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ABSTRAK
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Judul : STRATEGI KOMUNIKASI
PEMASARAN DALAM
MENGEMBANGKAN USAHA
WEDDING ORGANIZER DI
MASA NEW NORMAL
(STUDY KASUS IVORA
ORGANIZER)

Kata Kunci : Strategi, Komunikasi Pemasaran, Wedding Organizer

Akibat adanya pandemic Covid-19 membuat wedding organizer menghadapi permasalahan
menurunnya omset pemasukan yang membuat mereka harus memiliki cara agar
mengembangkan usahanya di masa new normal melalui strategi komunikasi pemasaran.
Tujuan dari penelitian ini untuk mengetahui bagaimana strategi komunikasi pemasaran dalam
mengembangkan usaha Wedding Organizer di masa new normal pada study kasus Ivora
Organizer. Jenis penelitian yang digunakan dalam penelitian ini adalah penelitian kualitatif
yang bersifat deskriptif. Hasil dari penelitian ini menunjukkan bahwa kegiatan strategi
komunikasi pemasaran Ivora Organizer menggunakan media sosial instagram pada masa new
normal untuk mengembangkan usahanya. Kesimpulan dari penelitian ini strategi komunikasi
pemasaran lvora Organizer dalam mengembangkan usaha wedding organizer di masa new
normal berjalan dengan sangat baik terlihat dari lvora Organizer yang sudah memiliki tempat

usahanya sendiri.
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ABSTRACT
Name : Fildzah Gassani Nasution
Number : 015172133

Faculty/Dep : Social Sciences/ Communication Studies

Advisor | : Neila Susanti, S.Sos, M.Si
Advisor Il : Syahrul Abidin, M.A
Title . MARKETING COMMUNICATION STRATEGY

IN DEVELOPING THE WEDDING ORGANIZER
BUSINESS IN THE NEW NORMAL TIME (CASE
STUDY OF IVORA ORGANIZER)

Keywords: Strategy, Marketing Communication, Wedding Organizer

As a result of the Covid-19 pandemic, wedding organizers face the problem of decreasing
income turnover, which makes them have to have a way to develop their business in the new
normal period through marketing communication strategies. The purpose of this study is to
find out how the marketing communication strategy in developing the Wedding Organizer
business in the new normal period in the Ivora Organizer case study. The type of research used
in this research is descriptive qualitative research. The results of this study indicate that lvora
Organizer's marketing communication strategy activities use Instagram social media during the
new normal period to develop their business. The conclusion of this research is that Ivora
Organizer's marketing communication strategy in developing a wedding organizer business in
the new normal is going very well, as can be seen from Ivora Organizer who already has his

own place of business.
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