 4 4 16
57 5 5 4 4 18
58 4 4 4 4 16
59 4 4 4 4 16
60 5 5 4 4 18
61 4 5 4 4 17
62 5 4 5 5 19
63 5 4 4 4 17
64 5 5 5 4 19
65 5 5 5 4 19
66 5 5 5 4 19
67 5 5 4 5 19
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68 5 4 5 4 18
69 4 5 4 4 17
70 5 5 4 5 19
71 4 5 4 4 17
72 5 5 5 4 19
73 5 5 5 5 20
74 4 5 5 4 18
75 4 4 5 4 17
76 4 4 4 5 17
77 5 4 4 4 17
78 5 4 4 4 17
79 4 4 5 4 17
80 5 5 5 5 20
81 5 5 5 5 20
82 5 5 4 4 18
83 4 4 4 4 16
84 4 4 5 5 18
85 5 5 5 4 19
86 5 5 5 5 20
87 4 5 5 5 19
88 4 4 4 4 16
89 5 4 5 5 19
90 4 4 4 4 16
91 5 5 5 4 19
92 5 5 5 5 20
93 4 4 4 5 17
94 4 4 4 4 16
95 5 5 4 5 19
96 5 5 5 5 20
97 5 4 4 4 17
98 5 5 5 4 19
99 4 4 4 4 16
100 5 5 4 4 18
101 4 4 4 4 16
102 5 5 4 4 18
103 5 5 4 4 18
104 4 4 4 5 17
105 5 5 5 4 19
106 5 4 5 4 18
107 5 4 4 4 17
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TABULASIDATA

HASILPENELITIANVARIABELX2(Endorsment)

No.

Responden

NomorButirAngket Skor

Total
Eb1 Eb2 Eb3 Eb4 Eb5

1 4 4 4 5 5 5

2 4 4 4 4 4 4

3 5 5 5 5 5 5

4 4 4 4 4 4 4

5 4 4 4 4 4 4

6 4 4 4 4 4 4
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7 4 4 4 4 4 4

8 5 5 5 5 5 5

9 5 5 5 5 5 5

10 4 4 4 5 5 5

11 5 5 5 5 5 5

12 4 4 4 4 4 4

13 4 5 5 5 5 5

14 3 4 4 4 4 4

15 4 4 4 4 4 4

16 5 5 5 5 5 5

17 4 4 4 4 4 4

18 4 5 5 5 5 5

19 5 5 5 5 5 5

20 4 4 4 5 5 5

21 4 3 3 4 4 4

22 4 4 4 5 5 5

23 5 5 5 5 5 5

24 4 4 4 4 4 4

25 4 4 4 4 4 4

26 4 4 4 5 5 5

27 5 4 4 5 5 5

28 4 4 4 5 5 5

29 4 5 5 5 5 5

30 4 4 4 4 4 4

31 4 5 5 5 5 5

32 5 3 3 5 5 5

33 4 5 5 5 5 5

34 5 4 4 5 5 5
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35 4 4 4 5 5 5

36 4 4 4 5 5 5

37 4 4 4 5 5 5

38 4 4 4 4 4 4

39 5 5 5 4 4 4

40 4 4 4 5 5 5

41 4 5 5 5 5 5

42 5 5 5 5 5 5

43 5 5 5 5 5 5

44 4 4 4 4 4 4

45 4 4 4 4 4 4

46 4 4 4 4 4 4

47 4 4 4 5 5 5

48 5 4 4 5 5 5

49 5 5 5 5 5 5

50 5 5 5 5 5 5

51 4 4 4 5 5 5

52 4 4 4 5 5 5

53 5 5 5 5 5 5

54 4 4 4 4 4 4

55 4 5 5 5 5 5

56 4 4 4 4 4 4

57 5 4 4 5 5 5

58 4 3 3 4 4 4

59 4 3 3 5 5 5

60 4 4 4 4 4 4

61 5 4 4 5 5 5

62 4 4 4 5 5 5
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63 5 5 5 5 5 5

64 4 4 4 5 5 5

65 4 4 4 4 4 4

66 4 5 5 5 5 5

67 4 4 4 5 5 5

68 4 4 4 5 5 5

69 5 5 5 4 4 4

70 5 4 4 5 5 5

71 4 4 4 4 4 4

72 5 5 5 5 5 5

73 5 5 5 5 5 5

74 5 5 5 5 5 5

75 3 4 4 4 4 4

76 4 4 4 5 5 5

77 4 4 4 4 4 4

78 4 4 4 4 4 4

79 4 4 4 5 5 5

80 5 5 5 5 5 5

81 5 5 5 5 5 5

82 4 5 5 5 5 5

83 4 4 4 5 5 5

84 3 3 3 5 5 5

85 4 4 4 4 4 4

86 5 5 5 5 5 5

87 4 4 4 5 5 5

88 4 4 4 4 4 4

89 5 4 4 5 5 5

90 5 4 4 4 4 4
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91 4 4 4 4 4 4

92 5 5 5 5 5 5

93 4 4 4 4 4 4

94 4 5 5 5 5 5

95 5 3 3 5 5 5

96 5 5 5 5 5 5

97 4 4 4 5 5 5

98 4 4 4 5 5 5

99 4 4 4 5 5 5

100 4 5 5 5 5 5

101 4 5 5 5 5 5

102 5 4 4 5 5 5

103 5 4 4 5 5 5

104 3 4 4 4 4 4

105 5 5 5 5 5 5

106 4 5 5 5 5 5

107 5 5 5 5 5 5
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TABULASIDATA

HASILPENELITIANVARIABELX3(SikapTabzir)

No.

Responden

NomorButirAngket SkorTotal

STb1 STb2 STb3 STb4 STb5

1 4 4 5 4 4 21

2 5 4 4 3 4 20

3 4 3 4 5 5 21

4 5 3 5 4 4 21

5 4 3 5 4 5 21

6 4 3 4 3 4 18

7 5 4 5 4 4 22

8 4 4 4 5 5 22

9 4 4 5 4 5 22

10 5 4 5 3 4 21

11 4 3 5 3 5 20

12 3 3 4 4 4 18

13 3 4 4 3 4 18

14 4 3 4 3 4 18

15 4 3 3 4 4 18

16 4 3 4 3 4 18

17 3 3 4 3 4 17

18 5 4 4 4 5 22

19 5 4 5 4 5 23
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20 5 3 5 4 4 21

21 4 4 4 4 4 20

22 5 5 5 3 5 23

23 3 3 5 4 5 20

24 4 3 4 3 5 19

25 4 3 5 3 4 19

26 4 2 4 3 4 17

27 4 3 4 3 5 19

28 4 4 4 4 5 21

29 4 4 4 4 5 21

30 4 4 5 4 4 21

31 5 3 4 4 5 21

32 4 3 4 3 5 19

33 5 4 5 4 5 23

34 5 4 4 4 5 22

35 3 2 4 3 5 17

36 4 4 5 3 4 20

37 4 4 5 5 5 23

38 5 4 3 5 4 21

39 5 3 4 3 5 20

40 4 5 5 4 4 22

41 4 4 4 3 5 20

42 5 4 5 4 5 23

43 5 4 2 5 5 21

44 5 4 4 3 5 21

45 4 3 4 3 4 18

46 3 3 5 4 4 19

47 4 3 5 3 4 19
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48 4 4 2 4 5 19

49 4 4 5 3 5 21

50 5 4 4 4 4 21

51 4 4 5 4 5 22

52 4 4 5 4 5 22

53 5 4 5 3 5 22

54 4 3 5 4 4 20

55 4 4 5 3 4 20

56 4 4 5 4 4 21

57 5 4 5 4 5 23

58 5 3 5 4 4 21

59 4 4 4 4 4 20

60 5 4 5 4 4 22

61 5 4 4 4 5 22

62 5 3 5 4 4 21

63 4 3 4 4 5 20

64 4 3 5 4 5 21

65 4 4 4 4 4 20

66 5 3 4 4 5 21

67 5 4 4 4 4 21

68 5 3 5 4 5 22

69 5 4 5 4 5 23

70 5 4 5 4 5 23

71 4 3 4 4 4 19

72 5 5 5 5 5 25

73 5 4 4 4 4 21

74 5 5 5 3 5 23

75 5 3 4 3 5 20
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76 5 3 5 4 5 22

77 4 3 5 4 4 20

78 4 3 5 3 4 19

79 4 4 4 4 4 20

80 4 3 5 5 5 22

81 4 4 5 4 5 22

82 3 3 5 3 4 18

83 5 3 4 4 5 21

84 4 3 4 4 4 19

85 4 4 4 3 4 19

86 5 3 5 4 5 22

87 5 4 5 4 5 23

88 4 4 5 3 4 20

89 4 3 5 4 4 20

90 4 4 5 4 4 21

91 4 4 5 4 5 22

92 5 4 5 5 5 24

93 4 4 4 3 5 20

94 3 4 4 3 4 18

95 5 3 4 4 5 21

96 5 4 5 4 5 23

97 5 3 5 4 5 22

98 5 4 5 4 5 23

99 5 4 5 4 4 22

100 5 4 5 5 5 24

101 4 4 4 4 4 20

102 4 4 4 4 5 21

103 5 4 3 4 5 21
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104 5 5 2 4 5 21

105 5 5 5 4 5 24

106 4 3 4 3 4 18

107 4 3 4 3 4 18

TABULASIDATA

HASILPENELITIANVARIABELY(ImplusBuying)

No.

Responden

NomorButirAngket Skor

Total
Yb1 Yb2 Yb3 Yb4 Yb5 Yb6 Yb7 Yb8

1 4 4 4 5 4 4 4 5 34

2 4 4 4 4 4 5 4 4 33

3 3 5 5 5 5 4 5 5 37

4 4 5 5 5 5 5 5 5 39
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5 4 4 5 5 4 5 4 4 35

6 3 4 4 3 4 4 4 4 30

7 4 5 4 4 4 3 4 5 33

8 4 5 5 5 5 5 5 5 39

9 4 4 4 4 4 5 4 5 34

10 4 4 4 3 5 5 5 5 35

11 3 5 5 4 5 4 5 5 36

12 3 4 3 3 3 3 4 4 27

13 4 4 4 3 4 4 5 5 33

14 4 3 4 4 3 4 5 4 31

15 3 4 4 4 4 4 4 4 31

16 4 4 4 3 4 4 5 5 33

17 4 4 4 4 4 3 4 4 31

18 5 5 4 5 5 5 5 5 39

19 5 4 4 5 5 5 5 5 38

20 4 4 4 4 4 4 4 4 32

21 4 5 4 4 4 4 4 4 33

22 4 4 5 4 5 5 5 5 37

23 4 4 4 4 4 4 4 4 32

24 5 5 5 5 5 5 4 4 38

25 4 4 3 4 4 4 5 5 33

26 4 4 4 4 4 4 4 4 32

27 4 5 4 5 5 5 5 5 38

28 4 5 4 4 4 4 5 5 35

29 4 4 4 5 5 4 4 4 34

30 4 4 4 4 4 5 4 4 33

31 5 5 4 5 5 5 5 5 39

32 3 4 3 4 3 3 4 4 28
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33 4 4 5 5 5 4 5 5 37

34 5 4 4 3 3 3 5 5 32

35 4 4 5 4 5 5 5 5 37

36 4 4 4 5 5 4 4 5 35

37 5 5 5 5 5 5 4 4 38

38 4 4 4 5 4 4 4 4 33

39 5 5 5 5 5 5 5 5 40

40 4 4 4 4 4 4 4 4 32

41 4 4 4 4 4 4 5 5 34

42 4 4 4 4 4 4 4 5 33

43 5 5 5 5 5 5 5 5 40

44 4 4 4 4 4 4 5 4 33

45 4 3 4 4 4 4 4 4 31

46 5 4 4 4 4 4 5 5 35

47 3 4 4 4 5 4 4 4 32

48 4 4 4 4 4 4 5 5 34

49 5 5 5 4 5 5 5 5 39

50 3 4 4 4 4 4 5 5 33

51 4 4 4 4 3 4 5 5 33

52 4 4 5 4 5 5 5 5 37

53 5 5 5 5 5 5 5 5 40

54 4 4 4 3 4 4 5 4 32

55 4 4 4 5 4 4 5 5 35

56 4 4 3 4 4 4 4 4 31

57 4 5 5 5 4 4 4 4 35

58 5 5 4 5 5 5 5 5 39

59 4 4 4 3 4 4 4 4 31

60 4 4 4 3 4 4 5 4 32
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61 4 4 4 4 5 3 5 5 34

62 4 4 4 4 4 4 4 5 33

63 4 4 4 4 5 4 5 5 35

64 5 4 4 4 4 4 5 5 35

65 3 4 4 4 4 4 5 4 32

66 4 4 5 4 5 5 5 5 37

67 4 4 4 4 4 4 4 4 32

68 4 4 4 5 4 4 5 5 35

69 5 5 5 4 5 4 4 4 36

70 4 4 4 4 5 5 5 5 36

71 5 4 4 4 3 4 4 4 32

72 5 5 5 4 5 5 5 5 39

73 5 5 4 5 5 5 5 5 39

74 4 4 5 4 4 4 5 5 35

75 4 4 4 4 3 4 5 5 33

76 5 5 4 4 5 4 4 5 36

77 4 4 4 4 4 4 4 4 32

78 3 3 4 3 4 4 4 4 29

79 4 4 5 5 5 5 5 5 38

80 5 5 5 5 5 5 5 5 40

81 5 5 5 4 4 5 4 4 36

82 4 3 5 5 5 4 5 5 36

83 4 4 4 4 4 4 4 4 32

84 4 4 3 4 4 4 4 4 31

85 4 4 4 4 5 4 5 5 35

86 5 4 4 5 5 5 4 4 36

87 4 4 5 4 5 4 4 4 34

88 4 4 4 4 4 4 5 4 33
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89 4 4 4 5 5 4 4 5 35

90 4 4 4 4 4 4 5 4 33

91 4 4 3 3 3 4 4 4 29

92 5 5 5 5 5 5 5 5 40

93 4 4 4 4 5 4 4 4 33

94 4 4 4 4 4 4 5 5 34

95 5 5 5 4 4 4 5 5 37

96 5 5 5 5 5 5 5 5 40

97 4 4 4 4 4 4 4 4 32

98 4 4 4 4 5 4 5 4 34

99 4 4 4 4 5 4 4 4 33

100 5 5 5 4 5 4 5 5 38

101 5 5 4 4 4 4 4 4 34

102 5 4 5 4 4 4 4 4 34

103 5 5 5 4 5 4 4 4 36

104 4 4 4 4 4 5 4 5 34

105 4 5 5 5 5 5 5 5 39

106 3 4 4 3 4 5 5 5 33

107 3 4 4 4 4 4 5 5 33
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LampiranIII

UjivaliditasShopeePaylaterX1

Correlations

Shopeepaylater1

Shopeepaylater

2

Shopeepaylater

3

Shopeepaylater

4

Shopeepaylater

total

Shopeepaylater1 PearsonCorrelation 1 ,334** ,299** ,125 ,665**

Sig.(2-tailed) ,000 ,002 ,199 ,000

N 107 107 107 107 107

Shopeepaylater2 PearsonCorrelation ,334** 1 ,257** ,114 ,652**

Sig.(2-tailed) ,000 ,008 ,242 ,000

N 107 107 107 107 107

Shopeepaylater3 PearsonCorrelation ,299** ,257** 1 ,329** ,732**

Sig.(2-tailed) ,002 ,008 ,001 ,000

N 107 107 107 107 107

Shopeepaylater4 PearsonCorrelation ,125 ,114 ,329** 1 ,580**

Sig.(2-tailed) ,199 ,242 ,001 ,000

N 107 107 107 107 107

Shopeepylatertotal PearsonCorrelation ,665** ,652** ,732** ,580** 1

Sig.(2-tailed) ,000 ,000 ,000 ,000

N 107 107 107 107 107

**.Correlationissignificantatthe0.01level(2-tailed)
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UjiValiditasEndorsmentX2

Correlations

Endorsment1 Endorsment2 Endorsment3 Endorsment4 Endorsment5 Endorsmenttotal

Endorsment1 Pearson

Correlation

1 ,434** ,534** ,392** ,501** ,785**

Sig.(2-tailed) ,000 ,000 ,000 ,000 ,000

N 107 107 107 107 107 107

Endorsment2 Pearson

Correlation

,434** 1 ,367** ,360** ,447** ,723**

Sig.(2-tailed) ,000 ,000 ,000 ,000 ,000

N 107 107 107 107 107 107

Endorsment3 Pearson

Correlation

,534** ,367** 1 ,522** ,283** ,731**

Sig.(2-tailed) ,000 ,000 ,000 ,003 ,000

N 107 107 107 107 107 107

Endorsment4 Pearson

Correlation

,392** ,360** ,522** 1 ,311** ,680**

Sig.(2-tailed) ,000 ,000 ,000 ,001 ,000

N 107 107 107 107 107 107

Endorsment5 Pearson

Correlation

,501** ,447** ,283** ,311** 1 ,724**

Sig.(2-tailed) ,000 ,000 ,003 ,001 ,000

N 107 107 107 107 107 107

Endorsmenttotal Pearson

Correlation

,785** ,723** ,731** ,680** ,724** 1

Sig.(2-tailed) ,000 ,000 ,000 ,000 ,000

N 107 107 107 107 107 107

**.Correlationissignificantatthe0.01level(2-tailed).
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UjivaliditasSikapTabzirX3

Correlations

SikapTabzir1 SikapTabzir2 SikapTabzir3

Sikap

Tabzir4

Sikap

Tabzir5

SikapTabzir

total

SikapTabzir1 Pearson

Correlation

1 ,307** ,051 ,280** ,317** ,682**

Sig.(2-tailed) ,001 ,601 ,003 ,001 ,000

N 107 107 107 107 107 107

SikapTabzir2 Pearson

Correlation

,307** 1 ,022 ,215* ,158 ,604**

Sig.(2-tailed) ,001 ,821 ,026 ,105 ,000

N 107 107 107 107 107 107

SikapTabzir3 Pearson

Correlation

,051 ,022 1 ,000 -,013 ,425**

Sig.(2-tailed) ,601 ,821 ,996 ,894 ,000

N 107 107 107 107 107 107

SikapTabzir4 Pearson

Correlation

,280** ,215* ,000 1 ,240* ,595**

Sig.(2-tailed) ,003 ,026 ,996 ,013 ,000

N 107 107 107 107 107 107

SikapTabzir5 Pearson

Correlation

,317** ,158 -,013 ,240* 1 ,541**

Sig.(2-tailed) ,001 ,105 ,894 ,013 ,000

N 107 107 107 107 107 107

SikapTabzirtotal Pearson

Correlation

,682** ,604** ,425** ,595** ,541** 1

Sig.(2-tailed) ,000 ,000 ,000 ,000 ,000

N 107 107 107 107 107 107

**.Correlationissignificantatthe0.01level(2-tailed).

*.Correlationissignificantatthe0.05level(2-tailed).

UjivaliditasImpulsebuyingY

Correlations
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Implus

buying1

Implus

buying2

Implus

buying3

Implus

buying4

Implus

buying5

Implus

buying6

Implus

buying7

Implus

buying8

Implus

buying

total

Implusbuying1 Pearson

Correlation

1 ,490** ,351** ,341** ,290** ,366** ,101 ,160 ,603**

Sig.(2-tailed) ,000 ,000 ,000 ,002 ,000 ,302 ,100 ,000

N 107 107 107 107 107 107 107 107 107

Implusbuying2 Pearson

Correlation

,490** 1 ,450** ,395** ,427** ,360** ,151 ,252** ,672**

Sig.(2-tailed) ,000 ,000 ,000 ,000 ,000 ,122 ,009 ,000

N 107 107 107 107 107 107 107 107 107

Implusbuying3 Pearson

Correlation

,351** ,450** 1 ,406** ,552** ,472** ,265** ,257** ,720**

Sig.(2-tailed) ,000 ,000 ,000 ,000 ,000 ,006 ,008 ,000

N 107 107 107 107 107 107 107 107 107

Implusbuying4 Pearson

Correlation

,341** ,395** ,406** 1 ,506** ,418** ,109 ,258** ,674**

Sig.(2-tailed) ,000 ,000 ,000 ,000 ,000 ,265 ,007 ,000

N 107 107 107 107 107 107 107 107 107

Implusbuying5 Pearson

Correlation

,290** ,427** ,552** ,506** 1 ,524** ,246* ,327** ,753**

Sig.(2-tailed) ,002 ,000 ,000 ,000 ,000 ,011 ,001 ,000

N 107 107 107 107 107 107 107 107 107

Implusbuying6 Pearson

Correlation

,366** ,360** ,472** ,418** ,524** 1 ,257** ,283** ,708**

Sig.(2-tailed) ,000 ,000 ,000 ,000 ,000 ,008 ,003 ,000

N 107 107 107 107 107 107 107 107 107

Implusbuying7 Pearson

Correlation

,101 ,151 ,265** ,109 ,246* ,257** 1 ,678** ,508**

Sig.(2-tailed) ,302 ,122 ,006 ,265 ,011 ,008 ,000 ,000

N 107 107 107 107 107 107 107 107 107

Implusbuying8 Pearson

Correlation

,160 ,252** ,257** ,258** ,327** ,283** ,678** 1 ,590**

Sig.(2-tailed) ,100 ,009 ,008 ,007 ,001 ,003 ,000 ,000

N 107 107 107 107 107 107 107 107 107

Implusbuying

total

Pearson

Correlation

,603** ,672** ,720** ,674** ,753** ,708** ,508** ,590** 1

Sig.(2-tailed) ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000
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N 107 107 107 107 107 107 107 107 107

**.Correlationissignificantatthe0.01level(2-tailed).

*.Correlationissignificantatthe0.05level(2-tailed).

UjiReliabilitasShopeePaylaterX1

ReliabilityStatistics

Cronbach'sAlpha NofItems

,758 5

UjiReliabilitasEndorsmentX2

ReliabilityStatistics

Cronbach'sAlpha NofItems

,786 6

UjiReliabelitasSikapTabzirX3

ReliabilityStatistics

Cronbach'sAlpha NofItems

,711 6

UjiReliabilitasImpulseBuyingY

ReliabilityStatistics

Cronbach'sAlpha NofItems

,762 9
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